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Preface and acknowledgements

This is a book about changes in cultural classifications and hierarchies in Europe over the last half-century. We investigate cultural change through a crucial institution in cultural mediation capable of deciding what is good and valuable culture and art: the culture sections in ‘quality’ European newspapers. We show how classifications and hierarchies of culture have changed and the ways in which many key trends – such as globalization and commercialization of culture – are intertwined with the post-1960s transformation towards increased cultural heterogeneity and loosening of the old distinctions between ‘high’ and ‘popular’. These trends and questions uncovered in the book have been widely discussed, but often also taken for granted, in contemporary cultural sociology. Thus, by bringing the temporal processes to the fore of cultural sociological research, the book aims to provide an empirically grounded and comprehensive analysis of these cultural changes.

Utilizing media data is a means of resolving the persistent problem of cultural sociology interested in temporal processes: the lack of good quality longitudinal data. In fact, the book has grown, at least partly, from the frustration towards the common situation in studies of cultural tastes and consumption: even if many, if not all, of the most interesting themes and debates revolve essentially around trends and processes, studies are usually impotent in analysing them due to their cross-sectional design. In the context of this study, newspapers and their special pages devoted to arts and culture offer a useful data source since the cultural content in these pages reflects changes in dominant cultural classifications and hierarchies.

The book is based on a research project ‘Cultural Distinctions, Generations and Change’, started in 2013 and led by Semi Purhonen, first at the University of Helsinki and since 2014 at the University of Tampere, Finland. The project has been essentially a collective and international endeavour, a fact that is reflected in the content of this book and in the team of its authors. Collecting and coding, not to speak of analysing and interpreting, the multilingual newspaper data made it clear from the start. Thus, it was both natural and serendipitous that the original, Finnish, team including Semi Purhonen, Riie Heikkilä, Tina Lauronen and Jukka Gronow, was complemented by Irmak Karademir Hazır and Carlos J. Fernández Rodríguez during 2014.
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Chapter 1

Introduction

Newspapers and the study of changing cultural hierarchies

 

Prologue: the day that sealed the status of rock as art?

John Lennon was murdered on 8 December 1980. Lennon, the ex-Beatle and one of the most popular and renowned rock musicians worldwide, was coming home late on a Monday evening, when Marc David Chapman shot him in front of his home in New York City. The death of John Lennon was instant news, and in the following days and weeks a global media event took place, marked by mass mourning by fans and evaluations of Lennon’s music, career and personality by critics and journalists (Fogo, 1994; Elliot, 1999). The news was widely reported the next day, but it was on the following day, Wednesday 10 December 1980, when the press published the first proper obituaries and remembrances on Lennon. On that day, among many other media outlets, several broadsheet newspapers across Europe devoted significant space to writings about John Lennon in their culture and arts sections.

The Guardian in the UK published two articles on Lennon on the first page of its ‘Arts Guardian’ section. Several pictures of Lennon accompanied the articles that shared a brief vignette: ‘Honest, sardonic, passionate, bitter, funny, harsh, idealistic – Guardian writers remember John Lennon’. The articles presented obituary-style personal reminiscences about Lennon’s career and characteristics as a person. The first article, titled ‘They are Going to Crucify Me …’, describes Lennon as ‘unpredictable, but with a genius for popular song that kept re-emerging in his work despite his sometimes childish excesses’ (GU/10/12/80_10a).1 The second article, titled ‘The Cruel and Uncompromising Working Class Hero’, refers to his ‘genius’, ‘intelligence’ and ‘extraordinary character’ and states that Lennon was the ‘Ernest Hemingway of rock music’ (GU/10/12/80_10b). Thus, the articles predictably painted a very strong picture of Lennon as an artist and a genius, although also as a contradictory person. Of course, obituary as a writing genre is emotional and allows the use of an exceptional number of superlatives (Johnson, 2006), but similar types of characterizations of Lennon – as an ingenious yet ambivalent character and a true artist – have been subsequently repeated, elaborated and debated in countless articles and monograph-length studies (e.g. Wiener, 1984; Norman, 2008).

Similar articles with essentially similar types of characterizations of Lennon were also published on 10 December 1980 outside the UK, in other major European newspapers. Le Monde in France covered ‘La mort de John Lennon’ with a large ensemble of articles starting on the front page of the newspaper and continuing in the culture section.2 Le Monde approached Lennon in a very artistically oriented style, even calling him ‘the master singer of the sixties, the pope of rock, our assassinated Mozart’ (LM/10/12/80_1). Interestingly, a few Beatles’ song lyrics were quoted in full as French translations, and the qualities of Lennon as a musician were emphasized along with praising the songs written by him as ‘the most important ones of the rock movement, those which have modified the behaviour, mentality, gests and appearances of the young generation of the entire world’ (LM/10/12/80_24).

In Spain, the leading broadsheet newspaper El País had two full pages on Lennon’s death in its culture section. The first page was compiled by a correspondent of the newspaper and concentrates on the event as a piece of news (the exact surroundings are described in great detail; EP/10/12/80_40). Then comes a long part about Lennon as a person and the history of the Beatles. Two smaller and more personal articles complete the compilation. A personal memory from a 1964 Beatles concert in Belfast emphasizes the genius-like character and working-class origins of Lennon and the band (‘four guys who, more than talent, had genius, genius as musicians, as poets, and who in the variety of their art touched all ranges of emotion’; EP/10/12/80_41b). Finally, there is a column, a kind of homage to Lennon, which discusses the death very dramatically, as something that ‘killed an entire generation, our generation’ (EP/10/12/80_41a). The column is written in a ceremonial style with several words in Latin (primus inter pares, requiescat in pace).

Lennon also received attention in the leading newspapers of smaller European countries. In Sweden, Dagens Nyheter wrote both a news piece describing in detail the tragic events of 8 December and, in the culture section, a more comprehensive account of Lennon’s career (DN/10/12/80_24 and 25). Compared to the articles published in The Guardian, Le Monde and El País, the tone of the articles is perhaps more mundane, and it is not very evaluative or focused on Lennon’s talents or unique art. One part in this section, however, includes reminiscences of contemporaries. Three Swedish journalists talk about their memories and impressions of Lennon, concentrating on Lennon’s political significance and symbolic status as the voice of the 1960s generation. The most polemic statement goes: ‘It is logical: the ideals of the 60s are dead, so why not kill the guy who started the party?’ (DN/10/12/80_24).

In Finland, an even smaller Nordic country than Sweden, the leading newspaper Helsingin Sanomat remained silent about Lennon in its culture section of the day. At the beginning of the newspaper, however, was a mention of the largish obituary of Lennon, published among other obituaries.3 Besides two pictures, the obituary includes first a brief news section on Lennon’s death and then starts listing his qualities. Helsingin Sanomat mentions that Lennon was ‘one of the few personalities and experimentalists of rock music’ and that he had ‘moved the emphasis of rock from America to Europe’ (10 December 1980, p. 18). After that starts the worship, which is interestingly focused on distinguishing the exquisite talent of Lennon from that of the more mundane and uninteresting talents attributed to the other members of the Beatles. ‘The Beatles was a trailblazer; Lennon was its brain. Ringo and George were mere extras; Paul McCartney was at his best in prettyish ballads, but John Lennon was the insatiable experimentalist who pushed the music of the Beatles further’ (Helsingin Sanomat, 10 December 1980, p. 18).

At the other end, on the south-eastern border of Europe, the Turkish newspaper Milliyet also reported the murder of John Lennon. Similar to Helsingin Sanomat in Finland, Milliyet did not cover Lennon in its culture section but in another part of the newspaper of the day, namely, in a ‘lifestyle’ themed supplement. A nearly half-page long and illustrated article on Lennon appeared on the cover page of the supplement (MIL/10/12/80_Yaşam_1). The article is most of all a detailed news story about the tragic events, but it also reports reactions to Lennon’s murder from other countries, for instance how ‘all radios in the world […] played his songs. Belgrade’s radio station in Yugoslavia played Beatles songs after announcing his death and also broadcast his previous interviews’ and that ‘the murder has been condemned in Japan as well. The recording companies stopped their ongoing agendas and began to publish old Beatles records again’ (MIL/10/12/80_Yaşam_1).

What do these newspapers’ reactions to Lennon’s murder tell us, and why have we bothered to start this book with a close look at them? Obviously, Lennon was almost a perfect case for the European press: he was very widely beloved and an international superstar; he had a long and interesting career behind him; he was living an interesting life; he was from a global centre, the UK, and operated in a global lingua franca, English. Moreover, he died in a mediatically spectacular and non-self-inflicted way (unlike many of his fellow dead rock stars of the time). These are all examples of factors playing a role in the wide coverage on Lennon, but none of them weakens the illustrative power of the case of Lennon’s death, which captures the diverse, intersecting dimensions of the cultural transformation we will study in this book. Thus, instead of analysing the case of Lennon’s death in itself – or the surrounding fuss – further,4 we argue that it crystallizes and resonates with a host of key themes, dimensions and questions that are of great interest to sociologists of culture and anyone interested in cultural change in the Western world over the last half-century. These themes and dimensions of cultural change are precisely the themes and questions this book will address.

The themes of this book

The first of the themes concerns the transformation in cultural hierarchies and the changes in what is seen as prestigious and legitimate culture; what is counted as valuable and distinctive culture and how the boundaries and tensions between ‘high’ and ‘low’, or ‘art’ and ‘entertainment’, have been shifting (Bourdieu, 1984; DiMaggio, 1987; Baumann, 2007). The question is, on the one hand, about the legitimization of popular culture but also, on the other hand, about the popularization of traditional highbrow arts. The elevation of the status of popular culture to a level comparable with the highest arts is clearly seen in how John Lennon was characterized in the European newspapers immediately after his death: as a rock star who was also – and perhaps even primarily – a serious artist or even a genius, comparable to Mozart or Hemingway.

Second, and to specify the first theme, Lennon’s murder invites us to probe deeper into the issue of the process nature, or temporal trajectory, of the shift in cultural legitimacy. Even if it would be exaggerating to argue that Lennon’s murder was a proper ‘turning point’ in the legitimation process of rock music, or popular culture more widely, it is still useful to consider what stage this process was at 1980 (cf. Regev, 2013: 105–122; Varriale, 2016). Considering the rather long period from the breakthrough of popular culture in the 1950s and 1960s until the present, or the 2000s, the time of Lennon’s death in 1980 arguably represents some sort of a hinge or bridge period between the old and the new times, during which popular music was consolidating its status as ‘art’. Perhaps not coincidentally, the period was also largely the same as when the academic (including sociological) study of popular music started to institutionalize (Bennett, 2016).5 Moreover and relating to the temporal perspective, remembrances of Lennon exemplify the power of retrospective consecration (Schmutz, 2005). Death offers a perfect moment of punctuation from which to look back and codify the canon – in this case, to write the history of rock music (Jones and Jensen, 2005).

The third question raised by the case of Lennon concerns the boundaries – and boundary crossing – between art forms and genres. John Lennon was ‘not only’ a rock star, although his main merits are usually seen in widening the conception of pop music and bringing pop music to the level of serious art, characterized by complexity, adventurousness, intellectual content, seriousness and an attempt to constantly renew itself (cf. Moore, 1997; van Venrooij and Schmutz, 2010). But Lennon was also more: by the 1960s, he had already published books, including poems, short stories and drawings. Together with the Beatles, Lennon had been involved in making films. And via Yoko Ono, Lennon had been involved in performance art and other collaborative projects. Thus, Lennon embodied the possibility to cross over the boundaries of art forms and cultural genres, often seen as a pivotal feature of increased tolerance and the loosening of cultural classifications (DiMaggio, 1987; Peterson and Kern, 1996).

John Lennon, the rock star, was a global celebrity and a brand. Thus, the fourth theme, which can be substantiated with his life and career, is cultural globalization, the supposedly accelerated geographical mobility of cultural products and influences across national borders (Appadurai, 1996; Tomlinson, 1999; Janssen, Kuipers and Verboord, 2008). Born in Liverpool, starting his international career in Hamburg, marrying a Japanese-born woman and living and dying in New York City – Lennon’s personal life also exemplifies global and cosmopolitan tendencies. Most importantly, however, Lennon’s murder as a globally recognized incident and its subsequent media reception provide a helpful point of reference as it allows the posing of the question of how the same event was reacted to at the same time in various parts of the world.

John Lennon was a millionaire and a former member of the most popular and commercially successful band of all time. Therefore, the fifth theme exemplified and embodied in his career and music is the significance of the commercial aspect and the potential tension between commercialism and popularity on one hand and aesthetic quality and artistic autonomy on the other. Clearly, one of the ambivalences and contradictions of Lennon as an artist that was referred to in the newspapers’ obituaries is due to this charged dimension between ambitious artist and popular entertainer. Using Pierre Bourdieu’s (1993, 1996) terms, the picture created from the media reception of Lennon’s life and music suggests that Lennon managed to walk the line between the ‘field of large-scale cultural production’ and the ‘field of restricted cultural production’. Or, at least, he was capable of preserving his credibility in the latter (art field), despite his success in and the main area being the former (the field of popular culture).

Sixth, John Lennon, the ‘working-class hero’ and a politically active, rebellious and anti-war figure, exemplifies and embodies – besides the troubled relationship between commercialism and artistic autonomy – the similarly troubled and ambivalent relationship between politics and artistic autonomy, the role played by politics in artistic work and aesthetic evaluations. If commercialization has been seen as challenging the autonomy of the arts, the same goes for the forces brought to bear on the arts by means of politics and the politicization of the arts (Bourdieu, 1993). Even if there are opinions that may valorize or even expect political commitment from artists and art to be ‘socially relevant’, ‘critical’ or ‘progressive’ (e.g. Rancière, 2004), there is a strong consensus that if politics are given too strong a role in cultural life, the autonomy of the arts is in serious peril. Even if the role of politics as a threat to the autonomy of the arts has been quite weakly pronounced during recent decades in Western countries, it is enough to go back to 1970s Francoist Spain or the 1980s Soviet bloc countries, not to speak of Turkey, oscillating between Western openness and Middle Eastern religiously driven regimes, to see the power of politics shaping culture and the arts – all of them also historical contexts where John Lennon and like-minded rock musicians have been considered dangerous and every now and then ended up being censored.

Seventh, an additional dimension to the previous themes is whether the format and means of reporting about arts and culture – the layout and use of illustrations, the size and type of articles and even the ways of writing and stylistic features of the text – have changed over time. One thing to notice from the coverage of Lennon’s murder was, for instance, that there appeared to be clear similarities among articles published by different newspapers. Surely, by 1980, there were news agencies that had just put the stories forward, which were therefore repeated in more or less the same formats in all newspapers (regarding news details such as ‘how many bullets’ and ‘fell in front of the doorstep’ but also notions such as the ‘voice of the generation’ and a ‘rebel who fought for peace’). Thus, some of the material in the Lennon coverage looks as if it has just been digested and shuffled a tiny bit by the newspapers’ editorial staffs. However, apart from that, Lennon’s case invites us to explore more broadly the ways in which cultural content has been ‘packaged’ (Verboord and Janssen, 2015) in the cultural pages of European newspapers.

Eighth, and finally, elaborating on the fourth question of globalization and the ways in which Lennon’s murder was received in various parts of Europe, the case of Lennon can be used to raise an overarching question of cross-cultural variation among the media representations regarding all the previous themes and dimensions. To what degree do media outlets reflect their respective national contexts and ‘evaluative repertoires’ (Lamont and Thévenot, 2000) in their reception and writings of culture? Are there society-level structural characteristics that can help in understanding the systematic differences of cultural coverage in the media along national borders (cf. Hallin and Mancini, 2004)? Of course, there is a danger to be avoided of going to a level too low in inspecting (and finding) variation between differently located media. In a single case, it is hard if not impossible to say whether a difference – such as the Swedish Dagens Nyheter’s reporting about Lennon’s murder in a more descriptive, mundane and non-evaluative tone compared to the reporting in the French Le Monde – is in any important sense a meaningful finding. However, if differences such as these are systematically repeated in dozens or hundreds of cases, there is obviously a more solid ground for trying to find substantial reasons and interpretations for the patterned variation among newspapers published in different national contexts.

Aims and definitions

Instead of focusing any longer on the case of Lennon, or on rock and the field of music alone, this book will explore these themes – the processes of the heterogenization, legitimization, popularization, globalization and commercialization of culture as well as the changing nature of the link between arts and politics and questions of how cultural content has been ‘packaged’ and to what degree there is cross-cultural variation with respect to all these issues – by covering all forms of art and culture discussed in European newspapers’ culture sections from 1960 to 2010. This is done by means of a systematic content analysis of a dataset covering fifty years – which happens to include the day two days after Lennon’s murder and thus the previously cited articles – from the major European newspapers already mentioned: The Guardian (in the UK), Le Monde (in France), ABC and El País (in Spain), Dagens Nyheter (in Sweden), Helsingin Sanomat (in Finland) and Milliyet (in Turkey).

The underlying question behind all these themes and processes is how cultural classifications and hierarchies have changed over the research period between 1960 and 2010. There is a broad consensus that cultural classifications and hierarchies are neither natural nor eternal; they are social products that are continuously being made and remade (see e.g. Bourdieu, 1984; Janssen, 1999; Lena and Peterson, 2008). Moreover, the period since 1960 has been marked by rapid social change in Western societies, including the six countries in which our newspapers are published. Thus, and as already shown by previous studies on cultural change (e.g. Peterson and Kern, 1996; Janssen, Verboord and Kuipers, 2011; Schmutz, 2016), it is expected that cultural hierarchies and ways of valuating and evaluating arts and culture have profoundly changed over this period.

We are particularly interested in two aspects regarding the trends in how cultural classifications and hierarchies have changed. The first concerns cross-cultural variation. It has been argued widely that cross-national differences in cultural classifications are related to cross-national differences in social structural features (DiMaggio, 1987; Lamont, 1992; Janssen et al., 2008). While there are plenty of possible indicators of societal-level factors shaping cultural classifications according to socio-geographical boundaries, there are also organizational (or field-level) factors concerning the newspapers themselves, on the one hand, and the art world or cultural domains (their ‘inner’ trajectories outside the newspaper coverage), on the other. All of these play a role in how classifications and hierarchies represented on the pages of our newspapers may vary. The second aspect of special interest deals with differences among art forms, cultural domains and genres. Do the ways in which hierarchies have changed vary among these? To what degree do the changes apply to the articles on traditional highbrow arts, on one hand, and popular culture, on the other hand? And are the relationship and balance between ‘highbrow’ and ‘popular’ at the heart of the transformation of cultural hierarchies and, if so, in which ways?

Before going into the topic of why we have chosen to study the cultural transformation through newspapers, it is important to emphasize three aspects. First, our primary focus is on the varying amount of value given to different forms of art and culture – either through the disproportional space assigned to such cultural forms or, more directly, in the ways that such forms of culture are valuated and evaluated. Thus, the question is about what is considered as prestigious and distinguished culture and thereby counted inside the ‘content’ of legitimate culture. These questions are directly related with the boundary drawn between ‘high’ and ‘popular’ culture and whether its symbolic strength has faded. Consequently, the other key processes we will analyse, such as cultural globalization or commercialization, are not considered as independent but rather as supplementary dimensions to this major concern of how cultural hierarchies have changed. Thus, they are not analysed separately from, but intertwined with, the context of the post-1960s cultural change and the transformation in the content of legitimate culture this has brought about.

Second, in this book, we use the term ‘highbrow’ culture and ‘popular’ culture as value-neutral and empirically fixed concepts (cf. Gans, 1974). This is because we want to examine what exactly has happened to the forms of art and culture conventionally defined under these categories and, most of all, whether the cultural forms traditionally considered as ‘popular’ have gained legitimacy and if the traditional ‘highbrow’ arts have become popularized. By ‘highbrow’, we refer to the classical art forms such as opera, ballet, classical music, the visual arts, poetry and literary fiction, which have been associated with the upper echelons of society and considered widely to be the most prestigious of all arts in the Western world for at least three centuries and especially since the late eighteenth century.6 By ‘popular’ culture, we mean broadly all forms of art and culture that are not included in the (conventionally defined) highbrow arts. Hence, the meanings of ‘highbrow’ and ‘popular’ thus defined receive their meanings vis-à-vis each other. Even though popular culture has a long history (Burke, 2009), the major and most visible part of it, in the view of this study, emerged and grew due to mass-mediated distribution channels during the second half of the twentieth century, such as pop and rock music, television, film, comics and video games. When referring to these specific forms of popular culture as distinguished from more traditional folk culture, we might highlight the notion by the word ‘emergent’ or call them ‘pop culture’ instead of ‘popular culture’. While being aware of the normative roots and problems associated with these concepts, especially the concept of ‘highbrow’, we follow a research tradition in which it is customary to use them in this instrumental manner, providing a conventional shorthand for clusters of art forms falling inside these two categories.7

Third, it is equally important to clarify what this book is not about. Most importantly, our aim is not to explain causally why these cultural trends have happened.8 At best, we can observe associations between the indicators of transformation in the newspapers and society-level factors of the nations in which the newspapers are published. However, there are a variety of factors and levels involved in the processes (including, as already mentioned, not only factors at the societal level but also at the organizational levels concerning newspapers and the art world), many of which we cannot control for or separate from each other. These associations are, accordingly, far from explanations, and should be interpreted with appropriate caution. Moreover, apart from technical difficulties, on a more profound level, the problem is that ‘cultural hierarchy is always multicausal’ (Baumann, 2007: 176). Thus, instead of causal analysis, we focus on documenting and describing the trends, taking into account their multiple dimensions and interrelationships among the dimensions. Thus, we see value in describing and exploring the change in its own right (cf. Savage and Burrows, 2007; Savage, 2009).

Why study cultural change through newspapers?

The media, as an institution, plays a key role in how different cultural classifications and hierarchies appear, spread, become legitimized and are debated (Janssen, 1999). For this reason, widely circulated ‘quality’ newspapers, with their pre-defined sections devoted to arts and culture, provide useful data (e.g. DiMaggio, Nag and Blei, 2013; Janssen et al., 2011; Verboord, Kuipers and Janssen, 2015). Moreover, sociologists interested in cultural change often encounter a lack of suitable datasets enabling the tracking of long-term trends over several decades and across a variety of national contexts; using newspaper data is a means to overcome this problem.

Specialized sections on arts and culture were established in many major European newspapers around the middle of the twentieth century (Jaakkola, 2015). Especially during the golden age of print media – the latter part of the twentieth century – quality newspapers were among the key institutions of cultural mediation, attributing symbolic value to cultural forms and objects by framing them as valuable enough to be showcased as ‘art’ (Bourdieu, 1993; Janssen, 1999; Verboord et al., 2015).9 The content in quality newspapers ‘reproduces representations current among public intellectuals’ and thereby ‘provides clues as to what elites are thinking’ (DiMaggio et al., 2013: 573). More specifically, as for the culture sections, the space allocated to varying cultural domains can be considered a proxy of their prestige: ‘The (relative) amount of newspaper space for information on art, particular art forms, or specific works and producers is indicative of their cultural status at a given point in time’ (Janssen, 1999: 300).

The contents of culture sections are based on socially legitimized experts’ aesthetic selections (Janssen et al., 2011), thus exposing the existing hierarchies of respective time periods.10 Moreover, newspapers are unique forums for opinion-making. As DiMaggio and his colleagues put it, ‘press coverage both reflects and represents one stream of influence in the formation of elite and public opinion’ (2013: 547). Therefore, cultural journalists and critics are significant cultural intermediaries – both gatekeepers who select what will be showcased and tastemakers who define what counts as ‘good’ taste.11 Thus, the cultural content in newspapers provides an excellent lens through which one can investigate cultural change.

The concept of cultural intermediary, originally championed by Bourdieu (1984) and recently a topic of intense debate (Matthews and Smith Maguire, 2014), is revealing in clarifying the role of cultural journalists. The concept provides an empirically grounded perspective on the multitude of processes in which social groups, labelled as cultural intermediaries, ‘perform critical operations in the production and promotion of consumption, constructing legitimacy and adding value through the qualification of goods’ (Matthews and Smith Maguire, 2014: 1). For Bourdieu, cultural intermediaries are most of all ‘taste makers and need merchants’ from specific occupational groups that are instrumental in matching the correspondence between cultural production and consumption (i.e. supply and demand): ‘producers of cultural programmes on TV and radio or the critics of “quality” newspapers and magazines and all the writer-journalists and journalist-writers’ (Bourdieu, 1984: 325; see also Hesmondhalgh, 2006; Smith Maguire, 2014).

Lately, this view has been heavily criticized because the mediation of cultural forms – the creation of symbolic value and participation in the legitimation of cultural products – can be seen as a much broader process, performed by a range of occupations and not just those Bourdieu imagined (Negus, 2002; McFall, 2014; see also Karpik, 2010). Overall, cultural mediation is itself a complicated process in which many different kinds of actors take part, and subsequently it might become hard if not impossible to distinguish who the cultural intermediaries are and who are not. Luckily, even if this critique might be well justified, from the point of view of this study, it is important that nobody likely disagrees with the notion that cultural journalists and reviewers are ‘for sure’ cultural intermediaries who create and attribute symbolic value to cultural objects, even if there would be many others as well.

Cultural stratification: beyond the consumption/production divide

The concept of cultural intermediary invites us to pose a question concerning the relationship between cultural production and consumption,12 which is directly relevant for this book, as it has implications as to what we can and cannot say based on our newspaper data and what the information derived from the newspaper culture sections is really indicative of.

While cultural intermediaries, in the traditional sense at least, indeed mediate culture and thus operate between the fields of cultural production and consumption, we approach our main question of how cultural classifications and hierarchies have changed from the perspective of cultural stratification, which is a framework that does not highlight the difference between production and consumption.13 On the contrary, and despite the fact that the studies of the consumption and the production of culture have mostly been separated in recent sociological research (Wright, 2015: 119), the fundamental starting point – explicitly stressed by some foundational works of the tradition (DiMaggio, 1987; Bourdieu, 1993, 1996) – is that the perspective of cultural stratification should involve both production and consumption. Theoretically, consumption and production are two sides of the same coin, and they are incomplete or even meaningless if taken independently from each other as separate phenomena (Marx, 1973: 88–94; Bourdieu, 1993, 1996). Especially when looked at from a long-term historical perspective, consumption and production ‘must’ correspond with each other. For example, in The Rules of Art, when discussing the formation of the literary field and the role of authors and consumers in it (and critics in a mediating position between the two), Bourdieu highlights the correspondence between cultural producers and consumers by writing that it is:


a coincidence so miraculous that it may appear as the product of a deliberate adjustment of the supply to the demand. While cynical calculation is obviously not absent, particularly at the ‘commercial’ pole, it is neither necessary nor sufficient in order to produce the harmony observed between producers and consumers of cultural goods.

(Bourdieu, 1996: 162)



The consumption side of cultural stratification – including tastes, cultural practices and lifestyles; the ways in which they enjoy varying amounts of prestige and legitimacy; and whether they are systematically organized (or not) according to social cleavages (Bourdieu, 1984; Bennett et al., 2009) – is dependent on the availability of cultural products and thus the production of culture. The production side – referring to artists, cultural industries and producers responsible for creating cultural objects – is equally obviously dependent on the consumers of culture and the ‘markets of symbolic goods’ (Bourdieu, 1993, 1996). Meanings, classifications, aesthetic standards and valuations attributed to cultural objects, however, can be seen as made by all actors on both sides (cf. Negus, 2002; Karpik, 2010), even if some specific groups working as professional cultural intermediaries (such as cultural journalists) are particularly influential in this process. Moreover, the hierarchies and distinctions of culture do not concern the world of symbols alone; they translate into the classifications, boundaries and characterizations of social groups and people.14 This two-way transposability of cultural hierarchies into social groupings, identities and attitudes (and vice versa) highlights the relevance of cultural classifications and hierarchies at the level of individuals and consumption. The argument can be summarized with regard to Bourdieu’s famous concept of cultural capital, which clearly has its main reference point on the side of individuals and consumption: cultural capital ‘presupposes the existence of institutions with the power to establish authoritatively the value of different forms of culture: in effect, to create and to defend boundaries among varying kinds of aesthetic […] products and practices’ (DiMaggio, 1991: 21).

Besides Bourdieu, it has indeed also been Paul DiMaggio (1987, 1991, 1992) who has forcefully suggested that analysing cultural stratification should be done by going beyond the dichotomy between cultural consumption and production. DiMaggio’s (1987) idea of artistic classification systems – originally meant for analysing relationships among art forms and genres but lately more often adapted for purposes of cross-national comparisons of entire nations – started from a social system perspective inspired by classical sociology and steers towards making comparisons over time or across cultural contexts. DiMaggio proposed the framework explicitly in order to advance analyses on ‘the relationships between social structure, patterns of artistic production and consumption, and the ways in which artistic genres are classified’ (1987: 440–441). Moreover, DiMaggio maintains, ‘analysis of change in the cultural economy requires attention both to individual and collective action and to institutions of cultural production and consecration’ (DiMaggio, 1991: 134; emphasis in original). Put simply, DiMaggio distinguishes among four dimensions: differentiation, hierarchy, universality and boundary strength, and his already classical thesis goes that in Western societies, the trend has recently been that ‘artistic classification systems are becoming more differentiated and less hierarchical, classifications weaker and less universal’ (DiMaggio, 1987: 452). This thesis is a crucial starting point for analyses of this book.

Taken together, it follows from the above discussion of cultural stratification comprising both cultural production and consumption that the information derived from widely circulated quality newspapers’ culture sections, at least when used in large amounts to reveal macro-level trends, is reflective of the dominant classifications and hierarchies in a culture at a given point in time. Furthermore, these dominant cultural classifications reflect characteristics of both cultural production and consumption: on one hand, what cultural objects are produced for the markets, from which cultural journalists as intermediaries gate-keep, filter and select certain products to be discussed in the newspapers and thus grant them value and legitimacy (the side of cultural production); on the other hand, what the educated middle classes, the main audience of quality newspapers, value and consider potential objects of consumption in the first place, through and channelled by the taste-making processes by cultural journalists (the side of cultural consumption).15

Data and the comparative setting

We investigate the post-1960s cultural change through quality European newspapers’ culture sections. These newspapers come from six European countries, ranging from two Nordic countries (Helsingin Sanomat from Finland and Dagens Nyheter from Sweden) to two large Western European countries (Le Monde from France and The Guardian from the UK) and, finally, two Mediterranean countries (ABC and El País from Spain and Milliyet from Turkey). Together the newspapers form a comparable, European-level dataset through which to inspect cultural trends and changes.

The newspapers were selected from these particular countries for several reasons.16 On the one hand, the countries differ in many dimensions relevant to this study: size of the country (e.g. in terms of population, language area, economy and the cultural industries, in particular; Janssen et al., 2008); location of the country in the global cultural system along the dimension between centre and periphery (Appadurai, 1996); cultural and journalistic traditions (Jaakkola, 2015); political histories and events (Fishman and Lizardo, 2013); media system model (Hallin and Mancini, 2004); and cultural policy regimes (Looseley, 2011). Nevertheless, we should not be too surprised that these countries are not too dissimilar, despite having distinct and different collective histories and traditions, with Turkey perhaps being an exception, as a nation located between Europe and the Middle East. The inclusion of Northern and Southern Europe – with Turkey literally at the border of Europe – will allow us to question the limits and variations of post-1960s cultural changes, which are usually observed as general trends only on the basis of large and central-positioned European countries and the United States (e.g. Janssen et al., 2011; Schmutz, van Venrooij, Janssen and Verboord, 2010). Enlarging the coverage towards national contexts that are positioned farther away from the core of Europe in many regards (e.g. the level of integration to globalization and the history of democratization) will accentuate the cross-cultural differences and eventually allow us to analyse the cultural transformation more thoroughly.

When selecting the time-frame for the study – from 1960 to 2010 – it was essential, first, to have a period long enough to allow for tracing trends over several decades. Second, one of the key issues was to choose the first time point before the apparent rise of the popular youth culture of the 1960s (Marwick, 1998) to allow grasping the nature of the transformation of cultural hierarchies fully in its many dimensions. Third, one decade earlier, in 1950, there would have not been clearly identifiable culture sections in all of the newspapers. It is an important principle that by concentrating on ‘explicit’ culture sections, we can let the newspapers decide on our behalf what counts as culture and what is valuable enough to be included under the culture section.

Samples of the culture sections of these newspapers were collected at ten-year intervals, including volumes from six time points (1960, 1970, 1980, 1990, 2000 and 2010). The sample included 18–21 editions of each newspaper per year, amounting to 711 editions altogether. Next, the data was coded, following a pre-defined coding system, into a statistical matrix according to the principles of quantitative content analysis (Neuendorf, 2002; Krippendorff, 2004a). The coding process involved a team of eleven members and lasted through all of its stages about one year. The unit of our content analysis is an individual article, and the final sample includes 13,161 articles. The data includes only articles with journalistic content published in culture sections – both the core cultural pages inside the newspaper as well as thematic cultural supplements that have been increasingly published since the 1990s (about supplements, see Box 7.1 and Appendix Table B.1). The details of the data collection, sampling procedure and coding process are reported in Appendix A.

All the selected newspapers are major national leading papers – quality or even ‘elite’ papers in contrast to tabloids (cf. Jaakkola, 2015; Verboord et al., 2015) – sharing a comparable level of circulation, albeit published in different geographical and cultural regions in Europe. Additionally, they tend to be politically moderate social-democratic or centre-left (with the exception of the Franco-era ABC). Table 1.1 provides some basic information about the newspapers.

Helsingin Sanomat, founded in 1889, has a moderate social-democratic tendency and is Finland’s most widely read newspaper, with almost no national competition (Jaakkola, 2015). Helsingin Sanomat set the model for choosing the other newspapers. The Guardian has many UK competitors but is similar to Helsingin Sanomat in both its moderate centre-left voice and circulation levels (Taylor, 1993). Dagens Nyheter is the biggest quality newspaper in Sweden and more or less shares the centre-left political leanings of the other newspapers (Hadenius, 2002). Le Monde, together with its main competitor, the politically centre-right Le Figaro, is the most widely read newspaper in France and from the two options fits with purposes better because of the previously mentioned newspapers’ moderate leftist political tendencies (Eveno, 2004). In Spain, El País, founded just after the end of Franco’s right-wing dictatorship in 1976, is a logical counterpart to the other selected newspapers. However, for the period of 1960 to 1970, with no comparable alternative available, we had to use the monarchist, right-wing (albeit relatively ‘liberal’ compared to many other publications of the era) ABC, the most influential Spanish newspaper at the time (Olmos, 2002).17 For Turkey, we chose Milliyet
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