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LEGAL NOTICE


The Publisher has strived to be as accurate and complete as
possible in the creation of this report, notwithstanding the fact that the
Publisher does not warrant or represent at any time that the contents within
are accurate due to the rapidly changing nature of the Internet.


While all attempts have been made to verify information
provided in this publication, the Publisher assumes no responsibility for
errors, omissions, or contrary interpretation of the subject matter herein. Any
perceived slights of specific persons, peoples, or organizations are
unintentional.


In practical advice books, like anything else in life,
there are no guarantees of income made. Readers are cautioned to rely on their
own judgment about their individual circumstances and act accordingly.


This book is not intended for use as a source of legal,
business, marketing, accounting or financial advice. All readers are advised to
seek services of competent professionals in legal, business, marketing,
accounting, and finance fields.












A Free Gift





I am providing a free PDF copy of my poems for download.
You can get your FREE copy now from the link below:


http://www.heatherscrooby.com/x1q9nZ3IFA


Enjoy!












About this book





Why did I decide to write this book?  As a self-published
author, I consumed many books on marketing, promoting, getting reviews, editing
and tons of other resources related to writing and marketing books, and while some
pointed me in the right direction, hardly any provided me with the actual tools
required to do what they suggested.  The few that suggested tools—many of which
were expensive, did not provide the know-how to use the tools they mentioned.  


I also found that the books and webinars touched briefly on
each step required.   To me, they only provided a general summary of what
needed to be done, rather than a comprehensive guide of the steps required.  I
ended up knowing what I should be doing, but having no idea how to implement
it.


It took me months, even years, of further, intensive
research to finally discover what needed to be done on one of the points I had learned
was required to assure my success.  Then more months were required to learn how
to implement the next point on the ever growing list.


I am not saying that there are no books out there that
assist authors with the knowledge I was seeking, I am saying that the resources
that I rigorously consumed, did not.  But then, I am very cautious and, as such,
I did not pay for any of the higher priced resources available, none of the
books I read were priced over $6.


I do not want to mislead anyone at any point—I am not a
best-selling, well known author with a huge following.  That does not, however,
mean to say that this book will have no value.  I have worked in IT most of my
life and have an aptitude for discovering, learning and optimizing programs.
If you are not sure how this will help you, I can assure you, that knowing what
tools to use will make a huge difference to your marketing endeavors and could
be the difference between succeeding and fading into the background. At the end
of the day, what you make of the tools provided to you, is what will make the
difference on whether you succeed or not.  Where I fall down, is on the social
side, I am not great at selling myself and in fact I am a painful introvert
with an excruciatingly sensitive nature.


I set about writing this Author Guide Series to help other
authors to get not only the free tools to help them build their list, but the
know how to use them.  I have collated all the knowledge I have learned,
discarded the mundane and what I consider to be worthless to the cause and extracted
the points that were common through all the resources I consumed and focused primarily
on these.


My intention is to keep this series of books as low priced
as possible.  I would love to give them all for free, but I cannot tell you the
amount of time and effort that goes into compiling this kind of book.  I have
tried my upmost to get the most up to-date information and to provide it in the
most detailed, easy to implement way I possibly can.


I started the Author Guide Series with a book that deals with
your list building strategy, as this should—technically—have started long before
you launched your first book.  Although most of us—myself included—were unaware
of this crucial step.  I was so focused on getting my book ‘out there’.  I only
realized later that getting ‘out there’ meant very little since I did not have
a base of people to tell about my new book and to utilize in order to build up
a launch buzz.


It also happened that this particular point
was—almost—unanimously considered to be the most important aspect of
author success in all my readings.  So I created the first book in the series
to deal with only this single point—nothing else…of which the final result of
my hard work are the words you are about to read in this book, Building an
Opt-In list—using free tools.












Myths and Fallacies of Email Marketing





As an author interested in self-marketing, you would have
heard time and time again that one of the most important aspects to ensure
success is building your email list.  All the successful authors seem to have a
list of hundreds of subscribers and fans just waiting to grab their next book.
This book was written to show you how you can build your own list of hungry
subscribers.


What is so wonderful about a list of names and emails?  Emails
are replacing regular mails from the post office. Not only because it is cheaper,
since you do not need to pay for printing and the purchase of a stamp, it is
also infinitely faster. Emails can be in the receiver’s inbox in as quick as
five seconds—depending on the server—no matter where in the world the receiver
is located.


We all know emails are being successfully used to distribute
newsletters, promotional mails, and all other kinds of information.  But how do
you round up a list of names and email addresses to send marketing emails for
your own books?  This is where an opt-in list comes in.


An opt-in list is the most effective step in helping you to
‘make it big’.  It is one thing to sell a few books, but it is another thing to
be a full time, best-selling author making a decent income.  Making use of an
opt-in list will help you become a full time writer by ensuring that your sales
continue to grow with each new book you launch.


What exactly is an opt-in list?  An opt-in list is a
directory of names and email addresses you can send your marketing emails to.
Though it might seem quite easy to find email addresses, if you are talking
thousands in numbers—and also wanting a name to associate to each email you
have—it is going to be a long, difficult process.  You not only have to obtain a
potential subscriber’s name and email address, you also have to determine some
other information about what the recipient of the email would like to receive.
You do not want to promote your romance novels to an opt-in list that is mostly
male.


This book will help you build your opt-in list by providing information
on free software to use (and how to use said software), as well as the essential
tips you need to know in order to create a comprehensive opt-in list for your target
market.


Before revealing the secrets of the trade, there are some myths
and fallacies that need to be cleared up before you start building your opt-in
list. These marketing misconceptions could become an obstacle in your list
building endeavors by giving you an excuse to give up on this very important
task, thus making your efforts fail before you even start.


Not a lot of people use email;


Email marketing is one of the most effective marketing
methods today, simply because virtually everyone uses email.  You will
notice that almost all the forms we are required to fill out today provide a
space for an email address.  A person without an email address is almost
unheard of today, which is sadly one of the shameful truths for this
generation.


Email marketing campaigns can
offend a lot of people;


The not-so secret way to overcome this dilemma is through
permission-based advertising, also known as opt-in lists—which is what is
described in this book.  There is no harm in emailing a person after asking for
their permission to do so.


It is stupid to send a general email
to everyone;


The key to this predicament is to have a discerning eye on
who to email and who not to email for each offer you are preparing to send out.
This point comes back to knowing a little extra information about the receiver
of your marketing emails, which this book will teach you how to do.












An Overview of The Opt-in List





Now that we have cleared the misconceptions about email
marketing that might encourage you to give up on pursuing your list, we can now
focus on how you can benefit from your list by employing the power of email
marketing campaigns, but let us first explain exactly what an opt-in list
really is.


They say ‘not all the best things in life are free’, which
is very true, but many people will still give you some of their personal
information in exchange for receiving something from you for free.  You can find
free offers all over the web; Free screensavers, free games, free download
of programs.  What do they require from you? They simply ask for an email
address, your name and sometimes a little something extra about you.  This, in
a nutshell, is what an opt-in list is—providing something for free in exchange
for a little information.


This might seem simple so far, but be warned that building
an opt-in list is not a piece of cake, particularly for the uninitiated.  Building
a profitable opt-in list entails quite a bit of work and does not happen
overnight.  Anything worthwhile takes time and effort and building an opt-in
list is no different.  Never give-up, your list will grow over
time and will increase your sales.  As your list grows, you will also need to
maintain the quality of your list and keep it organized and manageable.


It is important to bear in mind that people who opt-in to
your lists are potentially readers and lifetime loyal fans of your work.  If
you do your opt-in list correctly, these people will be interested in
purchasing books in the same genre that you write in.  Building an optimal
opt-in list will boost your sales.  You are reaching out to people
that might turn out to be your most loyal readers for a very long period time.


When using email as the media of your marketing and
advertisements, you eliminate the high costs of marketing materials—email is
free. With an opt-in subscribers list, you can be confident that what you are
sending out is received, viewed and read by the subscribers and not simply
being deleted. They have, after all, signed up for your information and
newsletters and have consented to receiving it.


This means that you can send emails to your subscribers
about all your current books, any new books you are planning to launch as well
as any promotions and special offers you are providing.  Always bear in mind
that there is a high possibility that your emails will be forwarded to other
potential subscribers as your emails are forwarded to friends and family,
further building your opt-in subscriber list.


Of course you should be also aware that a subscriber may unsubscribe
when they feel that they are not getting what they want or expected. Make sure
that your subscribers are satisfied with your opt-in marketing strategies and
keep them excited about receiving your emails.  If you have nothing interesting
for them, do not email them!












Preparing An Optimal Opt-In List





Here are some essential tips and tools to help you prepare
to create an optimal opt-in list.


Strategic Collection of Data


You need to determine what information you need from your
audiences that will help you to lower your expenses, send targeted emails to a
targeted audience and make your sales flourish.  For instance, if you write
books for children, you would want to know if the person in your email list has
children, if so how many and most probably what ages their children are.  This
way, if you are selling a book for children aged ten to twelve, you can send
targeted sales emails of your new book only to the people in your list who have
children in the age group your book caters for.  You will need to devise a tactic
to make people voluntarily provide you the information necessary to create targeted
lists.  This is normally done by providing a giveaway and creating a Squeeze
Page that captures some of your potential reader’s data before providing them
with your free offering.


Just bear in mind that asking for an overload of data from
potential subscribers is not good practice and will drastically decrease your
opt-in rate.  It is common practice for opt-in forms to only ask for a subscribers
name and email address.  So how do you get the targeted information you
require?  If your opt-in product is age based, such as a book for children,
adding an extra field asking for the age of the child for whom they are
downloading your free offering would not be considered an unreasonable
request.  However, asking for this information for any other type of offering would
not be considered appropriate.  The idea is to create an opt-in product for
each group of targeted information you require and keep your targeted lists
separate.  For instance, if you sell novels in the supernatural genre but also
cater to the cooking genre, you could have an opt-in list that provides a
dictionary of all supernatural creatures, and another opt-in list that provides
a recipe book.  You would then email details of promotions, freebies and
launches for your Supernatural novels to the list of subscribers who downloaded
your supernatural dictionary, but details on your cooking books would be sent
to the subscribers who downloaded your recipe book.


Essential Tools


Tracking the results of opt-in strategies is probably the
most important aspect of list building. Technology and relevant sources should
be employed to help make this aspect of your list building effort a lot more
manageable.


It is essential that you keep track of which of your opt-in offers
provide the greatest results.  It seems unanimous that the easiest and most
reliable way to accomplish the above, is by using an autoresponder.  However,
autoresponders can be quite expensive, or let you have only a limited number of
subscribers for free.  If you are like me, I do not like the idea of using a ‘limited’
free service.


Luckily, for people like me, there is a completely free autoresponder
that you can get from http://www.heatherscrooby.com/zqMmhTBClO.
It has no limitations with regards to the number of subscribers or other
services required to ensure the smooth maintenance and tracking of your lists.
I was initially disappointed that all subscribers are provided with a list of
advertisements once they have completed the sign up page and before they are
redirected to your Thank You page.  However, it is a simple process for your
subscriber to close the advertisements.  For such an amazing free service there
needs to be some kind of catch—although, as I explain in more detail in the
following chapter, in the long run, these advertisements can help you build
your own list exponentially—at absolutely no cost whatsoever.  I also
discovered another problem with ListWire, it does not allow you to provide
downloads—a major problem for an author wanting to give away a free book.  I
overcame this obstacle with the use of the free, well known and widely used
program, Dropbox, which can be downloaded for free from https://www.dropbox.com/.
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