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This book is a guide to the many and varied terms used
frequently within fashion design. From Accessories to
Weave, Alpaca to Yoke, this book will prove an

to anyone interested in fashion design. Each
term is explained and contextualised, giving the reader
an enhanced understanding of fashion terminology.
More than 250 common fashion terms are distilled
and illustrated. From such as Lapel,
Pattern and Symbols \e/\w/\er//=\os7\ao7\as/ to conceptual terms,
such as Postmodernism, Juxtaposition and Zeitgeist,
this book contains both modern terminology and the
traditional terms still in current usage.
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How to get the most out of this book L

This book is an easy-to-use reference to the key terms
employed in fashion design. Each entry comprises a
brief textual definition along with an illustration or
visual example of the point under discussion.
Supplementary contextual information is also included.

S Stole 226 S Stripe 227 Key areas addressed in

this book are those terms
commonly used in reference
to fashion design, its history
and production.

= scc Draping 94

Entries are presented T Top Hat g
in alphabetical order to
provide an easy
reference system.

T Topstitch 247




S Shoes

Thraat e

Vamp or upper

Footwear extending to the ankle, worn to protect the feet
and made in a range of styles and materials such as
leather, plastic, rubber or canvas. The main elements of
a shoe are the insole, the interior bottom of the shoe
that sits under the foot; the outsole, the part in direct
contact with the ground; the heel (the bottom rear part
of a shoe); the vamp or upper that covers the foot and
helps hold the shoe on to it; and the tongue, a flap that
is part of the upper and sits underneath the shoelaces.

* The plastc o metal clading on theend of shoelaces that preventsthe twine from unraveling.

e see Boots 49, Shoe Types 219

S Shoe Types 219

Shoes are available in a range of different styles that readily reflect the
changing nature of fashion.

Y side
Aflatsandl withone ortwo straps An openoed and opn back sandal
betwesn the b and second toes. ithane band cross e foes.

Ao calle tongs

Ballt flat Mary Jane Anklestrap
Aflatshoewiharound toeand i~ Ashoe with astrap acossthe Asandal withan adjstablestap
soe. atached o th back o the shoe

passing across e ankle.

Court Clog
Aclosed-to shoe witha medium 1o A o uith 2 wooden,oten
High eslwith pointed or platorm sle. Al called mues
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Introduction 6

Welcome to The Visual Dictionary of Fashion Design, a
book that provides textual definitions and visual
explanations for common terms found in the key areas
of fashion design and pertinent entries from the wider
world of fashion.

This volume aims to provide a clear understanding of
the many terms that are often misused or confused,
such as baby doll and basque, or the difference between
calico and damask. As you might expect, The Visual
Dictionary of Fashion Design provides visual
explanations, many of which show garments made by
leading designers, to illustrate the correct usage of
different concepts, such as shoes, hemlines and cuffs.

Andrei Nekrassov
Tomasz Slowinski




Mosista Pambudi

Far left: A modern
interpretation of millinery,
in the form of a bandana by
Rudy Chandra.

Left: Detail of a menswear
jacket.

Tomasz Slowinski

Fashion communicates through a range of visual devices
including montages, collages, metaphors, rhetoric and
Juxtapositions, all of which, and more, are explained and
illustrated in this book.

A clear understanding of the key terms used in fashion
design will help you to better articulate and formalise
your ideas and will ensure greater accuracy in the
transfer of those ideas to others.

Right: An illustration
showing horizontal and
vertical stripes, which can
sometimes affect the
perceived size of a dress
or garment.

Facing page, far left:
A tailor’s dummy.

Facing page, left: Various
button styles.




Right: A sketch of a design
for a men’s casual clothing
ensemble.

Far right: An illustration of
a woman being measured
for a dress fitting. During a
dress fitting temporary
basting or tacking stitches
are made to hold seams
until they can be
permanently sewn.

Facing page: A range of
different shirt collar types.

Najin

Fashion design is a discipline that continues to evolve.
The timeline at the end of this book (page 274-285)
shows how changes in style, zeitgeist and fabrics have
dramatically affected the development and evolution of
fashion in the past and how, with technological
advancements, they continue to do so, as the ever-
changing taste and preference of society gives rise to
numerous schools of thought about how clothes should
look and perform. In the 20th century, for example, the
rise of postmodernism saw the development of
seemingly ‘unfinished’ garments with seams on the
outside as a rejection of the traditional clothing forms
we are more familiar with. However, other designers are
also often keen to return to and rediscover more graceful
forms and embrace more elaborate and softer visual
concepts.
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Natalia Mikhaylova

10

Far left: Detail of a
spaghetti strap on a top
or dress.

Left: A classic ‘little
black dress’ — an
essential for every
woman'’s closet.

Below: An illustration
depicting a range of
Victorian millinery.




11

Above left: Strawberry Thief Chintz, a floral fabric designed by William Morris in 1883.

Above right: An illustration of a bias-cut dress.

Fashion professionals can draw inspiration from
innumerable sources, such as their urban environment,
their passions, or by cross-referencing elements of
contemporary life with those of bygone days and delving
back into the rich tradition of the arts as a means of
visual stimulation. Inspiration is key to the generation of
exciting design ideas. It is with this in mind that we
hope this book will also serve as a source of ideas to
inspire your creativity.
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A Accessories 18

Extraneous items that complement a whole outfit, such
as hats, bags, jewellery and cuff links. Accessories can
add sparkle and interesting detail to a plain outfit and
can make the same outfit appear very different on
separate occasions.

==~ see Garment 118, Hats 128, Jewellery 142, Tie 243

Zoe Irvin



A Advertising 19

Paid communication that links a sponsor to a message. Advertisements can
be presented to the public in a variety of media including television, magazines, radio,
hillboards, mailers and the Internet (for which advertising revenue forms the business
backhone). As the collections of different designers compete for the reader’s attention
in the turn of a page, fashion industry advertising in magazines has seen the
development of highly innovative concepts, finished to the highest printing standards.
Pictured is a print advertisement created hy 3 Deep Design for Australian designer
Toni Maticevski.

&=~ see Magazine 157



A Alpaca 20

Wool from the Andean mammal, the alpaca, is spun into a fine
yarn and often woven with other natural fibres, such as protein
fibres. Alpaca wool produces a luxurious fabric available in a
range of natural colours and is used for sweaters, wraps, hats
and gloves, and other woollens. Alpaca wool is hypo-allergenic
and naturally flame retardant. Once reserved for Inca royalty, it
is warmer than cashmere, lightweight and extremely soft.
Pictured is an alpaca near the Inca city of Machu Picchu in
Peru. Alpaca wool is available in various degrees of fineness:

Royal Alpaca = 19 microns
Baby Alpaca = 22.5 microns
Super Fine Alpaca = 25.5 microns
Coarse Alpaca = 32 microns.

=~ see Fabric 107, Hats 128, Protein Fabrics 199

Nicolas Raymond



A Androgynous 21

Both masculine and feminine traits blended into one unified
style, or a lack of specific gender identification. The look
includes formal tailoring, military jackets, waistcoats and over-
sized dress shirts, enhanced by the use of fabrics such as
tweed and velvet. Designers working within the androgynous
revolution include Giorgio Armani, Pierre Cardin and Helmut
Lang. Androgyny is a fashion statement challenging concepts
about gender rather than sexuality.

ChipPix

=~ see Concept 74, Tailoring 232



A 22

A dress style that reflects the cyber subculture based on
Japanese Anime cartoons. Anime (a contraction of
‘animation’) features characters that are often
androgynous in appearance with large eyes, brightly
coloured streaked hair and punk-style clothing.

&=~ see Androgynous 21, Cyber 84

zmajdoo



A Appliqué

23

mypokeik

From the French, appliquer, meaning to apply.
This is a method of decorating garments (although not
restricted solely to clothes), whereby pieces of fabric
or other materials, such as beads and sequins, are sewn
on to a foundation fabric. Appliqués can be combined
with different types of needlework to create
luxurious designs.

= see Fabric 107, Garment 118



A Art Direction 24

Creating the visual concept, look and feel for the
presentation of a clothing collection, fashion show or
photo shoot, whether for an advertising campaign or

magazine spread. Art direction involves the creation of a
mood or narrative through which a viewer receives and
interprets the subject matter presented to them.
Pictured are spreads created by 3 Deep Design for
Poster magazine. The art direction establishes various
simple, but poignant moments in the day of a man,
which lead the viewer to assume certain things about
his character.

& see Advertising 19, Magazine 157



Mosista Pambudi

A 25

Creative experimentation that fragments or rejects the norm.
Avant-garde means being at the leading edge or vanguard and is
applied to the most advanced, progressive and experimental
fashions of the moment and prevents the industry from
stagnating. Avant-garde fashions that are exhibited on the
catwalk are often toned down to create more wearable
garments that can be sold in retail stores.

= see Garment 118



B Baby Doll 26

A {\N\ o wi A

A short nightgown or négligée (and even daywear when worn over leggings
or skinny jeans). A baby doll nightdress is designed to be provocative and
is often made from a transparent fabric, such as chiffon and decorated
with lace, bows, appliqués and other adornments. Baby dolls typically
have a hemline that competes with a micro-skirt for shortness, sitting at
least six inches above the knee and usually short enough that underwear
is visible. Baby doll dresses were launched as outerwear in 1957/58, but
became popular in the 1960s and 1970s. Baby dolls are thought to be
named after the 1956 movie of the same name, starring Carroll Baker.

e see Appliqué 23

Zoe Irvin



B Badla 27

A form of Indian embroidery that uses fine wire work to
embellish garments, turbans, shoes, belts and other
items. Wires are inserted into fabric and hammered flat.
Badla is often used with other forms or embroidery to
add richness to an item.

=~ see Embroidery 102, Shoes 218, Turban 251



B Bags 28

Bags come in all shapes
and sizes. As well as their
obvious practical uses,
hags can instantly make a
fashion statement. Made
from leather, plastic or
fabric, bags can be worn
over the shoulder, across
the torso, on the back or
simply held in the hand.
Bags are perhaps the
most easily accessible
designer item, thanks to
their relative affordability
and availahility through
retail stores. This also
makes them a useful tool
for the designer, as they
are a good way to
advertise a brand. Louis
Vuitton’s hugely popular
signature hags, as
pictured in this image,
have now hecome
something of a status
symhol and are a good
example of this.

&~ see Accessories 18, Leather 151



