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Preview of Write Now!

1-Year Update

I wrote this book just about a year ago, around the time I was just starting my writing website, www.bigskywords.com.

This is a screenshot of my traffic for that first month, which was March, 2013:
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As you can see, I had 274 visits to my homepage that month, 9 visits from Google, and just a couple sites linking to me, hardly any of them worth much.

And the keywords people were typing in to find me?  As you can see, there wasn’t much.

So what did it look like around a year later, in March, 2014?  Take a look:

[image: image]

As you can see, I had 2,298 visits to my homepage, 913 visits from Google, and some big sites linking to me, many of them due to social media marketing.

And the keywords people were typing to find me?  Well, I was getting targeted traffic based on my site’s quality and unique content.

I’d also like to add that I did no advertising for my site, didn’t use a single piece of SEO analytics software, and didn’t buy a single bestselling eBook on how to increase my site’s traffic.

No, I got my traffic the old fashioned way – I earned it. 

Do you want your site to be doing the same in a year’s time?  I thought so.  Read on.

Introduction

Pandas, Penguins, and the Googlebot

The internet isn’t the place it used to be. Google Panda rolled out in February 2011, and this search results ranking algorithm really leveled the playing field. Panda targeted “low quality” and “thin” sites, and nearly 12% of all search results were affected. They saw their high positions in the Search Engine Results Page (SERP) plummet, and few were able to fully recover. What was their problem? Their website’s content wasn’t high-quality.

Low-quality sites were still getting to the top of the rankings, however, often by means that Google didn’t approve of. Google Penguin was released in April 2012 as a way to remedy this. Black-hat SEO methods, such as keyword stuffing, link schemes, and duplicate content were all targeted. 3% of existing websites were affected, bringing the total websites with low-quality content affected by the two algorithms to 15%. 

In the spring of 2012 there were around 644 million websites in the world, according to Netcraft, a website hosting service based out of England. That means that Panda and Penguin had a direct effect on more than 96 million websites, lowering them in the rankings, and often ruining their business.

That’s why high-quality content is so important. You don’t want to be hit by Panda or Penguin, and the Googlebot will be checking. The Googlebot is a web spider or crawler that moves through those 644 million sites on the internet and indexes them. It looks at the content and indexes it in such a way that the search engine can detect the site and changes to the site. How it does this is by going through all of the links on each page of a website. Those links lead it to other websites, and they in turn are indexed. The only way that the Googlebot will get a good look at your site is if you’ve got links leading to other known websites.

The best way to generate those links is to put up great content on your website and all of its pages. You want these pages written for users, not the algorithms or the search engines. You want to be up front with your users, not deceptive. Don’t engage in trickery to try and bump your rankings in the search engines. Always help your users, and make your content shine and stand out from the crowd. 

Those are tips that are all listed in the Google Webmaster Guidelines and which anyone can look at. They make it clear that the only thing that’s going to get you to the top of Google is great content. Links help, but no one will link to a site with low-quality content, not with Panda and Penguin out there. 

Great content is your only way to get on the first page of the Search Engine Results Page (SERP), and then to the No. 1 Page Rank. Other websites are doing it all the time, and you can too. There are several niches out there, and if you make all of your website’s pages great, you’ll get there. It won’t happen over night, and it won’t necessarily happen next week, but it will happen.

Content is king as far as Google is concerned, and we all know that Google is the king of the internet. You can make Google happy by writing great content, it’s really that simple. And writing great content is easy when you know how.

This book will lay down how you can write great content for each page of your website. It details great content ideas for people just starting out on their first website, and it presents old information in a new way for those experienced with website content writing.

It discusses every aspect of making the best About Us page for your website, as well as your Product Descriptions, Review pages, and In the News pages. You’ll discover how you can make those quality links with link building campaigns, and the best way to handle your blog to increase traffic quickly.

Landing pages, Site Maps, Terms of Use, Privacy Policies, Contact pages, Footers, and a FAQ will all be discussed in detail. SEO and CRO will be highlighted, and how you can make the best Home Page is explained.

So what are you waiting for? Sit down, log in, and write to the top!

1: Writing a Website

Everyone’s making a website these days, so why aren’t you? The fact that you’re reading this probably means that you’ve already decided to try your hand at writing a website. That’s great, but there are many things that separate website writing from the other types of writing that you may be doing on a daily basis. 

Getting your website’s written content just right is important, and will elevate you in the eyes of your users, and Google. If you’ve done things right, once your website’s up and running, you won’t have to change it very often, if at all. Your great content will continue to attract new visitors, even while you sleep. So then, let’s explore some ways to start in on the process.

Break it Up

I don’t care if you’re writing about world peace or the newest bathroom fixture; if you’re not breaking up your content into easy-to-read passages, you’ve got some problems. Every once in a while some crazy person will publish a manifesto, and it will get some media attention. Usually the text’s one long, multi-page block. Who wants to read that? Break up your content into lists, small paragraphs, or even single sentences.

Headlines

Think of reading a website like you read a newspaper. Are you delving into each topic, or just scanning the headlines for the stories that might interest you? People will do the same when they’re reading your website. Make your headings and subheadings interesting, informative, and a bit flashy. And your headings will also be one of the first things the search engines look for and take note of when they index your page, so make them precisely about what your topic or content is about.

Placing your keyword into your heading is critical. Those get the most looks when Google passes by your site, and they’ll help you the most when people are typing in keywords in search engines. I’m continually surprised by content out there that doesn’t say what it is in the heading. Always list your keyword, both for your readers and Google.

Tone

Who are you trying to write a website for? Plumber-pants Chuck down the street, or Bill the top CEO on the block? And where do you want your website read? In the late-night dives along Skid Row, or in the executive office suites of Fortune 500 companies? 

Selecting and using the right tone for your website is critical, and you’ve got to know who your target audience is to do that. Some things to think about are if you want to use words like “you’re” or “you are.” I hate the latter, and I think most CEOs do as well. Also, keep that same tone throughout your website. If the various pages of written content on your site flow smoothly and sound alike, users will have an easy time reading each of your pages.

Format

There are more formatting musts when it comes to a website besides just breaking up those large and unruly blocks of text. Consider how you want your text aligned (most websites prefer justified) as well as the spacing between sentences (one space is best for websites, two for university). Include links in your content, either through hyperlinked words right in a paragraph, or at the bottom of your page. And never forget that you can compare your website with countless others out there. Is it stealing, or just studying, when you filch ideas? And does anyone on the internet care?

When it comes to how to write a website, you’ll find millions of people with the right answers. You certainly won’t find all the answers here, but you will find some good pointers. And don’t forget that these are not firm rules etched in stone and ready to stand the test of time. The internet changes constantly, and while the standards of writing have held for centuries, the internet doesn’t necessarily have to play by those rules. If you write well, get your point across, and do both in a fun and enjoyable way for your reader, you can really do whatever you want.

2: Writing an About Us Page

Who are you? Where are you? What are you doing here? Why do you exist?

These are all questions that people coming to your website on a regular basis, or even for the very first time, will be asking of you. But they’re not going to waste their time writing an email with their inquiries. Instead they’re going to find the information they want from your website, or move on to another. So why not make it easy for them to learn about you by writing a detailed and informative, yet concise and entertaining, About Us page?

I’ve written dozens of About Us pages for different websites from all around the world. Some people want every conceivable thing imaginable under the sun listed on their About Us page, even if that makes the page thousands of words long and a huge scroll. 

Some people are happy with just the basics, a few hundred words if even that. And nearly all of them have no idea how they want their About Us page formatted to tell the user what they want to know quickly, efficiently, and without a lot of hassle.

You can divide the people who look at your About Us page into one of three categories:

Visitors

These people probably got to your website from a search engine, or maybe a link in an email. Word of mouth could also have propelled them to you, or even a media mention or ad campaign. However they got there, they’re here now. You have a great opportunity to turn this first-timer into a regular user if your About Us page is compelling and informative.

Users

People that come to your site on a daily or weekly basis are your regular users, and they’ll form the backbone of your site’s internet traffic. At some point, perhaps after a few days and perhaps as long as a few months, they’ll decide they want to find out more about who you are. By this time they probably already have a good idea based on your site’s content and services. Your About Us page therefore needs to explain specific information without coming across as too specialized or difficult.

Customers

If you’ve got a great site up and running, it’s only a matter of time before people begin seeking you out for work-related matters or to make purchases. These could be companies that want to place advertising on your site, someone that wants to put their similar product on your site, or even researchers who want to take snippets or even entire posts from your blog. 

Every customer you get at your e-commerce site will start out as a visitor before turning into a user and customer. Before I buy a product from a site I always take a quick look at the site’s About Us page, and you should too. Not every customer will do so, of course, but many that go to your site will, and if they don’t like what they see, they’ll not be spending their hard-earned dollars with you.

Customers are ready to give you money, and they’ll be looking for detailed information about you to ease their fears. People on the internet can be anyone they say they are, but few are really who or what they claim. Your About Us page needs to allay these fears, while also enticing people to give you money or use your services.

There are many easy things you can do with your About Us page, and you might find that it becomes one of the most popular pages on your whole site as a result.
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