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INTRODUCTION

What they are wearing is the way they make their statement, it’s the way that they claim their place in history.

[image: img]

ROBIN GIVHAN, THE WASHINGTON POST

THE MORNING THAT MEGHAN MARKLE MARRIED PRINCE HARRY, I SET MY ALARM for long before dawn, giving myself plenty of time to shower, do my hair and makeup, and properly attach my fascinator. I was not headed to St. George’s Chapel at Windsor Castle (as much as I wished I were!), but I had splurged for my own VIP accommodations: a room at the Four Seasons near my California home, some 5,000 miles from the happy couple. I was on assignment for Harper’s Bazaar, tasked with providing my exclusive commentary on the festivities, and the hotel room gave me space to work away from my husband and young children. I was alone there, but it sure didn’t feel like it. Clutching my iPhone, I had a bevy of fellow royal enthusiasts on hand waiting to discuss—and gush!—with me on social media. I changed from the fluffy white hotel robe into the fresh set of pajamas I bought for the occasion (and ironed in advance, naturally). Perched on the end of the bed, I flipped on the television and waited anxiously for the first glimpse of the bride and her dress.

My carefully orchestrated viewing party of one was much more considered than the first royal wedding I watched live back in 2011. When Kate Middleton married Prince William, I was in the throes of planning my own nuptials and found myself hopelessly drawn to the real-life fairy tale of a commoner finding her prince. I pulled an all-nighter in order to follow along, having flown cross-country the night before to Los Angeles from New York. My now-husband picked me up at the airport and we raced through the empty city streets, listening to the pre-event coverage on the radio. I made it to a television just moments before the future Duchess of Cambridge appeared in the back seat of a chauffeured Rolls-Royce.

Will and Kate’s wedding was my introduction to the House of Windsor. I had been aware of the fancy family across the pond—my college roommate and I definitely talked about Will once or twice—but I wasn’t entrenched in its regular happenings or long history. I was too young to follow Diana in real time; the Queen was less of a stately figurehead to me than an adorable, elegant grandma clad in very colorful clothing. But Kate felt like a contemporary with a really compelling story. I was intrigued enough to keep tabs on the wedding planning, and hooked by the time the big day rolled around.

I still smile thinking about it. I held my breath as Kate stepped out of the car in her stunning Alexander McQueen gown and swooned as the newlyweds exited the church to the joyous combination of church bells and cheers. The hastiness of their first kiss (or was it a peck?) on the balcony of Buckingham Palace made me chuckle, as did the crowd’s demand for a do-over. When pictures emerged of Kate’s second dress for the evening reception, my heart soared. She was wearing a sparkly belt that looked a lot like the one I planned to wear to my own reception later that year. It was all utterly enchanting and turned me into an enthusiastic royal follower.

Their wedding coincided with a new professional chapter for me. Many years into my decade-long run at the Wall Street Journal, I moved from covering corporate news to the features team. As a newly minted style reporter, I sat in the front row at fashion weeks in New York and London, and interviewed big-name designers and stylists for A-list celebs, as well as some of the stars themselves. Writing for a newspaper renowned for its financial coverage, my articles focused on the inner business workings of the global fashion industry. I looked at how brands were built and marketed, as well as how collections were designed and positioned to entice shoppers. I had always loved clothes and known how beautiful they could be; my reporting taught me just how much influence and meaning fashion held, too.

In 2017, my royal interests and professional pursuits merged when I began commenting on Kate and Meghan via social media. It started quite casually, as I screenshotted pictures and punctuated them with quippy asides like “HERE FOR IT!” The pithy remarks were my way of delighting in the pageantry or poking fun at the formality. But the more I followed the women’s appearances, the more I saw beneath the shiny veneer. Their clothes were sending a message, which I was able to parse after years of reporting in this space. I began doing my own research on the history of royal fashion; my commentary grew much more informed around a profound appreciation for the thought these women put into their outfits.

By Harry and Meghan’s wedding, in the spring of 2018, decoding royal fashion had become part of my job. It was so exciting to see a biracial American woman join the royal family, and the sartorial choices that day felt deeply meaningful. I delighted in the Queen’s choice of a vibrant neon green coat and hat, which ensured she stood out in the crowd. The mother of the bride, Doria Ragland, wore an eye-catching shade of paler lime that coordinated so nicely (and, I want to believe, quite purposefully) with Her Majesty; the floral embroidery around the bottom half of Doria’s coat was reminiscent of the design on her daughter’s veil. Kate’s Alexander McQueen coat dress resembled a style we had seen her wear before, a gracious attempt to avoid stealing the spotlight.

But it was Meghan’s sleek, strikingly minimal gown that moved me to tears. Designed by Clare Waight Keller, the first female British head of the famed French fashion house Givenchy, it featured a bateau neckline and just six exquisitely placed seams. Without a hint of lace or sparkle, it was worlds away from the massive, frothy confection that nearly swallowed up Princess Diana on her wedding day. Meghan’s dress was modern and sophisticated, representing the global appeal of the woman wearing it. “It was just very much not a princess dress,” said Robin Givhan, the Pulitzer Prize–winning fashion critic at the Washington Post. “She wasn’t going to be floated down the aisle like a prize.”
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ROYAL FASHION IS SINGULAR IN ITS PURPOSE AND ITS POWER. HRH IS SHORT FOR “Her Royal Highness,” a title that comes with great responsibility. These women are global superstars, but they are not celebrities or politicians with agency to do or say as they please. Members of the Firm, as the family is known, don’t traditionally give revealing, personal speeches; the interviews they grant are rare and mostly focused on charitable work. What they do is appear in public, quite often, stepping out to support an existing endeavor or draw attention to a new initiative. They are there to be seen, and photographs of these carefully staged moments go around the world in seconds. The first thing that jumps out in those pictures, before we know what event Kate is attending or what cause Meghan is championing, is what they are wearing. A flood of fashion coverage ensues, with style reporters and fan sites rushing to track down every detail of their outfits. The scrutiny is intense. “But it also affords them an opportunity,” Emily Nash, royal editor at Hello! magazine, told me. “They understand the unique power they have to convey these messages without saying a word.”

We can never know for certain what a royal woman is trying to say with her clothing—after all, the family lives by the motto “Never complain, never explain.” But we can make educated guesses, based on research and firsthand accounts from palace insiders that reveal the considerable thought behind their looks. Some of the messages are quite obvious, like when Kate wore a traditional shalwar kameez and dupatta on tour in Pakistan, a gracious gesture to the host nation. Others can be more subtle, offering clues about what matters to them, as seen in Meghan’s dedication to wearing smaller brands founded by women or committed to sustainability. Beyond a single moment, their outfits can have a broad and profound cultural effect, too. Both duchesses wore dresses displaying their still-visible baby bumps soon after giving birth, helping to normalize postpartum bodies for generations to come.

With their considered style of dressing, Kate and Meghan are following in the footsteps of Queen Elizabeth II and Diana, Princess of Wales. These two towering figures in the modern British monarchy paved the sartorial way with their wildly different (and at times opposing) approaches to style. The Queen took to the throne after her father’s sudden death, with her uncle’s chaotic abdication still lingering in the country’s consciousness, and has kept her appearance astonishingly consistent for decades. Her hat, coat, and bag—and perhaps even her corgis—have served as a calming uniform in the most turbulent times. Diana leaned into the fun and feeling of fashion, unlocking its ability to shock and awe. Her sequins and shoulder pads rejuvenated interest in the royal family and she used that exposure to her benefit, turning to fashion to reclaim her voice amid her disastrous divorce.

These days royal clothing is also a reason to care about, and keep tabs on, the contemporary members of a centuries-old institution. Kate and Meghan are beautiful women in beautiful clothes, decked out in stately coat dresses and towering stilettos, topped off with feathery fascinators and glittering jewels. Fashion magazines and fan sites chronicle their every choice breathlessly, and shoppers rush to buy whatever they can afford. The duchesses know what they wear grabs our attention and—here’s the important part—it opens the door to learn more. If you like Kate’s floral dresses, you might see that she’s wearing a floral dress in a garden she helped put together; while she has your eye, maybe you’ll notice she’s keen to promote the benefits of outdoor play for young children, as part of her commitment to early childhood education. It all serves a much higher purpose.

But mostly, if you like Kate in a floral dress, you might like Kate. And you might be excited about her future as queen consort. If you’re British, that might mean you are willing to go along with this pageant (and I say that with love) for another generation. For those of us abroad, especially in the United States where we revel in the spectacle without investing our tax dollars or national identity in it, we can see Kate in a floral dress and smile. It reinforces the idea that the royal family is Britain’s top cultural export, and anything but its continued existence would be positively unthinkable.
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“ROYAL FASHION IS RIGHT AT THE HEART OF THE REPRESENTATIVE MONARCHY,” said Robert Lacey, British historian and advisor to The Crown, the award-winning television drama chronicling the life of Queen Elizabeth II. Put another way: “These royal characters are actors, and the clothes they are wearing are stage costumes.” In the 1600s, Henrietta Maria married King Charles I in a wedding dress adorned with fleurs-de-lis, a symbol of her French heritage. Two centuries later, during the Industrial Revolution, Queen Victoria brought handmade lace back into fashion with her wedding gown of lace from Honiton. The small town in the county of Devon had been struggling to compete with machine-made alternatives, and the royal nod led to a massive resurgence in demand.

Queen Victoria’s reign coincided with the rise of photography and then film, spreading pictures and footage of the monarch throughout the British Empire. “She would have been one of the most recognizable figures in the world in the nineteenth century,” said Carolyn Harris, a historian, author, and royal commentator. The sovereign took a keen interest in the new medium. She sat for formal portraits but also much more casual photographs. Clad in everyday attire, these pictures helped make her more accessible than her predecessors. After her husband died, Queen Victoria wore only black to signal her mourning; she even insisted the women around her do the same. Continuity has become something of a royal fashion tenet. Queen Mary, Queen Elizabeth II’s grandmother, stuck to her floor-length Victorian-style dresses even as shorter dresses became fashionable in the 1920s and 1930s.

You can imagine a studious and serious young Princess Elizabeth taking notes on the women who came before her while shaping her own sartorial strategy. The Queen ascended to the throne in 1952, at the age of just twenty-five, and kicked off her reign with a glamorous charm offensive. Once established as a formal figurehead, she devised a uniform of sensible skirt suits and mastered the art of fashion diplomacy, incorporating local colors, symbols, and styles into her wardrobe on tour. The Queen has always known how special it is for people to catch a glimpse of her and has long worn bright, solid shades because it allows her to be seen in a crowd. “Her presence is intended to be an uplifting event and her clothes represent that,” said Victoria Murphy, a royal correspondent. Every aspect of an ensemble is considered, including the cut of a coat’s armhole to permit waving and hand-shaking. Even her hair has stayed astonishingly the same, the perfect brushed-back set curls to hold a hat or a tiara.

The other side of steadfastness is that by the 1970s royal fashion wasn’t particularly exciting—and then along came Lady Diana Spencer. The nineteen-year-old aristocrat was a demure dresser when she became engaged to Charles in 1981—one might even say a tad frumpy, favoring baggy sweaters and modest skirts. She sought early fashion advice from British Vogue editors and underwent a spectacular makeover, turning her new royal life into a runway. She delighted in fashion and began experimenting with it in a way that no contemporary royal woman had before or frankly has since. Diana quickly mastered the language of clothes and used her wardrobe to send messages both professional and personal (the latter being particularly novel). She understood how a fabulous outfit could empower the wearer and wow the viewer. Her entrance onto the royal scene coincided with the rise of glossy weekly magazines like People that were thrilled to have her as their cover star. The Princess of Wales quickly became a worldwide sensation.

Diana’s tragic death in 1997 brought to a close a chaotic, scandal-filled decade for the royal family, one that wreaked havoc on its approval ratings. The Firm lay low without a young star for years, until Prince William began dating Catherine Middleton. The pair met at the University of St. Andrews, Diana’s eldest son falling for a quiet commoner from an upper-middle-class family. Their extended courtship was subjected to press scrutiny for years. Through it all, Kate kept her head down and her style buttoned up. The couple got engaged in 2010, when Kate was twenty-eight, and she continued to favor relatively simple styles from High Street brands. Her off-the-rack wardrobe introduced a new and novel idea to the Firm: Royals, they’re just like us! They’re obviously not, but there was (and, perhaps, still is) something so enticing about relating to them. Style sites chronicling Kate’s choices began to pop up, identifying not just her dresses but her shoes, her hats, and her jewelry. Thanks to the advent of online shopping, what Kate wore quickly sold out. There was even a name for the phenomenon: the “Kate Effect.” It added an intense new dimension to the fandom and gave the duchess the ability to put a brand on the map just by wearing it.

Meghan Markle’s arrival in 2017 attracted a new audience, inspired by her confident and relaxed Southern California style. People who had never cared about the institution took a look when a biracial American joined its ranks. It was a massive opportunity for the royal family to finally diversify. At age thirty-six, Meghan was a fully fledged career woman working as a successful television actress. She knew how to use clothes to tell a story, having spent time on set with a costume designer and on the red carpet with a stylist. She was also an influencer, boasting nearly two million followers on Instagram alone, with a keen understanding of what makes digital fashion coverage sing. Her savvy upped the game, bringing the British Royal Family and its fashion into the modern age.
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IF YOU THINK GETTING DRESSED IN THE MORNING IS A CHALLENGE, CONSIDER WHAT these women face. They must please their fans who are clamoring for exciting styles, while simultaneously sustaining and promoting the monarchy. The latter requires them to make their choices within a strict set of parameters. There are a few occasions with written rules but far more pervasive are the nebulous myths of “protocol,” like when a woman must wear hosiery or what shades of nail polish are acceptable. It’s part of a broader cultural insistence on sophisticated modesty, an expectation that they be composed and presentable at all times. “They are literally there as visual representations of a country,” said Vanessa Friedman, fashion director of the New York Times. Being a member of the royal family is a life, not a job. And there is no reprieve. “As soon as they leave their houses, they are representing,” Friedman added. “You’re never really off duty if your job is the crown.” Fashion can be problematic, too. Sartorial messaging is not a selective tool. We can’t celebrate Kate for wearing Beulah London, a small British brand focused on women’s empowerment, and ignore her decision to wear Dolce & Gabbana after the Italian luxury house made headlines for a racist marketing campaign.

Always watching are the U.K. taxpayers, who demand that the royal family walk an impossible line of special yet sensible. They must be deserving stewards of the Sovereign Grant, the tens of millions of pounds given by the government to fund the Queen’s duties each year. The money primarily goes to maintaining the monarch’s residences—not their clothes—but it’s still an easy target for criticism. The royals do not accept freebies, as a celebrity might; they cover those costs themselves.

All of this plays out in the media, a necessary, if at times unwelcome, dance partner. The royal family relies on the press to spread their message and amplify their cultural importance, while the news outlets doggedly chronicle their every move—and outfit—to attract readers and viewers. In the Queen’s early days, there was a distance and discretion to the reporting. That meant her clothing messages had to be quite obvious. On a visit to California, for example, she wore a gown with orange California poppies. By the time Meghan became Harry’s girlfriend, invasive paparazzi were able to capture the smallest details. Among the earliest confirmation that the two were dating was a shot of Meghan’s delicate necklace featuring the letters “H” and “M.” Us Weekly deemed it “Royally adorable!”

The intense coverage has amped up the economic stakes, too. Designers of Diana’s clothes were credited only sporadically; now, nearly every time Kate or Meghan appears, the brand they are wearing is identified on social media. Sometimes the company will blast out a press release or post a picture on social media. If the item is currently in stores, it almost always sells out. The press, and more recently bloggers, keep a tally of their estimated annual expenditures. These guesses are, at best, extremely rough because nobody knows what price royals actually pay (although it’s likely less than traditional retail prices). But the numbers, sometimes reaching into the six figures, are spread widely and used by their critics as symbolizing a life of excess. The frenzy led to a bit of reluctance by aides to share fashion details, no matter how much work or thought went into the ensemble.

“I can see [the palace’s] frustration because it can detract from the message they are trying to get over, which is a charity they’re giving to, the issues that they’re trying to highlight,” said Richard Palmer, royal correspondent for Britain’s Daily Express newspaper. “And all the bloody press wants to talk about is what she’s wearing.” It’s quite one-sided, too, with the focus and the dissection falling almost exclusively on the women rather than the men. “I’m not inundated with requests on Charles’s outfits,” Palmer added, stressing that the coverage is driven by the interest from readers. “I think many young women dream about being a princess.”
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AND THEREIN LIES THE CONTINUED APPEAL OF THE BRITISH ROYAL FAMILY TO A generation of fans raised on Disney movies. These royal highnesses are part of the fantasy of a real-life fairy tale. We get up early to watch their weddings, we delight over the births of their babies, we devour photographs of them on magazine covers in the supermarket checkout aisle.

The royal family’s drama has a cinematic quality about it, too, filled with betrayal, broken hearts and—as seen through both Diana and Meghan—breaking free. There is a tragic, torturous aspect of this immensely privileged existence. The late Princess of Wales was hugely criticized for overstepping in her quest to open up the monarchy. Her private life was the source of endless prying and ridicule by the press. Palace aides threatened by her popularity sought to cast her as difficult and unwell.

The Duchess of Sussex exposed a new generation of royal fans to an even more sinister undercurrent. Meghan was subjected to hateful racist coverage in the press, with harmful narratives painting her as an unworthy outsider. Rumors were rampant about rifts and hostile exchanges behind the scenes, too. Legal documents said Meghan felt “unprotected by the Institution, and prohibited from defending herself.” It was awful to watch the abuse unfold; the famously unbending and tight-lipped House of Windsor made it worse, doing very little to publicly support Meghan and Harry until it was too late.

Decades of turmoil have changed how and what the royal family shares with the public. In Diana’s day, photographers were invited to capture candid photos of the family in their private residences. “In a way, fashion has replaced that,” said Elizabeth Angell, digital director of Town & Country and Elle Decor. Clothing is one of the few remaining glimpses we have into their personal lives.

“Their outfits are the first thing I notice and the first thing I want to talk about,” said Kaitlin Menza, a writer and former co-host of the Royally Obsessed podcast with Lisa Ryan. Clothing is a powerful point of connection. Take the Madewell jean jacket Meghan wore to a beach in Cape Town, South Africa, on tour in the fall of 2019. “That happens to be the staple of just about every woman in New York,” Ryan said. “She was wearing our uniform and it felt like, ‘Oh, wow, she’s one of us.’”

Why do we care so much about what these women wear? We care because they care, and they care because they know the world is watching. Parsing their savvy and smart messages is a way of respecting their efforts.

My thoughts shared in this book are based on extensive reporting and research, including a few firsthand accounts from those in the royal fold. As you peruse these pages, I think you might be surprised, as I was, at the ways in which the Queen, Diana, Kate, and Meghan are unique and yet connected, too—and the collective story they tell. Their wardrobes are a treasure trove of meaning. Beyond the specific analysis of any one look, my hope is for us all to see the power of fashion. If this is one way these women speak, then this is one way we should listen.
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ELIZABETH II

THE QUEEN
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CLOSE YOUR EYES AND PICTURE QUEEN ELIZABETH II. What is she wearing?

My guess is you’ve conjured up an image of Her Majesty in a simple coat that hits just below her knees. It’s a pretty pastel or, more likely, a vibrant, saturated hue, maybe a rich coral or a sunny yellow. On her head rests a coordinating hat with a brim big enough to hold a piece of flair, like a feather or a flower, but not large enough to obscure her face. The hem of a printed dress peeks out around her knees and bright white gloves cover her hands. Pearls dot her ears and lie, in strands of three, around her neck; a brooch is pinned on her left side. Her shoes and bag are sturdy and black.

The longest-reigning British monarch in history has redefined what it means to dress like a queen. Her look, settled on long ago and honed over several decades, is impressive in its creativity; there is, after all, no crown required. The lasting image of Her Majesty will be this bright and bold daytime style, rather than the rarer occasions in which she is clad in the sovereign’s full regalia. Her look is at once totally timeless and utterly unique. Never before, and likely never again, will anyone dress like she does.

“She’s a strategic genius,” said Vanessa Friedman, fashion director of the New York Times. “She understood that she was going to be looked at, always—as you would if you’re the Queen—and that she would need a kind of public uniform. And she picked one.”

Let’s take a minute to appreciate Her Majesty, because who else among us can pull off chartreuse with such aplomb? I find the consistency of her clothes immensely calming. She looks the same day in and day out, setting and fulfilling our expectations without ever feeling stale. It’s nearly all custom-made, aside from perhaps a Barbour jacket and some Hermès scarves, which means there isn’t the frenzy to chronicle or shop her looks. They are hers and hers alone.

At its core, Her Majesty’s wardrobe is about function, not fashion. The head-to-toe color allows her to be seen in crowds, whether at a ribbon cutting or amid her royal offspring on their famous balcony appearances. Every detail is considered, from the depth of the neckline (lower and cooler in spring, higher come fall) to the shape of the skirt (pleats added when extra movement might be needed). The sturdy block heel of her shoes helps her to stand for hours at a time. Her purse handles are long enough to hang comfortably but not so long as to inhibit hand-shaking. The positioning of the bag sends its own message, as to whether the Queen would like to continue a conversation or move along. And then there are her daytime hats, the colorful discs that cover her head when she leaves the palace. Very few modern women wear a hat as part of their work uniform, aside from perhaps members of the armed forces, notes Robert Lacey, a British historian and biographer: “It’s a reminder that the Queen is indentured to a service, to a job.”
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“I HAVE TO BE SEEN TO BE BELIEVED,” QUEEN ELIZABETH II FAMOUSLY ONCE SAID. She was right: the Queen serves as Head of State, a lofty title for a largely symbolic position. As a constitutional monarch, she cannot make or pass legislation (that’s up to Parliament) nor does she take a political stance. Her power is in her public presence, a series of highly choreographed appearances. At home, she is the steady hand of the nation; on tour, she is a glittering ambassador to promote its economic and strategic interests abroad. The National Portrait Gallery deemed the Queen “the most portrayed individual in history,” associated with more than 950 portraits. She was crowned in the first televised coronation in 1953, which brought her into her subjects’ homes. And she has been there ever since, her image plastered on teacups and reimagined on bobblehead dolls.

In her role, the Queen is said to care not about fashion but about clothes, and the power they hold. She was born into royalty and dressed for display from an early age, and she has carried those lessons with her throughout her long life. She dresses with an eye toward what is appropriate, rather than what silhouette is in vogue. “More than anybody in the world, she dresses according to occasion, duty, hosts, guests, custom, formality,” said Sali Hughes, a Welsh journalist and author of the book Our Rainbow Queen.

The Queen’s annual calendar serves up the same series of engagements year after year—the royal equivalent of lather, rinse, repeat—in a mix that is formal and fun. She is at her grandest for the State Opening of Parliament, making her way down the aisle in a fur-trimmed velvet cape so heavy it requires several young boys to carry it. Every June, she peacocks with panache at Royal Ascot. For the five-day series of horse races, the Queen wears her brightest, boldest daytime fashion of the year. The bookies take bets on what color her hat will be.

Looking the part of a queen requires, as one would expect, some sparkle. When the occasion calls for it, she is very willing to pile on the bling. We’re talking a tiara with chunky earrings, a statement necklace, and a brooch with a few bracelets, too. It’s following the belief put forth by her ancestors that a visual display of wealth conveys the monarch’s power and influence. Jewels are much more fun when worn, after all. (Elizabeth’s grandmother, Queen Mary, wore a tiara to dinner every night.) During a tour of Southern Africa while their father was king, sisters Elizabeth and Margaret would disembark the royal train in dressing gowns and jewels to show locals their finery.

And yet, as fancy as she can be, the Queen is also immensely frugal. New jewelry has often been made using stones taken from other, more dated pieces. She repeated her coronation gown six times after its debut (six!), in part to show it off to the world, but also one has to guess that meant no need for six other gowns.
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Leading her beloved dogs through the Aberdeen Airport in 1974.

These days the Queen’s wardrobe is handled by a team that includes five dressers, a dressmaker, and a milliner. It is an immense logistical undertaking with looks planned far in advance and recorded in a spreadsheet to ensure repeats are properly spaced. It is, nearly always, the same combination of shapes in a rotating rainbow of shades. “There’s absolutely nothing modern about the way she dresses,” said Robin Givhan, fashion critic at the Washington Post. But that’s the point. The Queen is a living monument, a symbol of consistency and reassurance. Can you imagine the alternative, if she were fluttering about in designs from one couture house to the next? What if she wore whatever style was trending? As Givhan put it: “It would be unnerving.”
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ELIZABETH ALEXANDRA MARY WAS born on April 21, 1926, the eldest child of the Duke and Duchess of York. She was never meant to be queen. Her father was the second son of King George V, taking her family out of the direct line of succession. Elizabeth and her sister, Margaret, were very much in the royal fold and able to enjoy its benefits but spared the scrutiny of being direct heirs (much like Princesses Eugenie and Beatrice today).
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Sharing a smile with her father, King George VI.

For most of Elizabeth’s early life, her wardrobe was in the hands of her longtime dresser Margaret MacDonald. A Scotswoman who began as an under-nurse for Elizabeth’s parents, MacDonald first served as a nursemaid to young Lilibet, as the princess was known. The pair shared a room until Elizabeth was eleven, and MacDonald even accompanied Elizabeth on her honeymoon. MacDonald was famous for her frugality, teaching the young princess to smooth wrapping paper in order to use it again, and hang her clothes up herself each night.

Elizabeth grew up in austere times, when rationing was often required and thriftiness was prized.
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