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Preface

Eight years have passed since the publication of the first edition of 
Scientists Must Speak. We are delighted that so many have found 
our book useful, and we want to make sure that the book contin-
ues to be relevant. The most dramatic change over the last 8 years 
has been in presentation software and computer projection. What 
was once a risky endeavor, beset with glitches and incompatibili-
ties, has become quite routine. It has also produced more options 
to consider when preparing a presentation and more details to 
which to attend. In light of this development, Chapter 3 has been 
completely rewritten.

The reason for the book’s existence remains the same. In 
face-to-face discussions, scientists and other technical people 
invariably radiate fascination and excitement about their subject 
matter, but that enthusiasm often fails to come out in formal oral 
presentation. We passionately believe that the cutting-edge sci-
ence, discoveries, and breakthroughs that will shape our future 
should never produce deadly serious recitations when presented 
to an audience.

Most of the books about oral presentation skills are aimed 
squarely at business and salespeople. Even those few books tar-
geted toward scientific presentation sometimes seem a little too 
subdued. We want to show you how to present your technical sub-
ject matter in a way that not only projects your scientific credibility 
and rigor but also shares with your listener the passion you feel for 
your work.
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Introduction

It begins with attitude!

Why are so many technical presentations so dull? There are several 
reasons. When you speak on a scientific or technical subject, your 
presentations must be precise. The data, equations, graphs, chemical 
structures, diagrams, blueprints, or formulas that might be neces-
sary to support your key points must be accurate. The presentation 
must cover material that a lay audience might consider esoteric. You 
will have to use words that are not part of everyday conversation.

As a professional, you want your listeners to take you seriously. 
Does this mean that your talk is destined to be boring and lifeless? 
Absolutely not! Presumably, there is a reason why you are inter-
ested in the topic to be discussed. Why did you choose to study 
this subject? Why did you work on this project for the last 3 years? 
Something about the topic got you interested and excited. The key 
is for you, the speaker, to convey that excitement to your listeners. 
If you can get your listeners to feel the same enthusiasm that you 
do about your subject, your presentation will come to life!

Why does it matter?

In your scientific or technical career, you probably spend only 
a small percentage of your time in formal speaking situations. 
However, these situations can have a tremendous impact on your 
career. If you speak well, you enhance your credibility. If you com-
municate clearly, you increase your visibility within your organiza-
tion and in the larger professional community. Good presentation 
skills can show others why your work is important or exciting. 


