


George Newnes and the New Journalism
in Britain, 1880-1910



http://taylorandfrancis.com


George Newnes and the
New Journalism in Britain,

1880-1910

Culture and Profit

Kate Jackson

O Routledge
o^^ Taylor & Francis Group

LONDON AND NEW YORK



First published 2001 by Ashgate Publishing

Published 2016 by Routledge
2 Park Square, Milton Park, Abingdon, Oxon OX14 4RN
711 Third Avenue, New York, NY 10017, USA

Routledge is an imprint of the Taylor & Francis Group, an informa business

Copyright © Kate Jackson, 2001

Kate Jackson has asserted her moral right under the Copyright, Designs and Patents
Act, 1988, to be identified as the author of this work.

All rights reserved. No part of this book may be reprinted or reproduced or utilised in
any form or by any electronic, mechanical, or other means, now known or hereafter
invented, including photocopying and recording, or in any information storage or
retrieval system, without permission in writing from the publishers.

Notice:
Product or corporate names may be trademarks or registered trademarks, and are used
only for identification and explanation without intent to infringe.

British Library Cataloguing in Publication Data

Jackson, Kate
George Newnes and the New Journalism in Britain, 1880-1910: Culture and
Profit - (The Nineteenth Century Series)
1. Newnes, George. 2. Journalism—Great Britain—History—19th century. 3.
Journalism—Social aspects—Great Britain. I. Title.
072'.09034

US Library of Congress Control Number

The Library of Congress Control Number was preassigned as: 00-108812

ISBN 13: 978-0-7546-0317-7 (hbk)

Publisher’s Note
The publisher has gone to great lengths to ensure the quality of this book but
points out that some imperfections from the original may be apparent.



Contents

Figures vii
The Nineteenth Century General Editors' Preface ix
Acknowledgements xi

Introduction 1

Part I The New Journalism: A Liberal Profession or a Branch of
Business?

Introduction to Part I 41

1 Securing the Suffrage of the Crowd: Tit-Bitites and Millionaires:
Tit-Bits (1881) and The Million (1892) 53

2 A National Institution: The Strand Magazine (1891) 87

Part II Liberalism and Imperialism: Developing Formats
and Expanding Horizons

Introduction to Part II 121

3 A Bold Stroke of Mingled Business and Benevolence:
The Westminster Gazette (1893) 129

4 Expanding Human Consciousness Across the Globe:
The Wide World Magazine (1898) 163

Part III Specialisation and Diversification: Targeting Niche
Audiences and Exploiting a Segmented Market

Introduction to Part III 201



CONTENTS

5 Femininity, Consumption, Class and Culture in the Ladies' Paper:
The Ladies' Field (1898) 209

6 Respectable Anxieties, Role-Models and Readers:
The Captain (1899) 237

Conclusion 263

George Newnes: Biographical Summary 277

Select Bibliography 279

Index 285

vi



Figures

1 Bust of Newnes at Putney Library 36
2 Opening of Lynton Town Hall, 1900 36
3 Triumphal arch above the entrance road to Hollerday House,

1898 37
4 George Newnes, by Spy 37
5 'A Few Incidents in Connection With Tit-Bits' 86
6 Publicity photograph of 'Tit-Bits Villa',1884 86
7 Cover of The Strand 118
8 Illustration accompanying The Strand's two hundredth number 118
9 Political cartoon by F.C. Gould in The Westminster Gazette,

1900 162
10 'A Nightmare Bunker', by F.C. Gould in The

Westminster Gazette, 1905 162
11 Cover of the bound volume of The Wide World Magazine 195
12 'Odds and Ends' from The Wide World Magazine, 1900 196
13 Wide World contents-map 196
14 'A Halt for Breakfast in West Africa' from The Wide World

Magazine, 1898 197
15 'A Solomon Islander Imitating a Missionary in the Hope of

Acquiring his Virtues', from The Wide World Magazinel, 1899 197
16 'How I Shot My First Elephant' from The Wide World

Magazine, 1910 198
17 The Ladies' Field header illustrations 235
18 'The Old Fag' editorial header 261
19 Pictures of C.B. Fry in The Captain 261



http://taylorandfrancis.com


http://taylorandfrancis.com


http://taylorandfrancis.com


http://taylorandfrancis.com


Introduction

George Newnes was one of the most influential British publishers of the late
Victorian and Edwardian periods. He established a vast number and variety of
journals in the years from 1881 until his death in 1910, personally editing some
of these, shaping the character and format of others, and leaving an impression
upon all of them. By 1905, only Alfred Harmsworth was producing more
newspapers and magazines than Newnes. The periodicals that George Newnes
created included Tit-Bits (1881), The Strand Magazine (1891), The Million
(1892), The Westminster Gazette (1893), The Wide World Magazine (1898),
The Ladies' Field(1898) and The Captain (1899). This list covered a diverse
range of journalistic prototypes: the penny weekly, the sixpenny illustrated
magazine, the colour-printed paper, the penny evening newspaper, the true story
magazine, the women's magazine and the boys' paper. It therefore represents an
immensely rich archive of journalistic and cultural material. Many of these
publications achieved and sustained substantial circulations. Through them,
Newnes pioneered new styles, formats and journalistic techniques, and accessed
new audiences. And he flavoured everything he published with his own views of
people and the world they inhabited and were shaping. The personality and
innovative flair of George Newnes thus pervaded British journalism for thirty
years.

When asked to account for his own success in periodical publishing,
Newnes replied:

Most people have no idea of doing anything beyond what they
may have seen done before, and what they are told to do. They
are frightened by originality, lest it might be disastrous. I
suppose I have been inclined to do things differently from,
rather than in the same way as, other people, and I have always
struck while the iron was hot. That, I think, to put it briefly, is
the secret of any success which has attended my efforts.1

1 Hulda Friederichs, The Life of Sir George Newnes, Bart, London: Hodder and
Stoughton, 1911, p. 144.
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The ingredients of Newnes's success as an entrepreneurial publisher and the
rules of his engagement with his readers were, as he saw them, originality and
timing.

Alfred Harmsworth said of Newnes, in the obituary he wrote for The
Times in 1910:

Most of [his] earlier publications were new ideas hitherto untried
in English journalism, and their distinguishing mark was a
striking and unusual success. Mr Newnes had found a market
which had been created by the spread of popular education, and
he proceeded to extend still further the operations of his
publishing house.2

Harmsworth was one of the first to place Newnes as a key figure of the so-called
New Journalism that ushered in the modern age. Since then, a succession of
twentieth-century journalists, historians and critics has invoked the name of
George Newnes as one of the creators of modern journalistic practice.3 Not
everything Newnes produced was 'new', and the way in which Newnes's
publications represented a marriage of new and old practices will be a major
theme of this book. Nor were his journals entirely unique. Yet according to Joel
Wiener, he was one of a number of leading New Journalists whose innovations
were critical to the formation of the modern popular press:

These men experimented with new techniques and drew on
American examples at a time when a considerable expansion of
the press was taking place. They were innovators in a new type
of journalism and deserve to be remembered as such.4

Despite this recognition, there has been no systematic study of the diverse
range of Newnes's periodical publishing career. There remains only one
biography of Newnes, written by his friend and colleague Hulda Friederichs in
the year after his death.5 Friederichs made use of Newnes's own
autobiographical jottings, written in preparation for an autobiographical work
which was never completed. This has been supplemented by various references

2 The Times, 10 May, 1910.
3 See for instance, Harold Herd, The Making of Modern Journalism, London: Allen

andUnwin, 1927;T.H.S. Escott, Masters of English Journalism, London: T. Fisher Unwin,
1911; Hulda Friederichs, op. cit.; E.T. Raymond, Portraits of the Nineties, London: T. Fisher
Unwin, 1921; Brian Braithwaite, Women's Magazines: The First 300 Years, London: Peter
Owen, 1995.

4 Joel Wiener, 'How New was the New Journalism?', in Joel H. Wiener (ed.), Papers
for the Millions: The New Journalism in Britain, 1850s-1914, New York: Greenwood Press,
1988, pp.58-59.

5 Hulda Friederichs, op. cit. Friederichs was German by birth, and possessed a
knowledge of many languages. She became acquainted with W.T. Stead upon her arrival in
England, and obtained a post on the Pall Mall Gazette, then edited by Stead. She subsequently
wrote for Newnes's Westminster Gazette, and edited its sister publication The Westminster
Budget for many years.
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to Newnes and his publishing activities in biographies of other editors,
publishers, proprietors and journalists and in general histories of journalism, and
by the chapter on Newnes in John Travis's recent local history of Lynton and
Lynmouth, twin towns in North Devon in which he is still remembered as the
towns' biggest benefactor.6

The publications of the House of Newnes have attracted some attention in
the historiography of the late nineteenth and early twentieth-century periodical
press. Tit-Bits has been noted for its novelty, circulation and influence on
successive journalistic enterprise. Its character and circulation have placed
Newnes at the centre of a long-running debate on the expansion of the popular
press in the late nineteenth and early twentieth centuries. The Million, on the
other hand, has received virtually no mention. The Strand Magazine has
assumed some importance in the historiography of periodical literature because
of its literary reputation, built upon the status of its contributors, and the
popularity that it sustained for more than half a century. It has been examined by
Reginald Pound, in Mirror of the Century: The Strand Magazine, 1891-1950.
Pound was a later editor of The Strand. His book, part history and part
autobiography, contains a wealth of invaluable material now unavailable: archival
evidence relating to the House of Newnes as well as The Strand itself (such as
share prices, annual profits and the sums paid to authors for their various
contributions), and anecdotal evidence gleaned from many contemporary
journalists and from members of Newnes's family.7 The Strand has also been
selectively indexed by Geraldine Beare.8 The Wide World Magazine has been
cited as a 'story magazine' and noted for its publication of the controversial
story of Louis de Rougemont in the 1890s.9 The Westminster Gazette has been
examined, though far from exhaustively, in the light of its political connections
and influence, and as the organ of its well-known editor, J.A. Spender. The
Captain has been acknowledged as one of the most successful juvenile
periodicals of the early twentieth century, but has remained unresearched.
However, none of these publications have been incorporated into a
comprehensive and interdisciplinary study of the periodical publishing activities
of George Newnes.

6 See Reginald Pound and Geoffery Harmsworth, Northcliffe, London: Cassell, 1959;
T.H.S. Escott, op. cit; Harold Herd, The March of Journalism. The Story of the British Press
from 1622 to the Present Day, London: Allen and Unwin, 1952; Alan J. Lee, The Origins of
the Popular Press, London: Croom Helm, 1976; Stephen Koss, The Rise and Fall of the
Political Press in Britain, Chapel Hill: University of North Carolina Press, 1984, vol. 2; John
Travis, An Illustrated History of Lynton and Lynmouth, 1770-1914, Derby: Breedon Books,
1995.

7 Reginald Pound, Mirror of the Century: The Strand Magazine, 1891-1950, London:
Heinemann, 1966.

8 Geraldine Beare (comp.), Index to the Strand Magazine, 1891-1950, Westport,
Connecticut and London: Greenwood Press, 1982.

9 Q.D. Leavis, Fiction and the Reading Public, London: Chatto and Windus, 1932,
p.ll.
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This book aims to elucidate the significance of George Newnes to British
journalism and culture in the late Victorian and Edwardian periods. The figure of
Newnes is its binding thread. It evaluates a collection of seven periodicals which
differ in frequency of publication, audience, appearance and appeal. Tit-Bits, for
example, was a penny weekly largely aimed at a lower middle-class readership;
The Strand a sixpenny illustrated monthly with an essentially upper middle-class
circulation; The Westminster Gazette a penny Liberal evening paper with a small
but dedicated readership; and The Ladies' Field and The Captain both
specifically-targeted and well-produced illustrated magazines.10 These
publications were linked, however, by the involvement of Newnes in their creation
and production, his influence manifested in a multitude of ways. Many of them
have received little historiographical attention or, if they have been examined, can
be further illuminated through a methodology which locates them within a range
of Newnes periodicals with linking features, and analyses them through a
combination of various critical, historiographical and methodological perspectives
available to the contemporary historian.

Historiography

The historiography of periodical literature has included a range of studies of
individual periodicals or of a limited period in the life of a magazine; celebratory
studies of various journals, commissioned to mark publication anniversaries; and
biographies of founders or notable editors.11 Monographs have generally been
limited to magazines deemed particularly influential in their age and belonging to
a particular, generally middle and upper class, cultural ethos (although the
influence of 'cultural populism' has led to a number of more recent studies
examining 'popular' publications). Most scholars, as Brian Maidment has
pointed out, have 'come at periodicals obliquely' through an interest in an
individual who contributed to periodicals, in an event or issue that was described
in periodicals, or in pictures, books and performances reviewed in periodicals.
Many articles, books and essays have employed evidence drawn from periodicals
for illustrative or substantiative purposes.12 Histories of publishing houses have
tended to rely heavily on manuscript sources, and have often been biographical in

10 C.B. Fry's Magazine was another of Newnes's most successful specifically-targeted
magazines. It was a monthly illustrated sporting journal, established by Newnes in 1904, and
edited by the famous sportsman C.B. Fry. This magazine is not discussed extensively here for
reasons of space, but is the subject of a number of articles by the author of this book.

11 J. Don Vann and Rosemary T. Van Arsdel (eds), Victorian Periodicals: A Guide to
Research, New York: Modern Language Association, 1978, p. 105.

12 Brian Maidment, 'Victorian Periodicals in Academic Discourse' in Laurel Brake,
Aled Jones and Lionel Madden (eds), Investigating Victorian Journalism, New York: St
Martin's Press, 1990, p. 144.
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orientation, and descriptive in style rather than thematic, conceptual or
theoretical.13

Since the 1960s, a number of research societies and journals have been
established, all of them attempting to open up the vast uncharted territory of
research into newspapers, periodicals and the history of publishing.14 The
pioneering work encouraged by the Research Society for Victorian Periodicals in
the 1960s tended to take the form of archival research, and included indexes and
bibliographic research guides such as The Wellesley Index, The Waterloo
Directory, Victorian Periodicals: A Guide to Research and Victorian Periodical
Press: Samplings and Soundings. It also included surveys of the nineteenth-
century press, and many articles and books describing the careers of individual
editors, authors, and periodicals.15 The history of print culture has burgeoned in
the last ten years, and national 'histories of the book' (as they are known to
scholars in the field) have proliferated.16 Such studies, examining issues of
production, distribution, formal character and reception, represent the intersection
of economic, literary and social history. Whilst various recent research initiatives
have sought to address the problem of locating, indexing and recording the
archives of British and American publishers and related groups such as
Publishers' and Writers' Associations, none have sourced material relating to
George Newnes, Ltd.17 This is a reflection of the fact that such material is scarce,

13 See, for instance, Charles Morgan, The House of Macmillan, London: Macmillan,
1943; Patricia Thomas Srebrnik, Alexander Strahan: Victorian Publisher., Ann Arbor,
Michigan: University of Michigan Press, 1986; F.A. Mumby, The House ofRoutledge, 1834-
1934, London: Routledge, 1934; Leonard Huxley, The House of Smith Elder, London, 1923.

14 The Research Society for Victorian Periodicals was established in 1968, and began
producing the Victorian Periodicals Newsletter, which later became the Victorian Periodicals
Review. The Journal of Publishing History was established in 1977, and the Journal of
Newspaper and Periodical History in 1984. The Society for the History of Authorship,
Readership and Publishing began bringing out its quarterly newsletter (SHARP News) in
1992, and launched its annual journal, Book History, in 1997.

15 Walter E. Houghton (ed), The Wellesley Index to Victorian Periodicals, 1824-1900,
Toronto: University of Toronto Press, 1966; The Waterloo Directory of Victorian Periodicals,
1824-1900, Waterloo, Ontario, 1976; J. Don Vann and Rosemary T. Van Arsdel (eds), op.
cit.; Joanne Shattock and Michael Wolff (eds), The Victorian Periodical Press: Samplings and
Soundings, Leicester: Leicester University Press, 1982. See also Alan J. Lee, op. cit.; Lucy
Brown, Victorian News and Newspapers, New York: Oxford University Press, 1985.

16 A collaborative project on the History of the Book in Australia (HOBA), for
instance, was begun in 1996.

17 Chadwick-Healey are engaged in producing vast collections of microfilm reels
including Richard Bentley and Son, 1829-1898; George Allen, 1893-1915; Macmillan, 1854-
1924; and George Routledge, 1853-1902. Simon Fraser University began the 'Publisher's
Papers Project' in 1994, developing a database that locates Canadian publishing company
records in both public institutions and the offices of Canadian publishers, personal papers of
individuals involved in publishing, and the papers of related groups. The author made a number
of visits to IPC Magazines, into which George Newnes, Ltd was incorporated in 1958, in an
effort to obtain such material. It appeared that the bulk of the records of the company had been
placed in storage in a disused underground tunnel during the Second World War, and that it was
now impossible to locate or view them.
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a fact which has influenced the nature of this book inasmuch as its focus is on
textual rather than archival sources.

The period under scrutiny was one of the most dynamic periods in British
journalism and culture. Many argued that it saw the invention of a new
journalism which was to diversify the field of periodical publishing and shape all
subsequent journalistic development. The historiography of New Journalism has
included a number of essay collections which have proved useful for this study,
such as Newspaper History from the Seventeenth Century to the Present Day
(edited by Boyce, Curran and Wingate), Papers for the Millions (Joel Wiener)
and Investigating Victorian Journalism (Brake, Jones and Madden). Many
scholars have made useful contributions to the debate over the novelty of the
New Journalism. Francis Williams has asserted that New Journalism was
responsible for, amongst other things, the dichotomy in the British press between
'quality' and 'popular' newspapers. Examining typographic trends in
newspapers from 1622, both Stanley Morrison and Allen Hutt have shown that
the innovations of New Journalism helped to create a lively press. Cynthia White,
Margaret Beetham and Brian Braithwaite have all discussed the emergence of
mass periodicals for women.18 Personality, both editorial and within the
proliferating 'human interest' stories, was a prominent feature of the New
Journalism, and innovative editors such as W.T. Stead and T.P. O'Connor
marketed themselves strenuously to the public. There have been many studies of
both of these men. Joseph Baylen, for instance, has argued that the New
Journalism was defined primarily by Stead, who employed popular methods of
journalism to achieve moral goals.19 Despite the existence of various volumes of
memoirs, biography and autobiography, there has been relatively little treatment
of other leading New Journalists. And of the leading press magnates only
Northcliffe (Alfred Harmsworth) has attracted significant attention.20

18 Francis Williams, Dangerous Estate: The Anatomy of Newspapers, London:
Longman, Green, 1957; Stanley Morrison, The English Newspaper: Some Account of the
Physical Development of Journals Printed in London Between 1622 and the Present Day,
Cambridge: Cambridge University Press, 1932; Allen Hutt, The Changing Newspaper:
Typographic Trends in Britain and America, 1622-1972, London: Gordon Fraser, 1973;
Cynthia White, Women's Magazines, 1693-1968, London: Michael Joseph, 1970; Margaret
Beetham, A Magazine of Her Own? Domesticity and Desire in the Woman's Magazine, 1800-
1914, London and New York: Routledge, 1996; Brian Braithwaite, op. cit.

19 Joseph O. Baylen, 'The "New Journalism" in Late-Victorian Britain', Australian
Journal of Politics and History, 18 (1972), pp.367-385. See also Joseph O. Baylen, 'W.T.
Stead and the New Journalism', Emory University Quarterly, XXI (1965), pp. 196-206; 'The
Press and Public Opinion: W.T. Stead and the "New Journalism'", Journalism Studies
Review, 4 (July 1979), pp.45-49; Frederic Whyte, The Life of W.T. Stead, 2 vols, London:
Jonathan Cape, 1925.

20 See, for example, Reginald Pound and Geoffrey Harmsworth, op. cit.; Paul Ferris,
The House of Northcliffe: The Harmsworths of Fleet St, London: Weidenfeld and Nicolson,
1971; R.D. Blumenfeld, The Press in My Time, London: Rich and Cowan, 1933 and R.O.B. 's
Diary, 1887-1914, London: William Heinemann, 1930; Sidney Dark, The Life of Sir Arthur
Pearson, Bt, G.B.E., London: Hodder and Stoughton, 1922; Henry Lucy, Sixty Years in the
Wilderness, London: Smith, Elder, 1909 and The Diary of a Journalist, 3 vols, London: John
Murray, 1923.
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In one respect, this study is a contribution to the debates surrounding New
Journalism and the history of the popular periodical press. It will explore the
nature of authorship as it relates to Newnes's periodicals, covering such issues
as editorial voice and the authority structure of the late nineteenth-century
periodical press. It will examine the evolution of new formats, focussing on the
significance of advertising, and the emergence of popular and innovative features
such as the interview, the character sketch, the competition, the portrait series and
the correspondence column. And it will interrogate the character of journalistic
developments and techniques of the period: the distinctions and continuities
between the old journalism and the new, serious journalism and commercial
journalism, and the popular and quality presses; the use of commercial and
promotional schemes; the development of new technologies of colour and
photographic reproduction; the development of different types of journals such
as the penny weekly and the true story magazine; and the development of
journalistic specialisation and market segmentation (the journalistic version of
'divide and conquer'). Illustrations from both textual and other sources have
been included at the end of the chapters to which they refer. The photographic
prints relating to this Introduction underline the connection between Newnes's
public image and the persona he developed as a periodical editor and proprietor.
In other sections, magazine covers, pictorial headers and illustrations have been
selected to evoke the material appearance of the various publications and impress
upon the reader the importance of the periodical's visual impact. The captions
which accompany the illustrations locate, describe, and, in some cases, briefly
comment upon the various visual features and techniques employed by Newnes.
The analysis of the periodical publications of George Newnes will consist in the
interweaving of arguments relating to production, distribution, reception and the
nature of the periodical as a cultural text.

This is, in many ways, an interdisciplinary study, which crosses the
boundaries between history, literary criticism, cultural and media studies and
intellectual biography. The scholarship of these fields has both provided some of
the methodologies which it utilises and suggested some of the themes which it
explores. It attempts to answer, for instance, the challenge posed by recent work
in cultural studies and literary criticism concerning the relationship between the
industrial production of cultural forms and the consumption or reception of those
forms, and offers a model of the periodical text (especially with respect to Tit-
Bits and The Million) which is a dialectical combination of creation and
reflection; of production and reception; of openness and closure. The periodical,
it is argued, is a culturally-embedded social object which is a product of
negotiation and interaction between editor-proprietor and audience, and is as
much context as text. The analysis of The Wide World Magazine is a clear
example of the interweaving of text and context.

In the recent scholarship of periodical literature, empirical studies have
been supplemented by and conjoined with a developing ' metacriticism' of
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periodical research, focussing on the methodology of periodical research.21

Scholars within media studies have debated whether the media sustains and
reflects a consensual reality already in existence, or whether it produces or
manufactures that consensus. Revisionist reception theorists have recently
argued that production-centred studies have overstated the power of culture
industries to exert ideological control over the meaning of their products. They
have suggested that the audience of any cultural performance are social subjects
who actively and variably engage with cultural texts on the basis of their lived
experience. Reader-response critics contend that a text's 'effects' or results -
psychological or otherwise - are essential to an analysis of its meaning since the
effective existence of any text is limited to its realisation in the mind of the
reader.22 Their comments suggest a methodology within which the cultural text
should be examined with reference to its place within a wider social, cultural and
ideological formation.

It was this kind of approach that the founding texts of cultural studies -
Richard Hoggart's The Uses of Literacy, E.P. Thompson's The Making of the
English Working Class, and Raymond Williams' Culture and Society and The
Long Revolution - attempted to bring to the history of popular culture, in the late
1950s and early 1960s. Hoggart, for instance, focussed on lived cultures and on
the relation between texts and contexts. He demonstrated the kind of impulse
towards the sociological reconstruction of British society that underpinned the
Mass Observation project of the 1930s, when hundreds of Britons kept diaries of
their daily lives for inclusion in a general sociological survey.23 Raymond
Williams emphasised the communicative, creative nature of art and culture,
arguing that * communication is the crux of art, for any adequate description of
experience must be more than simple transmission, it must also include reception
and response'. When popular literature communicates, he concluded, 'a human
experience is actively offered and actively received. Below this activity threshold
there can be no art.'24 These scholars shared an interest in analysing the textual
forms and documented practices of British culture. Where Matthew Arnold had
associated popular culture with 'anarchy', and the Scrutiny school of critics with
standardisation, 'levelling down' and cultural decline in general, these scholars
found in popular culture a measure of positivity, stressing human agency and the

21 Laurel Brake and Anne Humpherys, 'Critical Theory and Periodical Research',
Victorian Periodicals Review; XXII, 3 (Fall 1989), p.94.

22 They have employed such concepts as Walker Gibson's 'mock reader', and Gerald
Prince's three classifications of 'narratee'. See Jane P. Tompkins (ed), Reader Response
Criticism: From Formalism to Post Structuralism, Baltimore and London: Johns Hopkins
University Press, 1980. Reader-response critics also differ amongst themselves in the way in
which they conceive the act of reading in relation to the creation of meaning.

23 See Richard Hoggart, The Uses of Literacy (Intro. Andrew Goodwin), New
Brunswick: Transaction Publishers, 1992, p.xvi.

24 Raymond Williams, The Long Revolution, London: Penguin, 1961, pp.46, 42.
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active production and reception of popular culture.25 Some critics have attacked
the consumptionist perspective of cultural populism, and pleaded for a return to
Arnoldian certainties about culture: 'culture is the best that has been thought and
said in the world'. Yet it is difficult to disagree with John Storey's response to
this:

cultural populism's refusal to judge a text or practice 'good' or
'bad' is not in my opinion a crisis, but a welcome recognition
that there are other, sometimes far more interesting, questions to
be asked.26

Such historiographical debates have significantly influenced the
methodology of this book: the questions to be asked. It aims to forge links
between extensive empirical research on the outstanding examples of the
periodical genre fashioned by George Newnes (after all, theoretical
developments do not obviate the need for detailed and thorough empirical
research), and more abstract theoretical notions about the nature of periodical
literature. And it seeks to place Newnes's periodicals within a dynamic system
of discursive and cultural interaction that included new technological
developments, educational systems, social and political movements, oral cultural
forms, tourist literature and imperialist propaganda, urban segregation and
patterns of class formation, new patterns of leisure, changing notions of time and
space, the evolution of a consumer culture, and the construction and
dissemination of cultural stereotypes. This study will examine the manner in
which Newnes's publications function historically as 'social discourse', and
will assess the significance of his publications to the historiography of print
culture, New Journalism and periodical research.

As a literary and popular form, periodical literature presents the historian
with a particular set of methodological concerns revolving around the issue of
the relationship between the text itself and the culture that produced it. One
model for the interpretation of periodical literature has been the reflection model
employed by Michael Wolff in his pioneering essay entitled 'Charting the
Golden Stream'. Wolff suggested that 'The years that we call Victorian are best
mirrored in the serial publications - literature, argument, the tastes and
preoccupations of just about every level and sort of society, all display
themselves in the newspapers and journals.' Walter Houghton adopted the
reflection model in his introduction to the Wellesley Index in which he stated that
periodicals were 'a remarkable record of contemporary thought' which
'reflect[ed] the current situation'. And John North described the periodical

25 In Culture and Anarchy (1869), the term 'anarchy' operates essentially as a synonym
for popular culture, denoting Arnold's fear of the disruptive nature of a working-class lived
culture and of political and social disorder. It is significant that he was writing amidst the
suffrage agitation of 1866-1867.

26 John Storey, An Introductory Guide to Cultural Theory and Popular Culture, New
York: Harvester Wheatsheaf, 1993, p. 183.
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press as a 'sensitive ... record of a civilisation'.27 This model obviously has a
certain value. Yet it is problematic insofar as it implies that the media are
secondary and derivative, existing above and beyond the 'real world' and
passively mirroring society rather than forming an active and integral part of it.
Victorian and Edwardian periodicals were, by their very nature (their appearance
at regular intervals and dependence - financial and otherwise - upon reader
response, and their varied composition) an extremely interactive and intertextual
medium. This was something that Newnes understood and exploited very
successfully.

Recent redefinitions of the methodological challenges of periodical
research by structuralist, post-structuralist and a diverse collection of Marxist
theorists within historiography, literary studies, and cultural and media studies
have entailed a rethinking of the reflection model. Periodicals are no longer
deemed mere reflective evidence through which to recover the culture that they
mirror. They have come to be viewed as a central component of that culture; an
'active and integral part' of it to be understood only as part of that society and
its discourses about the periodical press.28 Thus Shattock and Wolff have
redefined the press and periodical study in the following terms:

The press, in all its manifestations, became during the Victorian
period the context within which people lived and worked and
thought, and from which they derived their sense of the outside
world.29

The periodical press is neither a mirror reflecting Victorian culture, nor a means
of expressing Victorian culture, but an 'inescapable ideological and subliminal
environment, a (or perhaps the) constitutive medium of a Victorian culture which
is now seen as interactive.'30 It is part of a matrix of meaning that encompasses
the total semiotic field.

This theoretical position is the logical outcome of the process by which,
through the impetus provided by social history and cultural studies, the literary
source gained recognition as a viable source of evidence for historical analysis:
an expression, not merely of the consciousness of the author, but of the
relationship between authorial consciousness and social formation. We have now
arrived at a point at which the literary source has been transformed from

27 Michael Wolff, 'Charting the Golden Stream', in Joanne Shattock and Michael
Wolff (eds), op. cit., pp.26-27; Walter E. Houghton (ed.), op. cit., p.xv; John North, 'The
Rationale - Why Read Victorian Periodicals?', in J. Don Vann and R. Van Arsdel (eds), op.
cit., p.4.

28 Lyn Pykett, 'Reading the Periodical Press: Text and Context', Victorian Periodicals
Review, XXII, 3 (Fall 1989), p. 102. See, for instance, Mikhail Bahktin, The Dialogic
Imagination (ed. Michael Holquist, trans. Caryl Emerson and Michael Holquist), Austin:
University of Texas Press, 1981, See also Michel Foucault, The Archaelogy of Knowledge
(trans. A.M. Sheridan Smith), New York: Pantheon, 1972.

29 Joanne Shattock and Michael Wolff (eds), op. cit., pp.xiv-xv.
30 Ibid.
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acceptable text (representing or reflecting an historically significant reality) into
quintessential context (constituting the very essence of that reality).
Interdisciplinarity - in the form of semiology, structuralism, post-Foucauldian
and formalist historiography - has altered our thinking so that literature and
context are viewed, in the words of Lyn Pykett, as 'indivisible elements of a
signifying system, or ideological or discursive formation'.31

A range of cultural critics from Matthew Arnold to Q.D. Leavis and
beyond have constructed an opposition between art and mass culture in which
the market relationship has provided the principle for a hierarchical division of
the cultural field into high and low forms. Within this critical tradition, high
culture, 'Literature' or (genuine) 'Art' has been theorised as a specialised
discipline, pursued and defined by 'English Literature' and the academy. It has
been dissociated from the realm of the common reader. 'Journalism', on the
other hand, and especially 'New Journalism' (so designated by its critics) has
been defined as a mass-produced cultural commodity, and writing for a mass
audience (of 'consumers' rather than readers) has been viewed as an intrinsically
debased cultural form, determined by market rationality, and potentially
subversive in its implications for literary standards.

Within the historiography of the press itself, there has been a certain
pessimism about the commercial press that was born of the repeal of the 'taxes
on knowledge'(abolition of the advertisement duty in 1853, stamp duty in 1855,
paper duty in 1861 and the security system in 1869). In an analysis of the
commercial changes affecting the press in the half century after the repeal of the
newspaper tax, Alan Lee has argued that the liberal ideal of an independent press
broke down in the 1880s and 1890s when capitalism encroached strongly. The
establishment of a free press also brought the establishment of a cheap one. The
effect, according to Lee, was to create an 'intellectually more passive and morally
less confident readership'. The newly commercialised press served the ends of
an increasingly powerful capitalist class. Commercial motives had always
underpinned the foundation and management of newspapers, but the abolition of
what opponents called the 'taxes on knowledge' heralded a new phase of
development in which, according to Lee, 'economic forces would gradually
dominate political ones'.32 This argument has resonated through the
historiography of periodical literature from the late nineteenth century to the
present day.

Yet Stephen Koss has emphasised patterns of continuity in press
development, in a work that is particularly relevant to Newnes's Westminster
Gazette, pointing out that many organs of the so-called New Journalism were as
representative of an old tradition of political journalism as of a new journalistic

31 Lyn Pykett, op. cit., p.103.
32 Alan Lee, 'The Structure, Ownership and Control of the Press, 1855-1914', in

George Boyce, James Curran and Pauline Wingate (eds), Newspaper History from the
Seventeenth Century to the Present Day, London: Constable, 1978, p. 117.
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model.33 Koss's argument will be taken up in Chapter 3, as will the work of Piers
Brendon in The Life and Death of the Press Barons. Brendon has chronicled the
rise and decline of the 'press barons' in the U.S. and Britain, suggesting that the
press baron was 'a lone pioneer of outstanding journalistic ability, a man of
mercury who invested his entire personality in his newspaper', and that
collectively,such men transformed the landscape of journalism in the nineteenth
century. They were defeated, however, by a sharp change in the economic climate
and were overrun by twentieth-century * media conglomerates'.34 Although
Newnes was not a 'press baron' in the strictest sense (he owned only one major
newspaper), Brendon's argument is remarkably pertinent to the process of
mapping Newnes's progress from editor of Tit-Bits to owner of an extensive
periodical publishing empire. This book seeks to interrogate the relationship
between the New Journalism and the old, and between 'serious' or 'quality'
journalism and popular or commercial journalism. It offers The Strand and The
Westminster Gazette, in particular, as products of the cross-pollination between
the old and the new, ideology and profit, and artistic quality and journalistic
innovation.

Contemporary scholars in media and cultural studies have noted the way in
which producers in what they call 'the culture industries' (televisual media
networks, the film industry and the magazine industry) have increasingly
attempted to appeal to niche audiences through more tightly-focussed cultural
products, targeting ethnic, youth, female and various other audiences. This
strategy has been labelled 'narrowcasting'. It is a policy, however, that can be
traced to the magazine industry of the 1890s, an industry that was heavily
influenced by the expansion of the advertising business.35 Newnes targeted a
range of specialised markets at the turn of the century (thus attracting substantial
advertising revenue) with a range of periodicals including The Ladies' Field and
The Captain. This represented a departure from the inclusive strategies that had
made Tit-Bits such a success. These two periodicals represent points of access
into a range of views, anxieties and preoccupations relating to the niche audiences
at which they were targeted: upper middle-class and society women and youth
(primarily boys, but with some appeal to girls).

Methodology

One of the most frequently acknowledged problems of Victorian periodical
research relates to the sheer mass and variety of material available to the scholar,

33 Stephen Koss, op. cit.
34 Piers Brendon, The Life and Death of the Press Barons, London: Seeker and

Warburg, 1982.
35 See, for instance, Michael Curtin,' On Edge: Culture Industries in the Neo-Network

Era' and David Shum way, 'Objectivity, Bias, Censorship', in Richard Ohmann (ed.), Making
and Selling Culture, Hanover and London: Wesleyan University Press, 1996.
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much of it uncatalogued in bibliographical indexes. Indeed, the abundance of
potential source material beckons new scholars to the field. Nineteenth-century
Britain was a 'journalising society', and periodicals were an important form of
entertainment for people for whom there were few alternatives to the written word
as a method of mass communication. Reviewing the literary history of the
nineteenth century in 1896, George Saintsbury suggested that: 'perhaps there is
no single feature ... not even the enormous multiplication of the novel, which is
so distinctive and characteristic as the development in it of periodical literature'.36

The journals established between 1824 and 1900 numbered between 125,000 and
150,000.37 In fact, periodicals were more widely read than books. This book
offers a thorough and original examination of seven periodicals established in the
years from 1881 to 1899, making them available, at least in some speculative way,
to the researcher of periodical literature. It offers, in a sense, a method of
organising what is a vast quantity of source material.

More specifically, the methodology of this book will consist of three
approaches: an examination of the production of the periodical publication
involving issues of proprietorial and editorial control, authorial and artistic input,
and technical and journalistic development; an exploration of the periodical as a
social object embedded in contemporary discursive and cultural practices,
encompassing issues of readership, circulation, reception and cultural formation;
and an interrogation of the distinctive properties of the periodical text and the
'personalities' (to use Joel Wiener's term)38 of Newnes's periodicals, involving
a combination of close-reading and critical theory, and utilising the heterogeneity
of the late nineteenth and early twentieth-century periodical as a means of
locating it within its journalistic, cultural and commercial context.

There are various problems associated with the investigation of the input of
journalists and others as it relates to the study of Victorian and Edwardian
periodicals. One of these is the anonymity often exercised by journalists, editors
and sub-editors in the nineteenth century. This has meant that the assumption
that Newnes himself edited The Million has been based upon the fact of its
similarity to Tit-Bits in editorial style and format rather than on archival evidence.
Another problem is the complexity of the authority structure of the press as it
became increasingly capitalised, and thus of the connection between proprietor,
editor, sub-editor and publisher's reader.39 This issue has become part of the

36 George Saintsbury as cited in Joanne Shattock and Michael Woolf (eds), op. cit.,
p.3.

37 Joanne Shattock and Michael Woolf give an estimate of 50,000 (ibid, p.3), but more
current research puts the number of Victorian periodicals at triple that figure.

38 Joel Wiener, * Sources for the Study of Newspapers' in Laurel Brake, Aled Jones and
Lionel Madden (eds), op. cit., p. 155. The Pall Mall Gazette, for instance, had been under W.T.
Stead 'a demon for work, insatiable in curiosity and interest, and ceaseless in its interrogation
of public opinion', according to E.T. Cook. Under John Morley, on the other hand, it had been
'grave', 'deliberate', 'weighty' and'subdued' (p. 161).

39 See Linda Marie Fritschner, 'Publisher's Readers, Publishers, and their Authors',
Publishing History, 1 (1980), pp.45-100.
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conceptual framework and thematic development of this book. Newnes was more
evidently the source and fount of Tit-Bits, which he established, financed and
edited himself, than of The Strand, a later publication over which he exercised
general editorial control but for the production of which he employed a powerful
editor in Greenhough Smith, and many sub-editors, journalists, artists and
compositors. He is thus central to the chapter on Tit-Bits and The Million
whereas the chapter on The Strand encompasses a good deal of material on the
hierarchy of constituents involved in the magazine's production. The
Westminster Gazette, over which Newnes allowed his editors (E.T. Cook and
then J.A. Spender) considerable editorial control and freedom from proprietorial
intervention, has been depicted here as a textual site through which issues of
proprietorial control were explored and mediated. And the two later Newnes
publications, though still inspired by Newnes, have been shown to be the logical
outcome of the process by which the responsibilities of the editor were gradually
separated from those of the proprietor, as the rule of proprietors gave way to
corporate management.

Comments about the reception of periodicals are limited by the absence of
reliable and detailed information about circulation. From the abolition of the
stamp tax on newspapers (a system which had provided some information,
though not entirely reliable, about circulation) until the 1890s, sales figures for
newspapers were not audited or certified. It is therefore difficult to obtain
authoritative circulation figures. A few papers published certified figures,
although these were sometimes contentious.40 Papers often made exaggerated
claims about their circulation in order to attract a profitable advertising trade. Yet
another complication relates to the ratio of readers to each copy in a period when
papers were sometimes read aloud, and were often read by multiple readers,
especially if they were 'family papers'. It is thus difficult to establish both the
size and the composition of a publication's readership.

Moreover, for all the merit in recent theoretical developments, penetrating
the social meaning of periodical discourse is by no means an easy task. And for
all the talk of the cultural text and its effects on its audience, the periodical text is
a complex form and understanding the reading process, as it relates to the
periodical, a considerable challenge. The historian of the nineteenth-century
press often has no archival source for actual as opposed to implied or
constructed reader response (diaries, oral evidence, or unpublished reader
correspondence, let alone real sales figures). Furthermore, the Victorian period
was characterised by a well-tried convention of fabricating letters from readers to
generate sales. There is no evidence to suggest that this technique was routinely
employed by Newnes.41 Yet neither is there any record of the correspondence

40 Kennedy Jones claimed that it was common practice in the 1890s for newspapers to
overprint an edition to increase 'sales' figures and therefore advertising, despite the financial
loss entailed in destroying excess stock. See Joel Wiener 'Sources for the Study of
Newspapers' in Laurel Brake, Aled Jones and Lionel Madden (eds), op. cit., p. 159.

41 The only reference to the use of such a practice in a Newnes publication comes from
C.B. Fry, who referred to 'the intelligent questions' of Captain readers, 'real as well as
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that was rejected, and the act of reader response was itself selectively represented
in the text. What is employed here is thus a rather transmission-centred approach
to readership. It relies on internal textual evidence (the images of readership
fostered and sustained by the text, visually, and through the various
correspondence columns, competitions, circulation figures, narratives, editorials)
to suggest an implied or imagined readership. (For, as Wolfgang Iser points out,
the reader is not independent of textual constraints, but participates in
interpretative activity within the manifold possibilities implied by the text. The
text's intentions are always circumscribed by it and traceable to it.)42 And it
offers both anecdotal and secondary evidence for readership as far as is possible.

'Literacy', as well as literature, is dynamic and contextual. It is also a
concept very much enmeshed in the history and historiography of the years
1880-1910, when successive Education Acts and the expansion of the popular
press focussed attention on the spread of the reading habit. The debate over Tit-
Bits, to which Chapter 1 is a contribution, clearly demonstrates this. Literacy, as
David Vincent and Gerd Baumann have argued, must be placed in its historical
context, and it must be seen as a social practice within the context of other social
practices, power structures, institutions and organisations in order for its diverse
uses and meanings to be understood.43 The Strand, The Million and The Wide
World Magazine, for instance, appealed to an audience with a considerable
degree of visual literacy, fostered throughout the century by cultural texts which
included ballads and broadsheets, advertising and illustrated papers such as
Punch (1841) and Illustrated London News (1842). Crime fiction and crime
news had been associated with a semi-literate working and lower middle-class
audience in the mid-nineteenth century. But by the late nineteenth century, as
A.E. Murch has pointed out, it was becoming acceptable and popular amongst a
more 'respectable' readership.44 Hence middle-class periodicals such as The
Strand incorporated a huge crime fiction component. The concept of literacy was
subject to challenge and change, and went beyond the mere ability to read.

Yet despite being somewhat problematic and complicated, reader-response
criticism does seem to offer a model of interpretation that is particularly
appropriate to the periodical form, given that readers create a periodical in a way
that is manifest (through buying it week after week). And the notion, derived
from this critical tradition, that 'reading and writing join hands, change places,

imaginary1 (my italics). See C.B. Fry, Life Worth Living: Some Phases of an Englishman,
London: Eyre and Spottiswoode, 1939, p. 154.

42 Wolfgang Iser, 'The Reading Process: A Phenomenological Approach' in Jane P.
Tompkin (ed.), op. cit., p.50.

43 David Vincent and Gerd Baumann, 'Abstracts from 1993 SHARP Conference',
Publishing History, 34 (1993), pp.86-87.

44 A.E. Murch, The Development of the Detective Novel, London: Peter Owen, 1968,
p.9. There was a tradition of literacy associated with the self-educated reader, whose repertoire
included the Bible and Pilgrim's Progress. W.T. Stead's survey of Labour MPs revealed that
they had educated themselves through a common set of seminal texts. Newnes's competitions
in Tit-Bits to name the 'Ten Best Books' and the like were an appeal to this tradition and an
attempt to define it.
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and finally become distinguishable only as two names for the same activity'
offers a valuable perspective from which to survey the effect of a large and
dynamic readership upon Newnes's publications.45 It is of peculiar relevance to
Tit-Bits, in which readers actually become writers in the 'Answers to
Correspondents', 'Legal Tit-Bits' and 'Tit-Bits Inquiry' columns, and in which
the act of editorial selection and the process of writing become very transparent
and very personalised. In The Wide World Magazine too, readers were writers
(in the sense of being contributors), and the magazine's readers strongly
identified with the various narrators as they travelled imaginatively to all corners
of the 'wide world'. In The Ladies' Field, readers' interests, as revealed in the
many columns in which they participated through correspondence, constituted
the magazine's field of reference: 'the ladies' field'. In The Captain and C.B.
Fry's Magazine the relationship between author-editor and readers, closely allied
to the relationship between the sporting or popular hero and his adoring crowd,
was vital to the text's psychological effects and to its popularity. It was derived
from the social fabric of a society shaped by consumerism, anxiety about youth
problems, and mass spectator sport. In general, the most important
methodological hint which critical theory offers in the case of this particular
study concerns the importance of interrogating the way in which periodicals
function as social discourse rather than as direct 'social statement'. The study of
periodical literature entails a process of mediation between the discourse of
certain magazines and the discursive practices of their readers.

The periodical text itself is a complex form, difficult to define. The 'text' is
both the single issue, and the run of numbers of each magazine. The complex
nature of the periodical text thus necessitates a mixed analytical approach.
Individual issues and stories require some detailed critical analysis with attention
to such devices as simile and literary allusion, to narrative technique and
narratorial voice, and to the linguistic structure of reference employed. The Wide
World Magazine, for example, was structured by the language of imperialism.
Terms such as 'penetration', 'opening up' and 'civilising', and oppositions
such as 'civilised' and 'savage', 'heathen' and 'Christian' were commonplace.
This sort of approach provides access to the cultural and ideological interplay
occurring between author and readers with a common ground of language,
expectation and literary tradition (the traditions of literary structure and form).

A whole run of numbers, linked by form (format, length of stories, size of
pages), regular features ('Legal Tit-Bits', 'Answers to Correspondents',
'Continental Tit-Bits', 'Inquiry Column', 'Tit-Bits of General Information' in
Tit-Bits; the map-contents in The Wide World Magazine) and material
characteristics (green paper for The Westminster Gazette, quality of paper and
photographic reproduction for The Wide World and The Ladies' Field, coloured
illustrations for The Million) would seem to present a whole new set of analytical
problems. This text represents a market relationship between producer and

45 Jane P. Tompkin (ed), op. cit., p.x.
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consumer; a phenomenon related to demand, anticipation and familiarity, loyalty
and time.

The fundamental characteristic of the periodical text in this second
definition is the way in which it engages with its readers across time and thus
involves them in the development and character of the text. Margaret Beetham
has examined the formal qualities of the periodical text and explored the way in
which the periodical functions as both open and closed text.46 Beetham has
demonstrated that the periodical is, in one sense, 'not only characteristically self-
referring but is by definition open-ended and resistant to closure'. The serial
form of the periodical implies a resistance to closure, and can thus be read as a
sign of its strength as a potentially creative form for its readers, implicated in a
continuing history which it both responds to and helps to define. Furthermore
readers rarely read an entire periodical, nor do they read in the order of printing,
or even at one sitting. They select and construct their own order. Thus the
periodical is a form which openly offers readers the chance to construct their
own texts (though their capacity to do so is, of course, necessarily limited by the
'text' out of which they make their own 'text').47 The interactive character of
periodical literature, of which Newnes's work provides some interesting
examples, thus defies conventional models of interpretation relating to literary
production. Periodical literature offers openness, fluidity and the possibility of
alternative meanings. Hence the reaction of readers could influence the
conclusion of a serial, as in the case of the Sherlock Holmes stories in The
Strand Magazine, in which Holmes was resurrected after his death at
Reichenbach Falls in order to satisfy public demand for more Holmes stories.
Tit-Bits has been characterised in this study by the way in which it emphasises
the open, serial qualities of the form: the predominance of competitions,
question/answer formats and regular features. These qualities reinforced the
dynamic nature of the publication.

At the same time, the periodical form implies structure and closure
inasmuch as the economics of periodical literature - the fact that success is
dependent upon the maintenance of a constant, loyal readership - entails the
reproduction of successful features and the linking of separate issues.
Temporality endows it with a regularity of structure and a continuity of format
(regular columns, page size, shape, pattern of contents), the consistency of which
attracts a regular weekly or monthly readership. And the periodical form goes
hand in hand with other structures in industrial society by which work and
leisure have become regulated by time.48 Despite its publication in serial form,
The Strand Magazine represents, in some sense, a closed text, each issue

46 Margaret Beetham, 'Open and Closed: The Periodical as Publishing Genre',
Victorian Periodicals Review, XXII, 3 (Fall 1989), p.97; and Margaret Beetham, 'Towards a
Theory of the Periodical as a Publishing Genre', in Laurel Brake, Aled Jones and Lionel
Madden (eds), op. cit, pp.30-35.

47 Ibid., pp.97, 98.
48 See E.P. Thompson, 'Time, Work-Discipline and Industrial Capitalism', Past and

Present, 38 (1967), pp.56-97.
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remarkably complete. The self-sufficiency of the monthly number was created
by the standardisation of the bound text, and by the wide use of the serial short
story form pioneered by A.C. Doyle and others (a form which, as Doyle pointed
out, bound the reader to the magazine without excluding the reader who had
missed an issue).49

Difficulties of definition arise partly out of the fact that the periodical is a
mixed genre. Like the novel in Bakhtin's exposition on The Dialogic
Imagination, it is 'a phenomenon multiform in style and variform in speech and
voice'.50 It contains a heterogeneous combination of text, pictures, maps,
diagrams, rubric and captions, and is compounded of a diversity of voice and
authorial contribution. The concept of authorship is problematic in the context of
periodical literature because each number involves the consciousness of a
number of writers, in addition to that of the editor and that of the proprietor.
Thus there arises a difficulty in situating the periodical text within the locus of a
particular author. In this study, editorials and correspondence columns will be
closely analysed on the assumption that they represent a relatively direct and
familiar form of interaction. The text's complexity will also be addressed
through the examination of some particular editors, writers and illustrators in
detail.

Yet the heterogeneity of the periodical text actually offers a key to
engaging with the form as it developed in this period. The progress of mass
culture was intimately associated with a general cultural reorientation that was, as
Stephen Kern points out, essentially pluralistic and democratic.51 Periodical
literature became a vehicle for maintaining and exploiting the pluralism of the
market, and Newnes established a range of publications, including The Ladies'
Field, The Captain and C.B. Fry's Magazine, that catered to various different
reading communities. It is significant in this context that Newnes published a
variety of types of periodicals, their issues separated by different intervals of
time. Tit-Bits was a weekly (published on Thursday for Saturday') as was The
Ladies' Field. The Westminster Gazette an evening daily, and The Strand, and
C.B. Fry's Magazine monthlies.52 The material characteristics of each text were
intimately related to the rhythms and class habits of late nineteenth-century life,
work and leisure. The Westminster Gazette was printed on green paper to
prevent eyestrain for readers travelling home on dimly lit suburban trains in the
evening. Tit-Bits was published so that its distribution coincided with the

49 Doyle claims, in Memories and Adventures, that it was his idea to publish stories,
in monthly instalments in a monthly magazine, which used the same familiar character and
thus bound the reader to a particular magazine, and yet were complete in themselves. The
Strand Magazine was the first to put Doyle's idea into practice. See Arthur Conan Doyle,
Memories and Adventures, London: Greenhill, 1988, pp. 95-96.

50 MM. Bakhtin, op. cit., p.261.
51 Stephen Kern, The Culture of Time and Space, 1880-1918, Cambridge,

Massachusetts: Harvard University Press, 1983, p. 152.
52 See J. Willing, Witling's Press Guide and Advertisers' Directory and Handbook,

London, 1903.
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Saturday half-holiday obtained by workers in the 1860s, and it was substance for
a week's varied reading for the commuting market. Newnes's monthlies were
more complex publications, diverse and substantial enough to occupy the leisure
time of a month and sustain repeated reference. The multiform and
heterogeneous character of the periodical text thus represents the key to
understanding its formal and commercial development, and its social meaning in
the late Victorian and Edwardian periods.

Biography

This book highlights Newnes's evolution as a periodical editor, publisher and
proprietor in an age in which proprietors became especially significant as popular
journalism was transformed by capitalisation and the forces of commercialism.
The profession of publishing only developed into a vocation in its own right in
the early nineteenth century, pioneered by such enterprising and speculative
venturers as John Murray and Archibald Constable. Even in those early years the
issue of whether publishing (and authorship) belonged to the province of
business or the realm of art was a constant pressure on publishers.

The House of Cassell expanded into periodical and serial publishing in the
1860s and 1870s, founding a variety of periodicals. In 1865 Cassell were
publishing three magazines, never producing more than twelve part issues per
month. By 1888, they were publishing seven magazines, never producing fewer
than forty part issues per month.53 In the 1880s, Cassell's lead in periodical
publishing diminished as its proprietors failed to adapt to public taste and
underestimated rival publishing enterprises. The slack was taken up by George
Newnes and other innovative publishers such as Harms worth and Pearson, who
captured and retained the market through a constant stream of innovation in
periodical publishing.54 They began, often with very little capital, not in
bookselling or general publishing, but in periodical publishing. And they
capitalised one successful periodical to establish others. Various measures paved
the way for the development of the press along capitalistic lines. The Companies
Act (1866) made it easier to form joint stock companies and over the next fifty
years, over 4,000 newspaper companies were formed in England and Wales.55

53 See Simon Nowell-Smith, The House of Cassell, 1848-1958, London: Cassell,
1958, pp. 113-116.

54 Both Harmsworth and Pearson were given their first openings in the journalistic
field by Newnes, then editor and proprietor of Tit-Bits. Arthur Pearson began his career by
winning a salaried position on Newnes's paper in one of the Tit-Bits prize competitions. He
went on to establish Pearson's Weekly (1890) and many other journals. The young
Harmsworth, attracted by the fact that Newnes offered to pay a guinea per short column to Tit-
Bits contributors by return of post, collaborated with Max Pemberton to write an article about
jerry-builders which Newnes agreed to publish in Tit-Bits (Max Pemberton, Lord Northcliffe.
A Memoir, London: Hodder and Stoughton, 1922, pp.28-29)


