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Additional Praise

Fear Not, Creative dispels the rampant scaremongering that has gripped large portions of the creative industries. CHRIS FRYAR, Grammy Award-winning drummer, Zac Brown Band

Fear Not, Creative is a timely call for artists, designers, and makers that reminds us the most powerful creative force remains our humanity. Steven Potaczek offers a clear-eyed guide to navigating new tools while holding fast to voice, craft, and conviction. This book is both a challenge and an invitation to shape the next era of creative work with imagination and resolve. JENA
 MARBLE, Clinical Assistant Professor of Graphic Design, University of Illinois Urbana-Champaign, USA

AI has people are scared, nervous, and wanting to bury their heads in the sand. This book places human artists back in their rightful position: as the creative. JASON TERRY
, Assistant Professor of Music and Educational Innovation, Belmont University, USA

Fear Not, Creative refuses both panic and hype of machine intelligence. Instead, it offers simultaneously lucid and meticulous accounts of what these technologies alter, and of what still resists them. In a moment saturated by synthetic and frictionless outputs, this book insists on the irreplicable nature and stubborn value of craft, vulnerability, and human residue. JEFFREY HALSTEAD
, Interdisciplinary Artist; Lecturer, School of Interior Design, Toronto Metropolitan University, Canada

After more than 25 years of making records in a world that existed long before AI, I’ve learned that the work people remember is never the safest or most polished – it’s the most human. Potaczek captures that truth beautifully, reminding us that in an age of infinite content, voice, authenticity, and creative courage, are what truly set meaningful work apart. BRYAN WHITE
, Grammy Award-winning country artist

Most of the discourse about AI and the music industry falls into 1 of 2 categories: an enthusiastic but uncritical embrace, or a wholesale doom and gloom rejection. If the history of technology teaches us anything, it is that the way forward always lies in between and beyond these 2 extremes. In Fear Not, Creative, Potaczek pioneers the path forward with seasoned insight, clarity, and an engaging narrative style. JASON LEE GUTHRIE
, Associate Professor of Communication and Media Studies, Clayton State University, USA

Packed with engaging questions and creative exercises, Potaczek has given us a timely and readable introduction to the unfolding field of creativity and AI. ROBERT WILLEY, Associate Professor of Music, Ball State University, USA

Fear Not, Creative is a timely and thought-provoking guide for artists navigating the rapid rise of artificial intelligence. Blending research, real-world examples, and practical reflection, Potaczek acknowledges the real disruptions AI is causing while confidently arguing that technology cannot replace the soul, vulnerability, and lived experience at the heart of true artistry. The book ultimately serves as both encouragement and strategy. SHANE COLQUHOUN, Assistant Professor of Music Technology and Contemporary Music Styles, Alabama State University, USA

Fear Not, Creative cuts through the anxiety surrounding artificial intelligence to offer artists a clearer view of what is actually changing amid the rise of AI, and what is not. Tracing the history of technological disruption while offering practical strategies for working alongside new tools, Potaczek argues that craft, authenticity, courage, and human connection are more valuable than ever. This timely book invites creatives to move beyond fear and build resilient, meaningful work in the age of AI. BRYAN POWELL
, Executive Director of the Association for Popular Music Education
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Foreword

It’s hard to be human these days.

Every day, I get an email or a text or see a social media post, all with the telltale signs of AI tampering. I can tell immediately if the piece was written by a human or not. When I ask the person, “Did you write this?” they usually fess up and say something like, “Of course I did! But AI helped me.”

This, I think, will be the future of how we lie to each other.

“Yes, I picked out your birthday present! AI just helped a little.”

“Of course I wrote every letter of that suspiciously perfect handwritten note. AI just helped a little bit.”

I am, if you cannot tell, a little skeptical of this brave new world of artificial intelligence we are now entering. All the promises that have been touted—that we will have more free time to pursue the things that really matter to us, that we will be even more efficient and productive—are not proving to be true.

* * *

What I see, more and more, in this world that is increasingly dominated by technology is not humans rising to the challenge of thinking more deeply and solving more complex problems. What I see is more Amazon boxes sitting outside our homes, more meals delivered to our doorsteps, and more faces lit up by screens.

We are not necessarily “amusing ourselves to death” as Neil Postman once predicted. Rather, we are amusing ourselves out of really living.

And if that sounds like a little too much doom and gloom, well, I apologize. But it just seems obvious from where I’m standing. We are quickly losing grip on our humanity and only seem all too eager to give it up.

I, personally, do not fear the invasion of artificial intelligence into our lives. It does not seem to me to be a pernicious force in the world. What I am concerned about is what we as a species are giving up—namely, our ability to create.


The good news is we don’t have to do this. As we watch a world reorient itself around what is easy and expeditious, we can reclaim what has been ours since the dawn of history, what we keep coming back to in our most dire times.

* * *

I probably don’t have to tell you about the cave paintings our ancestors created centuries before we humans ever started writing things down. I don’t have to show you the pictures of animals and monsters, the sculptures and tools our species has been creating for longer than we’ve had language. You know this story. You’ved lived it.

It is second nature for a child to create: to draw, to paint, to make up stories and tell them to friends and family. When I was a boy, probably around six or seven years old, I would run around my grandparents’ front yard, pretending the stick in my hand was a sword, and fight imaginary dragons.

I was too shy to ask the neighbor to come and play with me, so I just did it where he would see me. The ruse looked like a charm and before long, he was out there with me, running around with me, participating in our shared adventure.

When we finished, he said to me, “You have quite an imagination.”

I just looked at him, dumbfounded. That had never occurred to me. I just did what I knew, what seemed natural, and in a way, this is all I’ve been doing for most of my life: using whatever creative urges and skills I have to make something, hopefully in front of someone else, and invite them to join me in that act.

* * *

It’s nothing revolutionary to say that we are all creative. We all know that by now. But are we all creating?

The ease of technology has filled our days with incessant task switching. Every moment of our day is filled with noise. We wake up, check in on the world via laptop or smartphone, get dressed, go to work, listen to a podcast, read the news, check email, answer some missed texts, grab lunch, check our phones, go back to work, check some more email, do a little “deep work” on whatever the current project is, go home, eat dinner, watch a show, and fall asleep.


Your life may not look exactly like the above, but it’s probably not that far off. Most people in the modern world are living exactly this way. And there’s nothing, per se, wrong with being productive. There’s nothing even wrong with being busy in itself.

But what is all this busyness costing us? What, exactly, are we giving up to be so productive? And if we knew the bargain we were making, would we still make it?

I am reminded of an old story I once heard a preacher tell about a young monk speaking to his prior.

* * *

“Every day,” the young monk says to his superior with a certain amount of pride, “I wake up at four o’clock and pray. Then I read the Psalms and go to mass. On my way to mass, I pray the rosary. After mass, I pray and sing three hymns . . .”

And on and on he goes with his whole day, just like that, filling in each looking crack of free time with some measure of obedience, a sacred practice or discipline he is hoping will win him the approval and adulation of the elder monk.

Instead, the prior looks at him aghast and says, “My dear boy! But when in the world do you have time to think?”

That is what we need more of now—time to think. To dream and wonder. To not make what the world demands of us to imagine another world altogether.

It is my view that only the artist can do this well. Only a creative soul can help us see what is not already available in the world. And in this new world, we would be wise to remember that.

This book is a reminder of who we are and what we could be. It’s a nod to generations past and the power our predecessors had to not simply conform to the world but to help change it. Art does that, and art can do that again.

* * *

But there is a crucial element in all this that we cannot forget, and that is the human element. It is the matter of you and me and what we will do with this new world that may be coming for us whether we want it to or not.


We still have the power to make something new, to feel what it’s like to be human and share our unique perspective. I have no doubt that AI will continue to improve at the technical aspects of creative output. But there is a difference between effective creativity and art that has a soul.

I’m sure you’ve seen and, more importantly, felt the difference: whether that’s in a piece of music you adore, a film you keep rewatching, or a poem you once memorized. Art has the ability to remind us not just of who we are and where we come from but also what we could be. And the answer to that is always “more.”

So, as Steven Potaczek reminds us, fear not. There is more opportunity here than threat, at least for those who are willing to look hard enough. We can and should accept the challenge of the age in which we now live, in the same way that medieval monks hid themselves away from the crises of their time to preserve literature from the ancient world, in the same way that Michelangelo and his peers elevated the art of one age and created another.

* * *

Our species is not unfamiliar to such challenges. Since the very beginning, we have been adapting to circumstances, pushing back against the pressures of every age, and finding a way to move beyond the noise and create. To make something new, something the world has never seen before. And I believe we, in some form or another, will continue doing so.

The question is, what will you do?

Jeff Goins, bestselling author of Real Artists Don’t Starve



Part I

The Machine and the Mirror

Understanding How We Got Here




1  Is This the End of Creative Work?


You may not be interested in politics, but politics takes interest in you. The same applies to artificial intelligence many times over.1

OPENAI CO-FOUNDER AND COMPUTER SCIENTIST ILYA SUTSKEVER




A Massive Sea Change

I’ll never forget working on my first album. I had been playing music since I was eight, but by junior year of high school the dream of writing and recording my own songs had taken over completely. In class, I probably appeared to be paying attention but, more often than not, I was working out lyrics in my head—much to the detriment of my grades, no doubt. After school, I’d pour myself into the piano, trying to marry melody and harmony to the words I’d imagined undercover. Every spare moment became a rehearsal for the life I wanted, chasing the possibility that one day I might be able to share my work with the world.

Pulling this off had financial implications, too. Working as a lifeguard at the community pool, I saved every penny to build a makeshift studio in my parents’ basement. Microphones, instruments, cables, and the early digital recorders weren’t cheap, and, though my folks were often happy to help, I knew that if I wanted to follow this dream most of the financing would fall to me.

Truth be told, I didn’t even know what I was doing. I didn’t know how to mic drums, layer guitars, or EQ a vocal. Nor did I know the first thing about editing, mixing, mastering, or distribution. Everything I learned came through trial, error, and a lot of late nights. There were no online tutorials, YouTube videos, or instructional manuals. It was grueling. I failed a lot. I felt so proud of that album though, because of the effort that went into it. I suppose it was the first semi-professional thing I could point to and say, “I made that.” By the time the record hit store shelves, I had spent over two years crafting those eleven songs . . . 

That was 1998. Looking back now though, it might as well as have been the Stone Age.

In May 2024, Bloomberg reported that Udio, one of the world’s largest generative artificial intelligence (AI) music platforms, produces an average of ten fully formed songs a second.2 That album I poured the entirety of my Junior and Senior years of high school into? AI now generates something similar in less than the time it’s taking you to finish reading this sentence. Even for a tech geek like me, this explosive output is staggering. While impressive, this is a seismic shift that is already having significant ramifications for human creators.

We now live in a world where over one-fifth of new music uploaded to music streaming platforms is AI-generated.3 Crowding playlists and saturating the market, that volume of material is also diverting precious revenue away from real, working musicians. Deezer, one of the world’s top streaming services, predicts that by 2028 up to a quarter of artists’ streaming income—which let me tell you, wasn’t that wonderful to begin with—could be at risk.

We’re seeing a similar pattern in other creative fields. In 2022, generative AI reached a point where the public could produce surprisingly realistic-looking images through simple text prompts. Within their first eighteen months, websites like Midjourney, DALL-E, and Stable Diffusion had generated over 15 billion photos. That’s a fifteen with nine zeros attached. You know how long it took humanity to take that many pictures? 149 years.4 What’s a professional photographer or graphic designer to do when AI can output images thousands of times faster and cheaper? And all without the need to learn photography, lighting, or editing.

Text-to-image generators have also quickly risen to provide immediate home design ideas and inspiration to prospective architectural and interior design clients. The AI-powered website, Qbiq, claims that with its built-in suite of tools, “anyone can plan, visualize, and optimize any space in minutes.”5 
Another website, Laiout, promises to deliver “automated floor plans in seconds.”6 In response to tools like these, the popular architectural and interior design magazine Dezeen published an article in 2023 where its author warned that “there are signs that AI is becoming not only good, but terrifyingly good, to the point that it is . . . putting our jobs as architects unquestionably at risk.”7

Generative AI is also rapidly infiltrating journalism. A 2024 systematic review by researchers Sonny, Hafied, Irwanto, and Latuheru revealed that:


	73 percent of news organizations are using generative AI for writing automation,

	68 percent of them are using it for data analysis, and

	62 percent are using it for content personalization.8




That same year, a Pew Research Center poll found that a majority of Americans expect AI to significantly reduce journalism jobs within the next twenty years.9

Authors, illustrators, and book translators are feeling the same pressure. According to a 2024 survey by the Society of Authors, 26 percent of these individuals had already lost work due to generative AI, and 37 percent had lost income.10 This isn’t just a problem for major publishing companies or household names like Stephen King or David Baldacci. The latter actually spoke candidly at a 2025 Senate Subcommittee where he warned that the rise of generative tools is making publishers increasingly risk-averse, explaining: “That will mean lower profits for publishers, and less money to spend on new, emerging writers.”11 All this comes at a time when earnings were already declining, with most authors’ median writing-related income hovering just over $20,000 according to a 2025 survey.12

Meanwhile, in Hollywood, Scarlett Johansson made headlines after discovering that the voice of OpenAI’s Sky model bore an uncanny resemblance to her own. The revelation was especially unsettling given that Johansson claims OpenAI had previously approached her to voice the assistant—a request she declined.13 While she is advocating for legislation to curb the technology, she lamented that she feels on her own, without much public support. If a globally recognized celebrity—with vast resources and legal teams at their disposal—feels vulnerable in this new world, imagine the position of everyday creatives whose names don’t make headlines.


Take, for instance, the $4.04 billion global industry of voice actors, interpreters, and sound engineers whose work is now under threat. In France alone, approximately 12,500 professionals are employed in the localization of Hollywood films and television—translating, adapting, and voicing content for French-speaking audiences. Many of them are urgently calling on the government to grant legal protections. Patrick Kuban, an organizer with the French dubbing union Voix Off, warned: “If we don’t have protection, all kinds of jobs will be lost: after the movie industry, it will be the media industry, the music industry, all the cultural industries.”14 The story echoes in Australia, where the Australian Association of Voice Actors warned a parliamentary committee that some 5,000 local voice actors are in danger of losing their work in radio and audiobook narration due to the perceived cost-cutting allure of AI-generated alternatives.15

Not even computer programmers are safe. In 2025, Meta CEO Mark Zuckerberg began tasking his expert team of coders with the responsibility to develop their in-house AI enough so it can perform the coding for future iterations of its suite of apps.16 In essence, software engineers are being asked to feed a beast that is already eyeing them for its next meal. While the irony here is astounding, recent marketplace data does in fact reveal that there are fewer programmers in the United States than at any point since 1980.17 Correlation may not necessarily imply causation, but you can’t tell me Zuckerberg’s coders aren’t feeling a bit . . . uneasy.

The fact is that alarm bells are ringing from every corner of the labor economy. A recent poll of over 5,000 US adults showed that 64 percent believe that AI will lead to fewer jobs over the next twenty years.18 Another study, given to over 48,000 people from forty-seven different countries revealed that “there is a striking increase in the number of people feeling worried about AI systems, rising from almost half (49%) of respondents in 2022 to 62% in 2024.”19 Even leading labor economists have yet to outline a clear roadmap for navigating the disruption AI may bring. While websites like Will Robots Take My Job? are attempting to provide answers, the reality is that no one truly knows how this technology will reshape the job market in any sector. And we haven’t even gotten to the murky question of how tech companies are sourcing the data that trains these AIs to paint, code, design, compose, and write.



Everything You Make Now Belongs to AI

In 2025, The Washington Post analyzed Google’s C4 dataset—the foundation for many leading AI models—and uncovered a troubling blend of proprietary, personal, and copyrighted content. Half of the top ten sources were major news outlets, including The New York Times, Los Angeles Times, The Guardian, Forbes, and HuffPost. None of these organizations were asked for permission, offered compensation, or even informed. More disturbingly, The Washington Post noted that most generative AI companies “do not document the contents of their training data—even internally—for fear of finding personal information about identifiable individuals, copyrighted material, and other data grabbed without consent.”20

As of this writing, AI developers are under no legal obligation to reveal where their training data comes from. Their defense is that transparency would expose trade secrets. Even if the day comes where they’re forced to answer for their practices, proving infringement on specific works may be next to impossible because these systems are so massive and intentionally opaque.

The result is a widespread fear among artists, writers, designers, software developers, and other knowledge workers that their life’s work may be quietly ingested into a system that reproduces their style, replaces their role, and offers no compensation or credit in return. Composers worry that their songs are being used to train AI tools capable of churning out countless imitation tracks. Journalists fear that their investigative reporting is teaching bots how to summarize news faster. Designers are concerned that their portfolios are fueling image generators that offer clients cheaper, AI-made alternatives.

In response to mounting criticism from the creative sector, venture capital firms and tech company CEOs have increasingly lobbied for deregulation. For example, Udio’s venture capitalist (VC) firm, Andreessen Horowitz, submitted to the U.S. Copyright Office that “imposing the cost of actual or potential copyright liability on the creators of AI models will either kill or significantly hamper their development.”21 In a lawsuit brought about by all of the major record labels against both Suno AI and Udio, the defendants argued that their use of the material falls within “fair use” exemptions of existing copyright law and subsequently accused the recording companies of pursuing legal action in an effort to “prevent competition.”22 While both companies have since settled with a few of the record labels, the cavalier attitude and dismissive stance of these companies toward rights holders demonstrates the pervasive attitude of Silicon Valley: we can do whatever we want. As more lawsuits like this begin to flood the court systems, tech company CEOs will undoubtedly be lobbying even more in response.

In a 2025 Senate hearing, OpenAI CEO Sam Altman warned that requiring content licensing to release powerful AI software would be “disastrous” for the United States’ leadership in the field. This was a striking reversal from his testimony two years earlier, when he listed the creation of a new federal agency to license AI models as his “number one” recommendation for ensuring their safety.23 The argument is basically that protecting creators’ rights stands in sharp opposition to national security and financial incentive and therefore must be curtailed in pursuit of a greater good.

Governmental oversight swings violently on this issue. On one hand, several lawmakers—from both sides of the aisle—are holding subcommittee hearings to elevate the concerns of artists, authors, and creatives who fear their livelihoods are being eroded by unchecked development. Encouragingly, the European Union has taken a leadership role, signing international agreements pledging to support “safe, secure, and trustworthy” AI, and crafting legislation that enforces transparency and accountability.24 By contrast, other policymakers are pushing for fewer restrictions, framing regulation as a threat to innovation rather than a safeguard for creatives and knowledge workers.

At an international 2025 AI summit in Paris, US Vice President JD Vance claimed that “AI future will not be won by handwringing about safety.”25 In short: less regulation, more opportunity. At its core, this perspective represents the viewpoint that AI safety needs to take a backseat to AI opportunity. “To restrict [AI’s] development now,” Vance said, “will not only unfairly benefit incumbents in the space, but it would also mean paralyzing one of the most promising technologies we’ve seen in generations.”26

All this comes at a time when the general public is increasingly expressing deep concern about AI. A 2024 survey done by the Pew Research Center revealed that 51 percent of the respondents felt more concerned than excited about the increased use of AI, while only 11 percent expressed more excitement than concern.27 This represents a significant shift from the same study performed in 2022, where just 38 percent reported more concern than excitement. In a 2025 Quinnipiac poll, Dr. Chetan Jaiswal, Associate Professor of Computer Science at Quinnipiac University, summarized these sentiments this way:


There’s growing frustration with companies that keep their AI practices behind closed doors, and widespread doubt that government is stepping up to regulate the technology. The message from the public is unmistakable: the transparency isn’t there. Without it, confidence in both business and government erodes fast in an AI-driven world.28



One thing is certain: we cannot rely on the “better angels” of venture capitalists, tech companies, and government bureaucrats to protect creatives and our intellectual property.



So . . . Is Creative Work Doomed?

All this makes for a pretty bleak opening for a book that’s titled Fear Not, Creative. I’m not going to sugarcoat anything here: countless artists feel ripped off by big tech, some have already lost their jobs, and the creative marketplace is quickly becoming more saturated than a sponge in a monsoon. To quote an article from the American Association for the Advancement of Science: “AI-based image generators have raised the prospect of the emergence not just of a radically new art movement but of the end of art itself—and especially of the artist as individual human genius.”29 That’s pretty damning words for anyone who wields a paintbrush, pencil, computer, camera, or guitar for a living.

Let me not mince words: things are never going to be the same ever again. Change is imminent. And while the impact of generative AI may unfold unevenly over the coming years, it’s all but certain to have a transformative effect on society, commerce, culture, and the creative professions. We can bury our heads in the sand and wish it away, but such dragons do not go so quietly into the night.


Instead, what I’m offering in the pages ahead is not false comfort, but a blueprint. A battle plan. A way to move forward with clarity, resilience, and purpose. Not just to weather the storm, but to build something stronger in its midst. Even as venture capitalists, politicians, tech CEOs, and media evangelists proclaim that AI will soon outperform the most brilliant among us, I’m telling you this: There is a future for your creative work. Even more audaciously, I believe we may be standing at the threshold of a creative renaissance—one in which artistic excellence, human insight, and imaginative daring will not only survive, but thrive. Perhaps even more than it has in a long time.

That future, however, will not belong to those who remain frozen in fear or passive in outrage. It will belong to those who choose to engage, to evolve, and to own their voice and craft more deeply than ever before. The creative professionals who rise in this new era will be those who recognize that while technology may change the tools and terrain, it cannot replace what is fundamentally human. It cannot originate soul, cannot risk vulnerability, and cannot own the stories it only observes.

This doesn’t mean we need to reject all AI outright. Such a myopic view would be just as blind as pretending AI isn’t having an impact on the world. No, we cannot refuse to evolve. But it is absolutely imperative that we take a step back and examine how we got here, what these tools can and cannot do, and how we choose to move forward—whether that means wholeheartedly embracing them, intentionally rejecting them, or taking a hybrid approach. Answering questions like these will be a deeply personal choice, as they will undoubtedly influence your creative values, voice, opportunities, threats, and unique selling proposition in the marketplace.

This book is here to help you explore those choices—not by giving you a prescription, but by offering perspective, encouragement, and provocation. Each chapter is designed to unpack a key theme in the larger story of art, craft, and commerce in the age of AI. You’ll find personal stories, hard questions, industry insights, and practical exercises, all aimed at helping you define what it means to create in a time of cultural transformation.

As you’ll come to see, the challenge we face isn’t altogether new. If we zoom out far enough, history tells a familiar tale. It’s worth noting that creativity always endures. Not because culture and technology remained the same, but because the impulse to communicate, to express, and to move others was simply too powerful to extinguish. Every era of disruption gives rise to new forms. Every collapse opens space for innovation. Take heart: this is not the end of human art, but it may well be the birth of a new season.

Don’t mistake my optimism for naivety. None of this will be easy. But in many ways, this is how it has always been for creatives. No one in their right mind has ever thought that a career in the arts might be an easy way to get rich quick. We creatives know that we do this because we have what my friend, music producer Monroe Jones, calls “the sickness.” We do it because, deep down, we have a low-grade fever that compels us to create. We do it because the idea of doing anything else fills us with more dread than facing the risk of actually going for it. I see you, fellow creative, and I walk beside you.

Here’s the truth that the Silicon Valley cheerleaders never admit: AI is not magic. It’s math. It’s fast and at times, even impressive. But it’s still math. It doesn’t create; it can only recombine, remix, and regurgitate. It’s a mimic without meaning. Yes, it can generate, but it cannot genuinely make. Only humanity can do that.

And that’s the difference. That’s the reason I’m writing to you. Not to convince you that everything is going to be fine and easy, but to remind you that the creative spirit has always burned brightest when the world seemed darkest. With a perspective rooted in history, insight drawn from today’s marketplace, and a clear-eyed view of what it means to be human, I believe artists can not only navigate this moment, but can help shape it.

This book is an invitation to stop waiting for clarity to descend and to start building the future you want to see. Not with ignorant fear or pining nostalgia, but with boldness, grit, and the unshakable belief that the world still needs your voice. This is a field manual for artists, designers, makers, and dreamers who refuse to disappear into the noise. It’s a defense of craft in an age of instant content. It’s not about wishing for an era gone by, but a challenge to those of us who believe in the power of originality, even when it feels like the whole world has traded its soul for novelty without substance. Whether you’re a video game designer, author, composer, illustrator, or any kind of maker who breathes life into ideas, there is a way forward for you. And I want to help you find it.




The Roadmap

I don’t know where you are on your creative journey. Maybe you’re just starting out, hoping there’s still a place in the world for what you dream of making. Maybe you’re a working professional, feeling the pressure of a shifting marketplace and uncertain what it means for your livelihood. Or maybe you’re a passionate hobbyist, simply trying to make sense of how AI works and what all this means for the future of creativity. Wherever you find yourself, know that you are welcome. My aim in writing this book is to provide you with clarity, empowerment, and a strategy to flourish. Not with sweeping generalities, but with specific, grounded steps, insight into both the tech industry and the creative economy, and real tools to help you navigate this pivotal moment.

In the chapters ahead, we’ll unpack specifically what AI is . . . and what it isn’t. We’ll cut through the hype, the fearmongering, and the corporate spin to understand how we got here and where things are headed. You won’t need a background in computer science; this is a plainspoken guide written specifically for creatives who want to get back to making, not deciphering tech jargon.

We’ll break down the buzzwords: “agents,” “reasoning models,” “neural networks”—anthropomorphic terms that make AI seem human when it is anything but. We’ll explore what these technologies actually do, how they’re trained, and how they’ve begun encroaching on creative fields once considered distinctively human. At the same time, we’ll interrogate the assumptions that underlie the AI gold rush and the unsustainable promises being made by Silicon Valley. For all the vapid declarations about machines replacing us, many rely on narratives that simply aren’t true.

With an eye to the future, we’ll also look at the history of art and commerce. We’ll explore the vulnerabilities of our current moment as well the opportunities for tomorrow. We’ll examine actual research grounded in scientific fact, not hype based on the need to raise money or political influence. And we’ll take an honest look at ourselves and where we, as a collective creative community, may have to take some of the blame for how generative AI has been able to scrape and copy our work so easily.


More importantly, we’ll explore what makes you, as a human artist, irreplaceable. We’ll rethink what value means in today’s creative economy, how to stand out in the marketplace, and how to build an audience that loves what you—and only you—can do. We’ll discuss how to build trust with an audience that sees your work as more than a commodity, and as connection. And we’ll talk strategy: how to futureproof your career, sharpen your craft, and develop a resilient, confident creative practice in a world that is constantly in flux.

The book is broken up into two parts: “The Machine and the Mirror: Understanding How We Got Here” and “Reclaiming Creative Power: How We Move Forward.” While you’re free to skip ahead to whatever chapter sparks your curiosity, I encourage you to take the journey in order. Everything is deliberately structured so each chapter builds on the last, rising toward the next.

Perhaps even more important than what I’ve written are the intentional moments of reflection that are built-in. This book isn’t meant to be read passively like the never-ending social media posts we scroll past on our phones. It’s meant to engage and meet you in the tension between your creative calling and the uncertainty you may be feeling.

At the end of each chapter, you’ll find a set of reflection questions and creative exercises. The questions are there to help you pause, digest, and listen—not to me, but to yourself. They’re here to help you explore what’s stirring inside and how you’re making sense of it. Respond in a way that feels most true to you.

The exercises, meanwhile, are designed to bring you back to doing. Whether you’re an architect, designer, or tattoo artist, these practices are simple, tangible ways to reconnect with the muscle memory of creating. Some will stretch you. Others might feel silly. But each one is meant to help you reinhabit your role as an artist. Try to do at least one of them each chapter.

Don’t think of these as homework, but more like handrails: steadying practices that help anchor you as everything around you shifts. In an age that’s always accelerating, these pauses can be be profound moments of slowing down, contemplating, and moving forward with clarity, confidence, and creative autonomy. As tempting as it might be to skip these sections, I encourage you to take the time to wrestle with them. Allocate the space needed to define your thoughts and beliefs through intentional contemplation and creative exploration.

Finally, if you have an artistic community around you, it may be beneficial to go through this book with them.
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