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Preface

"There can be only one!" —The Highlander

"If you are not first in Google then your competition certainly is."”
—Ben Finklea

At its heart, Drupal is a way for people to build great web sites in a short period of
time. It's packaged up with some compelling features like user logins, RSS, version
control, an advanced theme layer, and solid core code. There are bundled releases
(Acquia Drupal and Open Atrium) that take Drupal further, faster. There are great
theme web sites (www. topnotchthemes. com) that make your site look just like you
want it to. There are terrific training videos (www. lullabot .com), and hundreds of
forums where you can find answers to any question you might have. But, Drupal is
not perfect.

Despite its advantages, many Drupal web sites suffer with poor search engine
rankings. The thing that makes Drupal so powerful —its flexibility —also means that
it takes some work to get it configured just the right way for the search engines.

That's where Drupal 6 Search Engine Optimization comes in.

With this book and basic Drupal 6 knowledge, that is, how to log in, create content,
and install modules —you can build a perfectly optimized web site. Each chapter
uses easy, step-by-step instructions to walk you through the Drupal Search Engine
Optimization (SEO) modules, configurations, and content you will need. Advanced
topics include things like site organization, A/B testing, and automatic content
tagging to maximize SEO. If you want a significant advantage over competitors who
are not using Drupal, and to maximize the return on investment of your Drupal 6
web site, then this is the book for you.



Preface

What this book covers

Chapter 1, The Tools That You'll Need, covers all the tools you're going to need for
Drupal SEO. From Drupal and all the great modules available for SEO to setting up
a Google account, this chapter is foundational to the rest of this book.

Chapter 2, Keyword Research, explains all the tools you're going to need to do keyword
research, from Drupal stats in your own web site to all the great tools available
online. Keyword research is one of the most important things you'll do in SEO,

so make sure you've taken the time to do it right.

Chapter 3, On-Page Optimization, explores the most important aspects of on-page SEO
for your Drupal site, which are Page Titles and Paths.

Chapter 4, More On-Page Optimization, covers more of the all-important aspects of
on-page SEO for your Drupal site.

Chapter 5, Sitemaps, discusses the origin of sitemaps and how they're used to make
sure your entire site is crawled by the search engines. It also teaches you how to
make a user-friendly sitemap for your site visitors.

Chapter 6, robots.txt, .htaccess, and W3C Validation, teaches you some of the most
technical aspects of a good SEO.

Chapter 7, RSS Feeds, Site Speed, and SEO Testing, helps you get your web site Search
Engine Optimized. It teaches you about RSS Feeds, PageRank, Drupal's built-in
caching, and checking your site with SEOmoz.

Chapter 8, Content is King, teaches you how to get good content and search engine
optimize it. It also teaches you how to maintain the content and keep it search
engine-optimized.

Chapter 9, Taking Control of Your Content, teaches how to maintain your content and
gain control over it. It also teaches how to keep your content compliant and free from
spam with the use of various modules.

Chapter 10, Increasing the Conversion Rate of Your Drupal Web site, explores the three
main types of web sites and their conversion goals. It also covers the Usability and
A/B testing techniques.

Appendix A explains how to avoid ten common SEO mistakes.
Appendix B provides you with the Drupal SEO Checklist.

Appendix C covers the Drupal SEO case study for the Acquia product launch.

[2]



Preface

What you need for this book

A basic understanding of Drupal will be helpful —what a node is, how to create
nodes, how to log in to the admin sections of your Drupal site, and how to properly
install and enable a module. No knowledge of SEO will be assumed, but a basic
knowledge of search engines is expected.

Who this book is for

Maybe you're a web site owner who wants to get more leads and sales from his

web site. Maybe you're a Drupal web developer and your customers are asking

you how to increase the return on investment of their web site. Or perhaps you're a
non-profit, that is looking for more donations and volunteers. Maybe you're someone
else entirely, there are almost as many good reasons to rank well in Google as there
are web sites.

No matter your reason, you hold in your hands the knowledge that you need to rank
at the top of the search engines, and turn visitors into paying customers for your
business. Each page of this book tells you exactly what you'll need to do, to properly
search engine optimize your web site. If you're relatively new to Drupal, just follow
the easy, step-by-step instructions and screenshots. If you're an old hand, skip past
the basic steps and review the best configuration options for each module. I've boiled
down years of experience in Drupal, online marketing, monetization, dozens of
modules, some tips, and a few tricks into a powerful potion of Drupal SEO goodness.

Conventions

In this book, you will find a number of styles of text that distinguish between
different kinds of information. Here are some examples of these styles, and an
explanation of their meaning.

Code words in text are shown as follows: "Let's take a deeper look at each directive
used in the Drupal robots. txt file".

New terms and important words are shown in bold. Words that you see on the
screen, in menus or dialog boxes for example, appear in our text like this: " I added
the site logo file into the Test URLSs box".

[31]
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& Warnings or important notes appear in a box like this.
L

Q Tips and tricks appear like this.

Reader feedback

Feedback from our readers is always welcome. Let us know what you think about
this book —what you liked or may have disliked. Reader feedback is important for us
to develop titles that you really get the most out of.

To send us general feedback, simply drop an email to feedbacke@packtpub.com,
and mention the book title in the subject of your message.

If there is a book that you need and would like to see us publish, please send
us a note in the SUGGEST A TITLE form on www.packtpub . com or email
suggest@packtpub. com.

If there is a topic that you have expertise in and you are interested in either writing
or contributing to a book, see our author guide on www.packtpub.com/authors.

Customer support

Now that you are the proud owner of a Packt book, we have a number of things
to help you to get the most from your purchase.

[4]
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Errata

Although we have taken every care to ensure the accuracy of our content, mistakes
do happen. If you find a mistake in one of our books —maybe a mistake in the text or
code —we would be grateful if you would report this to us. By doing so, you can save
other readers from frustration, and help us to improve subsequent versions of this
book. If you find any errata, please report them by visiting http://www.packtpub.
com/support, selecting your book, clicking on the let us know link, and entering

the details of your errata. Once your errata are verified, your submission will be
accepted and the errata added to any list of existing errata. Any existing errata can
be viewed by selecting your title from http://www.packtpub.com/support.

Piracy

Piracy of copyrighted material on the Internet is an ongoing problem across all
media. At Packt, we take the protection of our copyright and licenses very seriously.
If you come across any illegal copies of our works in any form on the Internet, please
provide us with the location address or web site name immediately so that we can
pursue a remedy.

Please contact us at copyright@packtpub.com with a link to the suspected
pirated material.

We appreciate your help in protecting our authors, and our ability to bring you
valuable content.

Questions

You can contact us at questions@packtpub.com if you are having a problem with
any aspect of the book, and we will do our best to address it.

[51]






The Tools You'll Need

Congratulations! You're about to embark on a fun and interesting journey into the
world of online marketing. Whether you're trying to sell more products, generate
leads, or get more pageviews on your sponsors ads, Search Engine Optimization
(SEO) will take you where you want to go.

And, you're using Drupal 6! You've picked a great platform for building your web
site. It's widely held that Drupal is one of the best choices if you want to rank well
in the search engines. I personally believe that it's hands-down the best possible
platform for SEO. I've seen clients triple their traffic within a few weeks of switching
from a lesser platform. Believe it— Drupal is the best! But, you already knew that,
didn't you? In this chapter, we're going to dive right in and cover some of the top
tips for Drupal SEO:

e Drupal —which version you should use

e How to install 99% of modules

e The essential SEO modules that you'll need for your Drupal site

¢ Installing and using the SEO Checklist module

e Setting up a Google account

¢ Installing Google analytics and Webmaster Tools on your site

e Some great paid tools to help you with your SEO



The Tools You'll Need

Helpful web sites:
There are some great resources online to help you along;:

www . DrupalSEObook . com: The web site of this book. Visit for
additional tips, updates, module suggestions, and to discuss Drupal SEO.

Q The author often participates here so it's a great place to ask questions.

groups.drupal.org/search-engine-optimization: The Drupal
SEO group on www . Drupal .org.

tips.webdesignlo.com/drupal-seo: Another resource for
Drupal SEO tips.

The right tools make the project go smoothly. When you decide to SEO your
Drupal 6 web site, you'll need the following:

Drupal 6

You can download Drupal 6 from two sources:

1
‘\Q Network subscriptions provide commercial-grade support and network

Drupal .org: This is where you can get the latest release of the open-source

Drupal 6.

Acquia.com: Acquia is a company co-founded by Dries Buytart (the founder

of Drupal) and Jay Batson. Acquia has produced a corporate version of
Drupal, creatively called Acquia Drupal. Acquia Drupal has some of
the better modules pre-installed and provides some great extra services
like uptime monitoring, version updates, and advanced support to your
installation and modules. Downloading and installing it is free but the
services do cost a bit extra—starting at a few hundred dollars per year.
That's well worth the extras you get.

Are you running a corporate site and you're not quite up to speed on
Drupal? Consider signing up for Acquia's support services. Acquia

services for all Drupal 6.x web sites (not just Acquia Drupal) to help you
implement Drupal with confidence. Visit http://acquia.com/
for more information.

[8]



Chapter 1

Modules

A module is a community-created plugin that enhances Drupal's core functionality.
From XML sitemaps to better page titles, modules are crucial to the search engine
optimization of any Drupal site. Installing modules is easy and once you know how
to install one, you probably know how to install them all.

For a complete explanation of installing modules,

check out the following links: http://drupal.org/node/120641
’ and http://drupal.org/node/120642.

Installing 99% of Drupal modules:

In the upcoming chapters, you'll come across a lot of Drupal modules. You need to
carry out the following steps in order install 99% of Drupal modules:

1. Download the module from http://drupal.org/project/Modules and
extract it.

2. FTP to your Drupal site. Drop the extracted module folder into the
sites/all/modules folder (if that directory is not there then create it).

3. Using your browser, visit http://www.yourDrupalsite.com/user and
log in.

4. Now visit http://www.yourDrupalsite.com/admin/build/modules/. If
you forget this URL, just go to the admin page and click the Modules link.

5. Select the checkbox next to the module that you just installed. If needed,
also tic any sub-modules that you just installed.

6. Click on the Save Configuration button. In a couple of seconds, the newly
selected module will install itself. Any errors will appear in red.

7. Gotohttp://www.yourDrupalsite.com/admin/user/permissions
and set the permissions for that module so that different roles can use or
administer the new functionality that the module has added (not required
for all modules).

8. Gotohttp://www.yourDrupalsite.com/admin and you'll see links
to customize the settings of your newly installed module.

[o]



The Tools You'll Need

Installing the remaining 1% Drupal modules

If the module isn't working, be sure to read the README . txt file that came with the
module. Sometimes, there are extra steps required to fully install a module.

Drush: The alternative to manual Drupal module installation

If you're comfortable with using the Unix command line, you should
M consider Drush. Drush is a module created by Moshe Weitzman that
Q provides a command line shell and Unix scripting interface for Drupal.
After you install it, you'll be able to use commands like drush dl
modulename and drush enable modulename to install and enable
modules. No trips to drupal.org and no admin screens so it's very fast.

Essential SEO modules

Now that you know how to install modules, there are several that you'll need in
order to optimize your Drupal site.

What follows is a list of the non-core Drupal modules you'll use most often for

SEO. (Non-core means not included in the base Drupal installation. However,
something might be included in Acquia Drupal so check your Modules admin
screen first!) We'll cover almost all of these in more detail later in the book. You can
either download them all and install them on your site or grab them one at a time as
you work on each SEO task. Either way, don't enable them until you're clear what
they do and how to configure them. Sometimes, careful setup is required to get the
optimal benefit from a module.

e SEO Checklist: It provides a checklist with download links and admin
shortcuts to most modules and tasks needed during the SEO process.

°  To download this module, follow this link:
http://drupal.org/project/seo checklist

° To configure this module's settings, follow this link: http://
www.yourDrupalsite.com/admin/settings/seochecklist

°  Step-by-step configuration instructions have been provided
in this chapter

[10]



Chapter 1

The SEO Checklist will help you save time

The Drupal SEO Checklist module helps you keep track of the SEO tasks
M needed for your site. It doesn't do any SEO by itself —it's a checklist that
follows along nicely with this book. Links to download and configure
Q most of the modules listed here are built into the SEO Checklist module.
It also puts a date stamp on each task as you complete it so it's very handy
if you're working on more than one site or you would like to report the
work you've done to a boss or client.

¢ Google Analytics: It helps you keep track of visitors.

°  To download this module, follow this link:
http://drupal.org/project/google analytics

°  To configure this module's settings, follow this link:
http://www.yourDrupalsite.com/admin/settings/
googleanalytics

Step-by-step configuration instructions have been provided
in this chapter

o Page title: It allows you to set <title> tags for nodes throughout your site.

°  To download this module, follow this link:
http://drupal.org/project/page title

° Note: The Page title requires the Token module to function
Download: http://drupal.org/project/token

°  To configure this module's settings, follow this link: http://
www.yourDrupalsite.com/admin/settings/
page title

Step-by-step configuration instructions have been provided in
Chapter 3, On-Page Optimization

e Pathauto: It automatically creates search engine friendly URLs based on the
title of your content.

o

To download this module, follow this link:
http://drupal.org/project/pathauto

To configure this module's settings, follow this link: http://
www . yourDrupalsite.com/admin/settings/pathauto

Step-by-step configuration instructions have been provided in
Chapter 3, On-Page Optimization
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