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Preface
I am a self-published author who has published over a dozen books so far. One of my books does phenomenally well, several of my books bring in decent sales month after month, and the other others.... well, let’s just say that every swing doesn’t result in a home run. In addition to my own experience as an author, I am also the Founder of eBookIt.com—a company that has worked with thousands of authors and over ten thousand books since 2010. This experience has allowed me to systematically study book marketing strategies and use a large pool of data to see what works, what doesn’t, and most important, under what conditions. The success of these strategies in this book depend on many factors, some of which include
	the author’s budget

	the author’s available time

	the author’s level motivation

	the kind of book (fiction or non-fiction)

	the specific genre

	the audience

	the talents of the author (e.g., public speaking skills, copywriting, design, etc.)

So when reading through this extensive list of book promotion and marketing ideas, keep these factors in mind.
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