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Introduction*

“Toong! Chak, tada tada . . .” A rhythmic and drumming sound resonates with a dynamic chopping performance, reminiscent of Nanta, a South Korean nonverbal performance. The music of percussion instruments continues, and the beat is accelerated to the end. While the beat is reaching a climax, a narrator states, “Taste of Harmony, Bibimbap,” which is in turn followed by an image-like caption “The Taste of Korea.”

The commercial portrays the taste of Korea through a variety of visual and sound effects that features Korean traditions. The dynamic sound that underlies the entire commercial consists of the four Korean musical instruments that constitute samul nori (a traditional Korean percussion music). It ends with a shout of concentration from masters of a Korean national martial art taekwondo. When introducing each ingredient of bibimbap, the commercial visually connects it with Korean traditional performances through cross-cut editing. For example, the image of egg yolk is cut to the performers of buchaechum (a Korean fanning dance) wearing yellow hanbok (Korean traditional clothes). In the sequential scene, they are surrounded by a ganggangsulae (a Korean circle dance play) team that represents egg whites. Other traditional performances, such as talchum (masked dance) and sajachum (lion dance), are also used to symbolize the ingredients of bibimbap.

The cross-cut editing between food ingredients and traditional performances not only implies that Korean traditions are inherent in Korean food but also represents Korean food itself as a tradition. This food-tradition identification is enhanced by the use of a particular color scheme. Though the commercial adds two more colors—orange and green, it materializes the color scheme of obangsaek (five cardinal colors) that symbolizes Yin-Yang and the Five Element theory. To fulfill the five colors, the commercial, for instance, includes a scene of soft tofu salad despite the fact that it is irrelevant to bibimbap preparation. Other visual techniques, such as camera angles and virtual lines, emphasize the taste of harmony in a nuanced way. When presenting each ingredient or performance, the commercial uses medium and medium-long shots along with low or eye-level camera angles. However, when it describes the moment of mixing it provides high or bird’s eye views to illustrate the contour and the beauty of harmony.

Funded by the Ministry of Food, Agriculture, Forestry, and Fisheries (henceforth, MFAFF),1 this thirty-second commercial for bibimbap was produced in 2010 by a team from the MBC variety show Muhandojeon (Infinite Challenge). The commercial was advertised at Times Square in New York City in cooperation with a well-known Korean publicist who previously advertised a full-page ad for bibimbap in the New York Times. Due to the popularity of Infinite Challenge, the commercial obtained widespread recognition in South Korea (hereafter, Korea) and discourses of Korean cuisine became closer to the surface of everyday life. More interestingly, this media event demonstrates that the Korean media have embraced the subject matter of food to envision the nation. Why do the Korean media make use of food to speak about Korea? Why do they emphasize the embodiment of traditions in hansik (Korean food)? Why does the Korean government sponsor the production of media texts that feature Korean food?

This book addresses these questions by examining the intersection of food, media, and nation in a Korean context. As demonstrated by an increasing number of anthropological, sociological, and historical studies, food and foodways are critical to the (re)making of social identities and group boundaries (Appadurai 1981; Belasco 2008; Bell and Valentine 1997; Ceccarini 2010; Cwiertka 2006; Holzman 2006; Mintz and Du Bois 2002). Specifically, national cuisine strongly ties collective identity to food and features as a central part of gastronationalism and other nationalist projects (Bell and Valentine 1997; Cwiertka 2006; DeSoucey 2010). Indeed, various nation-states have asserted national claims of cultural patrimony for foods to carve out their global position in the face of open-market structures (DeSoucey 2010) and have promoted national cuisine as representative of national culture, as exemplified by those who have designated their national cuisine as the UNESCO Intangible Cultural Heritage of Humanity, including Croatia (2010), Mexico (2010), France (2010), South Korea (2013), Japan (2013), Georgia (2013), Cyprus/Croatia/Spain/Greece/Italy/Morocco/Portugal (2013), Turkey (2011, 2013), Armenia (2014), North Korea (2015), and the UAE/Saudi Arabia/Oman/Qatar (2015). Meanwhile, we have witnessed the proliferation and the growing popularity of food media across the globe: food magazines and cookbooks are still fast-growing and lucrative in the U.S. publishing industry (Kelly 2017); food-devoted cable channels can be found in China, Australia, France, Canada, and Brazil, to name a few (Ketchum 2005); and, food-themed programs are featured by major networks in many countries, such as the United Kingdom, India, Japan, Korea, and so on. Here, it is important to note that food media, as a form of entertainment, do not simply deliver cooking instruction or food information to their audiences; rather, they inscribe ideological meanings in the social, cultural, and economic practices with regards to food production, preparation, and consumption, and they provide the viewers with particular knowledge about food and foodways (Kelly 2017).

The current book seeks to explore the semantic and ideological roles of food television within a context of nationalism. Despite the growing body of the literature on food television (more broadly, food media) and food and nationalism, respectively, there has been no book-length study that investigates the intersection between these two transnational cultural phenomena. The aim of this book is twofold: first, it attempts to delineate the history of Korean food television and elucidate diverse social, economic, political, and technological conditions that have shaped and defined the evolution of Korean food television (chapters 1 and 2); second, it will critically examine what discourses Korean food television has produced regarding Korean cuisine and the Korean nation and how power relations have been articulated in the production practice of these discourses (chapters 3 and 4). Examining food television as a set of cultural texts through which the nation is narrated and envisioned, I argue that discourses of national cuisine are reflective of and formative of discourses of the nation and that the growth of discourses of national cuisine is symptomatic of the struggle of the nationness in a globalized world. Considering the Korean government’s determined efforts to promote Korean food both domestically and globally, as well as Korean television’s vast discussions on hansik (Korean food) and the Korean nation, the case of Korea will provide abundant discursive samples for the analysis of the relationship between food, media, and nation. Through a multidimensional analysis of Korean food television, I hope this book will contribute to the growing literature on food and nationalism and will offer a new perspective on television production.

In the remainder of this chapter, I explain the theoretical framework, methodological approach, and plan of this book. First, I elaborate on the cultural indeterminacy of the nation and the socially constructed nature of national cuisine, which underlie the overall research agenda of the present study. I then examine the relationship between national cuisine and nationalism and discuss this book’s theoretical relevance to gastronationalism. Second, I review the current literature on food media to account for food media’s ideological roles and justify my critical approach to food television. Next, I describe the utility of Norman Fairclough’s three-dimensional approach for critical discourse analysis, and I clarify how I adopt it in my analysis of Korean food television. Finally, I provide an outline of each chapter to map out the overall structure of this book.

Nation, National Cuisine, and Gastronationalism

Nation and associated ideas, such as national character, national consciousness, nationness, nationalism, and national identity, present researchers with a “slippery slope” to conquer conceptually as they are often used and understood as synonyms (Kong 1999, 569). This conceptual hodgepodge paradoxically indicates the nation’s enormous capacity to orchestrate a sense of belonging and to configure a variety of social relations. Indeed, the nation had been the most successful modern mode of identity construction before identity politics became more complicated in global ecumene (Hannerz 1989). The binding force of the nation has often been seen as natural by those who have understood the nation as either rooted in kinship ties or as a constant feature of human history (Smith 1999). However, every nation-state does not originate from blood ties or genetic similarities. Nor is it a transhistorical feature of human being. Rather, it is a modern construct that is imagined as community (Anderson 2006).

As Smith (1991) notes, the congruity of nation and state is an outcome of historical process where both political (civic) and cultural (ethnic) elements operate to varying degrees, producing a distinctive form of nationhood. Yet, national comradeship is not given as being; the nation becomes imaginable as a consequence of the rise of print media, mass literacy, and mass communication, all of which provide a symbolic place, in which the idea of the nation is disseminated and readers/viewers are explicitly and implicitly addressed as co-nationals (Featherstone 1996, 53). In other words, the nation requires constant collective practices and cultural representations that “condition the spatiotemporal conceptualization of the community as a polity” (Foster 1991, 239) so as to sustain its binding forces and to ensure its relation to the state. In this light, Hall views nations “not only as political constructs, but also as systems of cultural representations, by means of which an imagined community may be interpreted” (as cited in de Cillia, Reisigl, and Wodak 1999, 155). This understanding of the nation as a system of cultural representations allows us to see the nation not as an essence but as a process, not as unified and static but as temporal and indeterminate, and not as a “preconceived set of national characteristic” (Edensor 2002, 1) but as a form of narrative and a system of incomplete cultural signification (Bhabha 1990). However, the cultural temporality and indeterminacy of the nation do not imply that there are no limits or rules to represent the nation at a given moment in a given society. We should note that Hall regards the nation as a system of cultural representations. By this expression, he points to a set of rules that governs signifying practices, which makes it possible to construct the nation in a particular way and limits the other ways (Hall 2006). With that being said, critical researchers should question about what discourses are constructed and propagated as valid knowledge of the nation, what subjects are included, excluded, and ranked in the national narrative, and what cultural practices are foregrounded and (de)emphasized.

In Korea, the notion of nation emerged in the early twentieth century in response to Japanese colonialism (Youn 2013), defining the Korean nation as an “ethnically homogeneous and racially distinctive collectivity” (Shin, Freda, and Yi 1999, 469). The Korean term minjok was developed in 1907 in order to call for strong ethnic nationalism and became a talisman for the Korean nation (Chang 2010). Primordial sentiments, such as hyeoltong (blood ties) and racial purity, were continuously invoked to create a notion of the national we as an extended family and to strengthen the binding force of the Korean nation. Since then, there has been substantial overlap among race, ethnicity, and nation in Korea: race has functioned as a marker of ethnic identity, and, in turn, has played an “instrumental role” in defining the Korean nation (Shin, Freda, and Yi 1999, 469). The conflation of race, ethnicity, and nation can be found in current linguistic usage of the term minjok: it connotes not only ethnic nation, but also race.

This racially configured ethnic nation has been at the center of Korean statist discourse. Although it does not reflect social fact, it has functioned as the general truth of Korea. Of course, hegemonic discourse of the Korean nation has taken different shapes according to both domestic and international circumstances. Roughly speaking, it took the form of monoracial anti-colonial ideology under Japanese colonialism; ethnic-based anti-communism ideology, during the postwar era; economic ethnic nationalism, between the 1960s and the mid-1980s; anti-regime resistant nationalism, in the late 1980s; global and transnational Korea, before the late 1990s; anti-neoliberal ethnic nationalism, from the late 1990s to the 2000s; and pop nationalism and multicultural nationalism, from the 2000s to the present (Ahn 2013; Chang 2010; Cho 2008; Lee and Lee 2015; Park 1996; Ryu 2012; Shin, Freda, and Yi 1999; Youn 2013). However, the emphasis on danil minjok (unitary nation) has been a tenet of the Korean nation even though it has been articulated to varying degrees depending on historical circumstances. In other words, the notion of danil minjok has been a major constituent of what Hall (2006) calls a system of cultural representations, when it comes to the Korean nation. In the book, I examine how Korean food television has (re)produced, negotiated, and/or challenged the discourse of danil minjok while narrating the Korean nation.


Here, it is important to explain why this book focuses on food matters among other cultural and collective practices for the investigation of the nation. Because food occupies a mundane position in our lives, it has been taken for granted by academics who have long considered it to be too coarse and one-dimensional for scholarly attention (Ceccarini 2010; Sutton 2010). However, food means more than just what we eat; the ways we think about food are intensely reflexive (Bell and Valentine 1997). People use food to speak with each other, to establish rules of behavior, and to reveal what they are (Belasco 2008). The culinary turn in scholarship came in the 1970s by anthropologists and sociologists who understood food as an intrinsically multilayered and multidimensional subject (Holtzman 2006). Since then, food has been examined as a system of symbolic value-creation, a system of communication, a structure of society organization, a key component of ritual, a marker of social distinction, a site of memory construction, and a domain of customs, beliefs, and meanings (Barthes 1979; Holtzman 2006; Levi-Strauss 1986; Mintz 1985; Munn 1986; Sutton 2010). In particular, researchers have paid sustained attention to the role of food in the making and remaking of social identities and cultural boundaries (Mintz and Du Bois 2002), as exemplified by the increasing number of sociological, anthropological, and geographical studies (see, Belasco 2008; Bell and Valentine 1997; Gabaccia 1998; Kanafani-Zahar 1997; Korsmeyer 1999; Lentz 1999; Leitch 2008; Wilk 2008). Defining food as a highly condensed social fact and a part of the semiotic system, Appadurai (1981), for example, argues that food can signal “rank and rivalry, solidarity and community, identity or exclusion, and intimacy or distance” (494). In a similar vein, Belasco (2008) claims that food serves to express personal and group identities and cement social bonds; he notes that the Latin-based word companions means “the people with whom one shared bread” (15).

Discussions on food and belonging have not been limited to companions, villages, or kin groups. Researchers have extended their discussions to the intertwined relationships between food and nation. To take an example, Preston-Werner (2009) explains that eating gallo pinto (rice and beans) evokes a nostalgic image of a certain way of life and corresponding identity in Costa Rica. Tam (2001) observes that Hong Kong people build their national identity through eating yumcha (several small courses of dim sum and Chinese tea). Ohnuki-Tierney (1993) also argues that rice, as the staple of Japanese diet, has a special centrality in national identity construction. As these studies demonstrate, food, as an integral element of material worlds (Palmer 1998), constitutes a critical component of cultural and symbolic resources (Cwiertka 2006), which incorporate individuals as national subjects. Especially, the flexibility and ubiquity of food keep nationhood near the surface of ordinary life and people aware of where they belong and what they believe in (Cwiertka 2006). In other words, food functions as a banal flag of national identity (Billig 1995). This flagging may be unconsciously displayed, yet it continuously reminds people of the nationhood on a daily basis.

The relationship between food and national identity is strongly tied to the development of national cuisine. As Bell and Valentine (1997) put it, “The history of any nation’s diet is the history of the nation itself, with food fashions, fads and fancies mapping episodes of colonialism and migration, trade and exploration, cultural exchange and boundary-marking” (168–169). In other words, the emergence of national cuisine coincides with the formation of nation-states (Mennell 1985). Despite its seemingly essential nature, however, national cuisine is a modern construct (Belasco 2008). Cwiertka (2006) notes that the proliferation of culinary nation-making is a characteristic feature of the nineteenth and twentieth centuries. Like nations are imagined, national cuisine is “a feast of imagined commensality” (Bell and Valentine 1997, 169). As other modern traditions conceal their invented-nature, national cuisine also hides its short-lived origins and complex histories of trade links, cultural exchange, and colonialism as well as the history of negotiation between the local and the foreign, between practice and performance, and between high and low (Bell and Valentine 1997; Cwiertka 2006). In so doing, national cuisine naturalizes the clear continuity with the past and ethnic cores, provides the illusion of common history, and constructs intra-national sameness. Further, the emphasis on the past and ethnic cores makes what we eat a medium and reservoir for personal recollection and collective memories, and creates a fear of loss and a sense of nostalgia, which become strong ways of preserving national identities (Belasco 2008).

As Bell and Valentine (1997) write, food articulates the “notions of inclusion and exclusion, of national pride and xenophobia, on our tables and in our lunchboxes” (168). It is the embodiment of such notions in the foods themselves that enables national cuisine to act as a boundary-marker. To put it another way, national cuisine serves two opposed semiotic functions—homogenization and heterogenization of the actors (Appadurai 1981). Through the study of the creation of Indian national cuisine, Appadurai (1981) argues that cookbooks from the 1960s to 1980s condensed regional and local culinary diversity to a single dish in order to construct the taste of India. Consequently, cultural, religious, and ethnic differences of Indian people were reduced while the unity of them was reinforced. Cwiertka (2006) also points out that in the process of inventing Japanese national cuisine a diversity of local food practices has been replaced by a set of foods, practices, and tastes with which the majority of Japanese people willingly and ardently identifies. National cuisine also speaks of difference and draws a strong boundary between we and Others. For instance, Ohnuki-Tierney (1993) demonstrates that the link between rice and Japaneseness, which is expressed throughout national culture but unconsciously experienced in everyday life, functions as a stronger marker of boundaries between Japanese people and Westerners. Such distinctions clearly identify those who adhere to the semiotic system—national cuisine—as belonging to a particular faith and cultural tradition (Palmer 1998).

As discussed above, the relationship between national cuisine (more broadly, food) and nationalism is not a new topic in academia. Especially, scholarship in this area has been very active in the past decade, entailing a number of insightful studies that demonstrate the effectiveness of the food-and-nationalism angle in the investigation of both the top-down and bottom-up nationalism (Ichijo 2020). Among them is DeSoucey’s (2010) work on contemporary European food politics that offered a distinctive analytical approach to the study of food and nationalism. Analyzing both the macro- and micro-dimensions of food politics—the European Union’s program for origin-designation labels and the politics of foie gras in France, respectively, she proposes the concept of gastronationalism to account for “pan-national tensions in symbolic boundary politics—politics that protect certain foods and industries as representative of national cultural traditions” (DeSoucey 2010, 432). According to her, gastronationalism “signals the use of food production, distribution, and consumption to demarcate and sustain the emotive power of national attachment, as well as the use of nationalist sentiments to produce and market food” (DeSoucey 2010, 433). Through this conceptualization, DeSoucey presents how food is used to protect not only material interests but also cultural tradition and patrimony and draw national boundaries between insiders and outsiders in face of the homogenizing forces of globalism. In this regard, she claims that food functions as a “protectionist mechanism” and a “boundary work” (DeSoucey 2010, 432, 436). Focusing on how states and industries use culinary culture to legitimate their markets and protect their cultural, political, and economic identities, DeSoucey (2010) concludes that gastronationalism is “part of a broader identity project” unfolding across the world that is “responding to potential losses of control of production and national industries, accelerated by global moves toward open trade” (449).

DeSoucey’s concept of gastronationalism has been an innovative intervention to the study of nationalism and food politics, and it has been adopted by multiple studies that have explored various levels and resources of food and nationalism (Ichijo 2020). Focusing on the difficulties that ensued with the Cypriot government’s halloumi application to the European Commission’s program for protective food labels, Welz (2013) demonstrates how the state deploys gastronationalism to make a claim of exclusive cultural property, and she provides an insightful discussion on the complex relationships between local actors, globalizing markets, and international political regulation. While Welz’s work rigorously engages with DeSoucey’s original focus on state-driven gastronationalism in relation to international relations and organizations, other studies have utilized the concept of gastronationalism in a more flexible way. For example, Jönsson (2020) introduces a distinctive form of gastronationalism through his historical approach to Swedish gastronationalism. Unlike gastronationalism functions as a defensive mechanism to protect cultural heritage and tradition in France, it is associated with post-nationalist discourses in Sweden, which highlight innovativeness and multiculturalism rather than heritage and tradition, Jönsson argues (2020). Extending the scope of gastronationalism, Wright and Annes (2013) and Leer (2018) turn their attention to the role of media in constructing and propagating gastronationalism. Through their analysis of journalistic discourse on halal hamburgers in France, Wright and Annes (2013) claim that the French media construct a defensive gastronationalism framing to draw a strong boundary of French identity. They continue to say that despite the discursive contest surrounding halal hamburgers the French republican ideal, which prioritizes the essence of French identity, surpasses other types of discourses, such as free-market logic and cultural diversity. Leer’s (2018) investigation of European food television shows how gastronationalist discourse unfolds and is normalized in television’s rediscoveries of national cuisines and narratives of national identities. Considering gastronationalism as a form of banal nationalism (Billig 1995), which refers to the ubiquitous social acts and everyday representations that naturalize and legitimize nationhood and national identity on a daily basis, he suggests two types of gastronatinalist narratives—monocultural and multiculatural. In his words, monocultural gastronationalism is “skeptical of modernity and globalization and expresses a longing for a past dominated by monoculturalism,” while the latter is “acknowledging the dynamism of culture and national identity and does not see globalization as solely an enemy” (Leer 2018, 15–16). Despite the different responses to globalization, he concludes that both forms of gastronationalism serve the same purpose, reinforcing the privileged position of the White majority.

While acknowledging these studies’ meaningful contributions to the field of food and nationalism, Ichijo (2020), in her comprehensive review of recent publications on gastronationalism, argues that most works tend to use DeSoucey’s concept to investigate an expression of nationalism attached to food and foodways, which would be “indistinguishable from any studies on food and nationalism without using the term” (222). Specifically, she calls for scholarly efforts to delve into the role of state as a social actor and its regulatory power, as well as the interaction between states and international organizations with regards to food. Considering that DeSoucey (2010) herself defines gastronationalism as an “institutional construct” (436) and as part of statist response to globalism, Ichijo’s emphasis on the state’s intervention would help retain the utility of DeSoucey’s original concept.

However, the scope of gastronationalism should not be limited to the state and its interaction with international organizations for a few reasons. First, the concept of gastronationalism is still under development requiring a variety of empirical studies as to diverse actors, social conditions, purposes, strategies, and consequences to be observed in different national contexts. The overemphasis on the state’s role is likely to exclude other important social actors and overdo state’s power over the public discourse and everyday practices. Second, in practice it is hard to clearly distinguish gastronationalism as a “tool of the state to negotiate its way in a globalizing world” from gastronationalism as a “nationalism expressed in relation to food,” even if Ichijo (2020) describes the former as DeSoucey’s original conceptualization (218). It is also noteworthy that the top-down nationalism (Ichijo interprets DeSoucey’s gastronationalism as a form of the top-down nationalism) is neither severed from nor decisive of the everyday nationhood. If we pay too much attention to the state’s role, we are likely to miss the complex relationship between them. Third, and related to the second point, we must not ignore the media’s role in mediating the macro- and micro-dimensions of nationalism. While I acknowledge the regulatory power of the state in organizing our social life, its cultural policies, national discourses/projects, and domestic interventions do not operate in a coercive manner in most contemporary societies. Rather, they penetrate into the everyday imagination and practices through the media’s explicit or implicit assistance. As for food and nationalism, Greene’s (2018) work on the Japanese agrarian nationalism and the manga series Moyashimon demonstrates how the state’s domestic initiative permeates the cultural milieu of contemporary youth through popular culture. With that in mind, I use the concept of gastronationalism in an open and more flexible manner as Leer (2018) and Wright and Annes (2013) did in their investigation of European food television and French newspapers. While this book does not rigorously use gastronationalism as an underlying analytical framework, it theoretically parallels with the previous studies that have explored major actors and discourses of gastronationalism. Also, DeSoucey’s core ideas, such as the state’s intervention and the bilateral relationship between nation and globalization will be discussed in detail in chapters 3 and 4. I hope my investigation of the intersection of food, media, and nation will widen the scope of gastronationalism by elucidating how the state’s intervention is articulated and/or negotiated in the media’s discursive construction of the nation.


The Politics of Food Media

In our everyday lives, we tend to take culinary practices and traditions for granted. Considered so natural and normal, our foodways—for example, what we eat, where we eat, when we eat, how we eat, with whom we eat, and so on—become “virtually transparent” (Parasecoli 2011, 646). The ubiquitous nature of food-related practices, particularly, makes their ideological and political relevance almost invisible (Parasecoli 2008). Yet, our food and foodways are embedded in not only ecological and physiological contexts but also “economic, political, religious, ideological and emotional relationships between people” (Cwiertka and Walraven 2001, 2). Thus, the study of food practices can reveal “the distribution of patterns of signification across time and space” and “the relevance of social tensions, negotiations, and conflicts in the creation of meaning” at local, national, regional, and/or global level (Parasecoli 2011, 647). Although food can serve as a vehicle for examining varied problems of theory and research methods (Mintz and Du Bois 2002), traditional media and communication scholars have hardly engaged with this subject. As television became increasingly concerned with foodways, however, media scholars recently began to address food media as a set of cultural texts, through which they investigate diverse social issues, ranging from educational, ideological, and symbolic roles of television to the construction of meanings surrounding class, sex, gender, age, ethnicity, and so on (Adema 2000; De Backer and Hudders 2016; de Solier 2005; Hansen 2008; Kelly 2017; Ketchum 2005; Oren 2013; Parasecoli 2008; Swenson 2009; Wright and Sandlin 2009).

As a matter of fact, media discourses about food have proliferated since the late twentieth century, and our lives have been increasingly engulfed by televised images of food (de Solier 2005; Ketchum 2005). Reflecting wider trends of television programming formats, food television has expanded its formats from instructional cooking shows to all things food (de Solier 2005; Ketchum 2005). Now, food is to be found in a variety of television formats, such as lifestyle shows, travel shows, magazine programs, reality shows, game/survival shows, live variety shows, docu-soaps, and melodramas (de Solier 2005). Moreover, during the past two decades, several countries have witnessed the growth of television networks entirely devoted to food (Ketchum 2005). Examples include the Food Network in the United States, Food Network Canada in Canada, China Food TV in China, Lifestyle Food in Australia, and Le Canal Gourmandises in France. Interestingly, the amount of time spent on cooking has dropped significantly across the globe, while food media have become increasingly popular among global consumers (De Backer and Hudders 2015). Then, how can we interpret the profitability and popularity of food media? In recent media cultures, food media feature as a form of entertainment, where food’s value surpasses its pragmatic and nutritional function (Kelly 2017). Yet, this does not indicate food media’s ideological irrelevance or political innocence. While featuring celebrity chefs, exotic food items, culinary others, and domestic food preparations, food media construct and promote a particular form of social reality; and, through their ordinary media consumptions, audiences are likely to internalize the represented gender roles, class hierarchy, cultural otherness, and national identity, without their full consciousness.

As such, a series of publications have attempted to reveal the ideological and symbolic roles of food media in constituting our social life and everyday imagination. For instance, Anne Bower’s Reel Food: Essays on Food and Film (2004), Parasecoli’s Bite Me: Food in Popular Culture (2008), Kathleen Collins’s Watching What We Eat: The Evolution of Television Cooking Shows (2009), Laura Lindenfeld and Fabio Parasecoli’s Feasting Our Eyes: Food Films and Cultural Identity in the United States (2016), and Casey Ryan Kelly’s Food Television: Food Television and Otherness in the Age of Globalization (2017) present insightful discussions on popular media’s representations and discourses of food, as well as their socially constitutive roles, specifically, in relation to racial and ethnic identities, gender and sexual politics, racialized body, cultural taste, fantasized consumerism, colonialism, cosmopolitanism, national exceptionalism, among others. As far as food TV is concerned, researchers have recently investigated: how food TV creates a fantasy of intimate social relationship with television figures and how it produces a promise of satisfaction through various food consumption (Ketchum 2005); how food has gained the increasing visibility and popularity in American popular culture and how food TV complicates the traditional gender roles and cultural standards of body (Adema 2010); how celebrity chefs influence the viewers’ food preparations and cooking behaviors in the United Kingdom (Caraher, Lange, and Dixon 2000); how educational and edutainment cooking shows differently affect the audiences’ cooking and eating behaviors in Belgium (De Backer and Hudders 2015); how cooking shows negotiate traditionally constructed gender roles and how they (re)construct the predominant meanings of masculinity and femininity in Indonesia (Habsari 2014); how culinary television performs its cultural works—education and distinction—in relation to practical and aesthetic culinary knowledge and ideologies of gender, class, ethnicity, and national identity (de Solier 2005); how food TV, especially Food Network in the United States, presents cooking as gendered work and how it negotiates a binary distinction between genders (Swenson 2009); and how cooking competition programs reconfigure the meanings of pleasure, taste, identity, labor, and consumption (Oren 2013).

Surprisingly, despite the growing body of literature on food media, not many studies have addressed their signifying practices regarding nation and nationalism. In contemporary society, national traditions are continually reinstalled and reinvented by popular media, the ubiquity of which facilitates the repetition of rites and symbols of the nation, such as flags, parades, ceremonies, and rallies. In addition, popular media provide “cultural resources” (Barker 1999, 7), “symbolic places” (Featherstone 1996, 53), or “cultural matri[ces]” (Edensor 2002, 7), in which people routinely situate their lives and their sense of themselves (Thompson 1995). In other words, they produce a variety of signifiers and reminders of the nation that significantly organize everyday spaces, routines, and practices. In particular, those signifiers and reminders are depoliticized and unconsciously waved as popular media provide them in the form of commodity. By objectifying the nation and national culture as commodity to be consumed, popular media make invisible power relations inherent in the construction and promotion of the nation. Given the popular media’s role in narrating the nation, the nation’s substantial power in identity construction, and food media’s discursive and ideological features, this book investigates a relatively less-studied subject, namely food television’s discourse of the nation. Specifically, it elucidates how competing regional, national, and global cultural pressures are articulated in food TV’s discourses of national cuisine and the nation. It also illustrates the negotiation of regional, ethnic, and class differences and the asymmetrical process of hybridization inherent in the construction of cultural boundaries of the nation. Further, it accounts for food TV’s role in (re)inventing traditions and (re)imagining the nation.

A Three-Dimensional Approach to Korean Food TV

This book aims to examine the evolution of Korean food television and its articulation of Koreanness in contemporary globalization. In other words, it attempts to carry out a thick description of Korean food television’s discursive practice with regard to Korean national cuisine and the Korean nation. As noted, the understanding of the nation as a system of cultural representations underpins the present study. This notion of the nation as a system of incomplete cultural polity led me to read the nation as a discourse from the Foucauldian perspective. According to Foucault (1980), a discourse, as a particular way of speaking and thinking about a subject, produces knowledge about the subject, and when the knowledge has real effects on social practices and perceptions surrounding the subject it becomes true (Foucault 1980). As he emphasizes becoming rather than being with regards to truth, Foucault (1980) does not presuppose a clear distinction between the true and the false. He states:


There is a battle “for truth,” or at least “around truth”—it being understood once again that by truth I do not mean “the ensemble of truths which are to be discovered and accepted,” but rather “the ensemble of rules according to which the true and the false are separated and specific effects of power attached to the true,” it being understood also that it’s not a matter of a battle “on behalf” of the truth, but of a battle about the status of truth and the economic and political role it plays. (Foucault 1980, 132)

As quoted above, it is the outcome of the struggle between competing discourses that determines the truth status of knowledge. And it is power that decides the result of the contestation. In other words, power produces knowledge and governs what knowledge could/should be accepted as the truth. In the book, I attempt to apply Foucault’s understanding of the relationship between power, discourse, and knowledge to my investigation of the food-media-nation nexus. Specifically, I pay close attention to what knowledge Korean food TV produces in relation to the Korean nation; how state power is circulated in the discursive practice of Korean food TV; and in what conditions a discourse of the Korean nation becomes the discourse (or truth).

In order to bring Foucault’s relativistic notion of truth into play, this book employs critical discourse analysis as an overarching methodological framework.
OEBPS/images/Infinity.png





OEBPS/xhtml/toc.xhtml



		Cover


		Half-Title


		Series


		Title


		Copyright


		Contents


		Acknowledgments


		Introduction*


		1 The History of Korean Food TV and Its Social Situatedness


		2 The Explosion of Food TV


		3 Government, Food Industry, and Television Production


		4 The Struggle for Nationness in the Era of Globalization


		Conclusion


		Appendix 


		Bibliography


		Index


		About the Author








OEBPS/images/cover.jpg
KOREAN FOOD
TELEVISION AND THE
KOREAN NATION

JAEHYEON JEONG





