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Preface


The Varieties of Touristic Experience

Flights into Delhi's Indira Gandhi International Airport generally arrive in the early hours of the morning. Returning nationals, those visiting Delhi on business, nonresident Indians (known universally in India as NRIs), and a smaller number of foreign tourists filter through passport queues, customs checks, and bank counters before exiting the arrivals hall and officially entering the country. Most of the travelers disappear into the early morning darkness in Ambassador taxis and waiting cars, with some paying a few rupees for the Delhi Municipal Corporation bus and others paying a bit more for a special tourist bus that connects the international airport to the city's many starred hotels. I buy a ticket on the tourist bus for 30 rupees (about U.S.60¢), but not before observing a taxi driver charge two unsuspecting foreign tourists more than eight times the official price for the ride into the city. The smoky air is warm and moist, permeated with the odor of bidi cigarettes, diesel fumes, and mildew. The smell is a familiar one and brings back a lot of memories. This is my eighth trip to India in twelve years.

After picking up passengers at the domestic terminal, the bus heads into the city. Delhi consists essentially of three parts, a planned “new” Delhi constructed under British rule, an unplanned “old” Delhi (Shahjahanbad) that was once the capital of the Mughal Empire,1 and a third part made up of numerous additions to the city, mostly in the form of residential sprawl. We head first into the newer, planned part of the metropolis, consisting of tree-lined avenues, low-density residential areas, government buildings, and foreign embassies. As the bus lurches along the Ring Road, I observe the shadowy outlines of the numerous posh, gated communities that have sprung up in recent years in south Delhi, enclaves of wealth that Delhiites often refer to as the “new” New Delhi (in contrast to Lutyens's “old” New Delhi). The conductor comes through the aisle checking tickets and fielding questions about where people want to go. I ask to be let off at the New Delhi railway station and settle in for the thirty-minute ride to my destination.

There are not many passengers on the bus: a couple of airport workers on their way home, an Indian businessman who asks to be let off at the Ashok Yatri Niwas Hotel, and a small group of English tourists. It is still very early in the morning, and the streets are deserted, apart from some wayward cattle, the police, and groups of homeless people wandering up and down the otherwise empty sidewalks.

The bus slows down as it goes past the Taj Palace Hotel, then the Maurya Sheraton, one of the poshest five-star hotels in the capital, where rooms go for more than U.S.$400 per night. Most luxury hotels in India are fortresslike, and the Sheraton is no exception. Set back from the road, the architecture excludes; anyone seeking entry must run a gauntlet of security guards, doormen, and mâitres d'hôtel. The entire complex is gated and surveilled with video cameras twenty-four hours a day. Ordinary Indians and scruffy foreigners are not allowed inside. A similar scene awaits us as we pass some of Delhi's other five-star hotels: the Ashok, the Claridges, the Oberoi, and the Meridien. I know them all, having taken refuge in their air-conditioned splendor on more than one occasion during the sweltering Indian summers. The Meridien Hotel, in particular, stands out in my mind as the epitome of exclusionary architecture, its fully enclosed glass towers forming a world of their own, complete with restaurants, coffee shops, retail stores, hairstylists, atriums, and banquet halls.

The bus stops in front of the government-owned Ashok Yatri Niwas, a high-rise hotel just a few blocks from Connaught Place, New Delhi's commercial center. The hotel was constructed in the late 1970s, expressly designed for the Indian middle class and foreign budget tourists. It has deteriorated markedly since its opening; the entire complex has fallen into various stages of disrepair, its cave-like hallways reeking of mildew, buckets positioned strategically to collect dripping water, bare electrical wires hanging loose, and periodic electrical outages. Even in its deteriorated state, however, the Ashok Yatri Niwas continues to attract a large number of tourists because of its central location and its relatively inexpensive room rates (about U.S.$15 per room, 1997).2 The other lodging alternatives are, on the upscale side, the dozen or so Thve-star hotels dotting the capital or, on the down-market side, the thousands of guesthouses, dharamshalas (pilgrims' rest houses), dormitories, and small hotels found in the alleys running off of Connaught Place, in Pahar Ganj, and in Old Delhi.

The bus pulls away from the Ashok Yatri Niwas and turns down Janpath, a major radial road running off of Connaught Place. We first pass the Kanishka Hotel,3 a luxury government-owned facility, then the Imperial Hotel, one of the city's first five-star luxury hotels. As the bus turns onto the outer radial road of Connaught Place, the conductor asks the remaining passengers, at this point only the English tourists and myself, where we will be getting off. Finally we reach our destination, the New Delhi railway station, and file out of the bus into a group of touts (commission agents), who have obviously been waiting for us.

To a chorus of “Cheap hotel,” “Cheap tickets to Kashmir,” “Where do you want to go?” and, in Hindi, “Come to my hotel, sister-fuckers,” I hurry past the crowd of touts who quickly part once I speak a few relevant words of Hindi, explaining that the hotel I am going to does not pay commission. Upon hearing this, they realize that I am not worth pursuing and refocus their attention on the other foreigners. The English tourists have by now taken out their guidebooks, a sure sign that these Angrezi (English persons) have only the vaguest idea where they are going. As I walk away from the railroad station into Pahar Ganj, I can hear the touts arguing among themselves about who will get what commission from what hotel proprietor for showing up with these particular tourists. Most likely, the price of the rooms will be inflated to include the touts' commissions.

It is still early in the morning. Apart from some stray dogs and a herd of cows, the streets are empty. Pahar Ganj is probably not the safest place in the city. I have personally been held up at knifepoint here, and I have known many other tourists who have been mugged and robbed here. I cautiously take in the surroundings as I walk the half-kilometer or so past numerous hotels, restaurants, and shuttered retail shops to my destination, a small, family-owned guesthouse in the center of the bazaar. The night manager and I recognize each other, and after a couple of cigarettes and a few minutes of conversation, I head for my room.

I have known about this particular hotel for over a decade and usually stay here when I am in Delhi. By most Western accounts, the place would surely rate as a dive; crumbling paint on the walls, bed bugs in some of the rooms, squat toilets, and dirt everywhere. I stay here because it is inexpensive and, in a way, extremely entertaining. Most of the hotel's current residents are foreigners, which I confirm by checking the hotel registry. Many hotels in Pahar Ganj rent only to foreigners, but this particular hotel caters to Indians and non-Western foreign tourists, as well. Room rates start at about U.S.$2 per night for a single room with a common toilet and shower, and run as high as U.S.$3 for a double room with an attached bath. The hotel is officially illegal because it operates without the proper permits and licenses, a fact not lost on the local authorities, who routinely threaten to shut it down unless the owners pay them a “fine.”

As I relax on the bed, I think to myself how different this place is from the half-dozen or so five-star hotels that we passed on the way from the airport— as different from each other as the West is from India and the Third World in general. In a way, five-star hotels such as the Meridien and the Hilton represent islands of the West in the heart of the Third World, enclaves of power and privilege surrounded by guard posts and, at times, barbed-wire fences. There is perhaps no greater contrast to these enclaves, I think, than the type of hotel in which I am staying. Here, I feel like I am in India. In the Meridien, however, I could be anywhere. My hotel certainly represents one end of the Indian hospitality industry, and the Hiltons, Hyatts, and Sheratons represent the other. Indeed, there are clearly two distinct tourism sectors in India, a formal sector of starred hotels and exclusive restaurants and an informal sector of small guesthouses and cheap dhabas (greasy spoons). But what is the relation between the two ends of the spectrum? Is there a relation? If so, does it hold across countries? What impact does each sector have on the economy and the society? Is there a large middle sector?

I knew already that this particular characteristic of the Indian tourism industry—upscale five-star luxury at one end of the spectrum, cheap lodgings and food at the other—is not unique to India. The pattern is replicated in countries as diverse as Thailand, Mexico, Nepal, Indonesia, Guatemala, Cuba, and China. One variable that seems to differ across countries, however, is the relative size of the two sectors. In India, for example, the informal tourism sector is much larger than the formal tourism sector, with few all-inclusive resorts and a small number of luxury hotels in the major cities. In Mexico, by contrast, the formal tourism sector appears much larger, with planned resort cities such as Cancún and Huatulco drawing millions of tourists a year, whereas smaller beaches and cultural centers attract far fewer tourists. Countries such as Thailand fall somewhere in between, with both a large upscale tourism industry and significant informal tourism facilities, ranging from cheap guesthouses in Bangkok to beach bungalows along the coast and on many of the country's islands.

I wake up the next morning soaked through with perspiration. Indian summers are notorious for their combination of oppressive heat and high humidity, and this one was proving no exception. None of the rooms in my hotel are air-conditioned. Air conditioning is a rarity in most Indian hotels, particularly those that cater to domestic travelers and international budget tourists. Most rooms have a fan, though, and when the power is on, they usually do the trick. Delhi and other Indian cities are prone to power outages, however, so for at least several hours a day, usually in the early morning, there is no power, no fan, and for many tourists that means a great deal of discomfort.

I soon discover that the shower in my room is not working. There is a bucket in the bathroom, however, so I fill it up with cold water and bathe in the traditional Indian way, squatting down and drawing water from the bucket with a small cup. Water is in extremely short supply in Delhi and sometimes runs out. “Nahin pani ata hai” (“there is no water”) is an exclamation often heard in the type of hotel in which I was staying, as is “nahin light ata hai” (“there is no power”).

I have always marveled at how well the Indians conserve resources by using them sparingly. The “bucket method” of showering is a perfect example. From the point of view of water conservation, I think, these small Indian hotels compare quite favorably with India's luxury hotels that re-create the West in a Third World context, right down to their needless waste of natural resources. My particular hotel had sunk a well, however, and water is usually available twenty-four hours a day. The hotel workers use an electric pump to transport water from the well to a holding tank on the roof. That way, in the event of a power outage, the upper floors are not left without water. The water tank is very dirty; one of the owners told me it has never been cleaned. Inevitably, some tourist drinks the tap water and gets sick. The owners of the hotel boil their drinking water, as do most residents of Pahar Ganj, and most tourists buy bottled water from the choti ducan (small shop) just outside the hotel entrance in the small chowk (square).

The cool water feels good in the heat. I pull out an Indian-tailored kurta pyjama (loose-fitting Indian clothing) from my knapsack, throw it on, and head out into the main bazaar. The tourist season had ended months before (in March) and would not pick up again until early October. (India receives most of its international visitors from October through March.) International tourist arrivals drop precipitously during the summer months. Even so, I still notice quite a few Western tourists in the bazaar. Most are probably going to or coming from the mountains in the north of the country. Ladakh, Manali, McLeod Ganj, and other tourist destinations are popular with many foreign travelers, and travel agencies in Pahar Ganj sell inexpensive bus tickets to these and other destinations. A couple of Israeli youngsters with Indian-made Enfield motorcycles drive past me, weaving their way in and out of the crowd. In typical Israeli-tourist fashion, they have custom-made handlebars fitted to their bikes, chopper-style. Touring India on an Enfield has become increasingly popular among foreign tourists, particularly those who come to India for extended periods of time. It is common to see foreign tourists riding motorcycles on India's busy national highways: National Highway 8 from Delhi to Ajmer, National Highway 1 from Delhi to Chandigarh, National Highway 21 from Chandigarh to Manali, and all along the Grand Trunk Road. Indeed, markets for secondhand Enfields are now found in Pushkar, Manali, Delhi, Goa, and other destinations popular with younger international travelers.

I have not eaten since I arrived in India, so I walk the half-kilometer or so to the station area where the bus had dropped me off the previous evening. The bazaar is busy, and I walk to a chorus of “Change money?” “Anything to sell?” “Carpets?” “Hashish?” “Brown?”4 “Do you want to go to Kashmir?” Most of the people asking are either shopkeepers—who double as moneychangers—or commission agents working for someone else with a shop or office in the bazaar. Money is changed fairly openly, even though it is illegal. India has a large black market, and places such as Pahar Ganj are where tourists find out about it, mostly through changing money but also through buying and selling electronic items, whisky, charas (hashish), and other contraband goods.

I turn down an alleyway near the railway station featuring a half-dozen or so small South Indian cafes. I sit down in one and order a masala dosa (a rice-Thour pancake filled with potatoes and spices) and a cup of chai (Indian tea). As I sit there eating, I offer greetings in Hindi to the man sitting next to me. He smiles but does not answer. The restaurant manager and the man exchange a few words, then the manager tells me that the man sitting next to me is from the south and does not speak Hindi. He had just arrived from Madras with his family. They are on their way to Haridwar, Rishikesh, then on to Badrinath, the source of the Ganges. Hindus revere each of these places, and millions of Indians from all over India travel to these holy pilgrimage centers each year. I Thnish my breakfast, pay the manager, and head back out into the bazaar.

As I walk back to my hotel, I think about the kinds of tourists who travel through Pahar Ganj. Most are neither stereotypical “ugly Americans” nor equally stereotypical camera-toting Japanese or Germans traveling in groups. Indeed, those kinds of tourists are rarely seen in Pahar Ganj. In all the years I had been coming to India, I had never seen a foreign tour group in Pahar Ganj or places like it. I do know, however, that Pahar Ganj attracts many Western tourists. Most of them are young people from Europe, Israel, and North America. Many are staying in my hotel and in dozens of similar hotels and guesthouses. In this respect, Pahar Ganj is a kind of tourist ghetto, a place with a very high concentration of foreign tourists (Calcutta, Kathmandu, Bangkok, and other cities I had traveled to also featured similar tourist ghettos). But even these foreign tourists are not typical of the type of tourist found in Pahar Ganj. Most tourists are like the man I met in the restaurant. Most are domestic tourists, not foreigners. Most are poor or middle class and certainly not wealthy in Western terms. Most travel on extremely limited budgets, often less than U.S.$3 a day. And without a doubt, such travelers are representative of the vast majority of tourists in India today.

Pahar Ganj, I think, is not some special tourist enclave that caters solely to scruffy foreigners, as a number of guidebooks claim. Pahar Ganj and similar tourist spaces are the rule in India and other Third World countries, not the exception. Its cheap restaurants and inexpensive lodging are what the vast number of Indian travelers can afford. How many Indians can pay over U.S.$300 per night to stay at the Oberoi, the Sheraton, or the Hyatt? After all, most Indians earn less than U.S.$2 per day, and even highly educated persons (engineers, lawyers, and other professionals) earn less than a few hundred dollars a month. Clearly, five-star luxury is out of the question for most Indians, and that is precisely why Pahar Ganj and places like it exist: because they cater to the travel needs of mainstream, ordinary Indians.

Tourist spaces such as Pahar Ganj, however, are rarely mentioned in the vast literature on tourism in Third World countries. Indeed, judging from the thousands of journal articles, books, and monographs on Third World tourism, one is almost forced to conclude that the only facilities catering to tourists are the relatively small number of five-star hotels, integrated resorts, wildlife game parks, and other “attractions” designed for domestic elites and international tourists from the wealthy countries. This investigation was therefore undertaken with a view to furthering our knowledge of the “other” forms of tourism in Third World countries. Who travels in low-income countries? For what reasons? What impacts do different groups of tourists have on the communities they visit? These are some of the questions I have attempted to answer in the following pages.

A methodological caveat: The Third World spans five continents, includes diverse cultures and peoples, and currently contains about two-thirds of the world's population, which is one of the reasons some people (Jeremy Seabrook, for instance) refer to it as the “Two-Thirds World.” It is certainly true that low-income countries differ from each other in significant ways.5 What is true of India may not necessarily be true of China, and what is true of China may not apply to Brazil. The problem of generalizing the findings of research conducted in one or two low-income countries to all the others is certainly fraught with difficulties, particularly if the research involves case studies in a small number of countries. I have tried to keep this in mind while completing the present study, especially when making general statements about tourism in the Third World as a whole.

Although I have traveled to many low-income countries over the last two decades, I have spent the most time in India and Mexico, two of my favorite places in the world, and continue to visit both countries on a fairly regular basis. Because of my familiarity with the two countries, I have referred mostly to them or specific places within them to illustrate the major points of the book. I have spent more time in India than in Mexico, which, including my latest trip in the winter of 2005, is roughly four years. I undertook my first journey to Mexico in 1997 and, with the exception of one year, have returned annually. Although I use mostly 1990s census and other data to support most of the points I make in the book, the observations and understandings that inform most of the case studies extend from the mid-1980s to 2005. Needless to say, despite many similarities, India and Mexico are two low-income countries with very different social, economic, and cultural systems. Whereas I observed a similar structure in the tourism industries of these two countries, they also differed in significant ways, most notably in the relative importance (magnitude) of different types of tourism and tourist facilities. Nonetheless, the conceptual framework developed in the present study applies to both countries and, to the best of my knowledge, to most countries in the Third World.




Chapter 1 An Overview of Tourism in the 2000s
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The value of goods and services consumed by tourists and tourism-related Thrms exceeds U.S.$1.2 trillion annually and accounts for nearly four percent of gross world product (GWP), making travel and tourism one of the largest industries in the world in terms of value-added (World Travel and Tourism Council 1999, 2002). It is also among the world's largest export industries: In 2001, international travelers spent more than U.S.$465 billion on lodging, food and beverages, entertainment, transportation, and souvenirs—an amount exceeding total world exports of food (U.S.$437 billion), raw materials (U.S.$110 billion), iron and steel (U.S.$130 billion) and nearly equal to world exports of automobiles (U.S.$565 billion), fossil fuels (U.S.$616 billion), and chemicals (U.S.$595 billion) (World Trade Organization 2002; World Tourism Organization 2002a). In addition, the travel and tourism industry is a major source of employment worldwide; 71.9 million people work in tourism-related Thrms and another 126.7 million people are employed indirectly by firms supplying the travel and tourism industry with good, services, capital equipment, and infrastructure (World Travel and Tourism Council 2002).

Fueled by declining transport costs and globalization of both business and cultural activities, tourism has grown rapidly, relative to other industries. Between 1950 and 1996, international tourist arrivals and expenditures registered 7 and 12 percent average annual growth, respectively (World Tourism Organization 1997). International arrivals grew even faster during the 1990s, from 457.3 million in 1990 to 687.3 million in 2000, an average annual increase of over 7 percent (World Tourism Organization 2002a). When domestic tourists—who outnumber international tourists ten to one in the high-income countries and one thousand to one in many of the low-income countries—are taken into consideration, it is clear that tourism is an immense global phenomenon, easily exceeding 10 billion tourist arrivals per year (table 1.1).


Table 1.1 Arrival of Overnight Visitors from Abroad, 1950–2000	
Year
	
Total (thousands)
	
Index 1950 = 100
	
Receipts (U.S. $ millions)
	
Index 1950 = 100

	
1950
	
25,282
	
100
	
2,100
	
100

	
1960
	
69,320
	
274
	
6,867
	
327

	
1965
	
112,863
	
446
	
11,604
	
553

	
1970
	
165,787
	
656
	
17,900
	
852

	
1975
	
222,290
	
879
	
40,702
	
1,938

	
1980
	
285,328
	
1,129
	
105,313
	
5,015

	
1985
	
326,697
	
1,292
	
117,879
	
5,613

	
1990
	
457,647
	
1,810
	
268,310
	
12,777

	
1995
	
563,605
	
2,229
	
401,475
	
19,118

	
2000
	
687,300
	
2,719
	
473,400
	
22,543




Source: World Tourism Organization (1998a; 2005a; 2005b).

The economic and demographic magnitude of tourism is important and its effects on the places where it occurs are equally significant. Cities, coastlines, and entire regions have been altered beyond recognition by the growth of the leisure industry. Miami Beach, Atlantic City, and Las Vegas, perhaps America's quintessential resort cities, owe their very existence to the tourism phenomenon (Gladstone 1998). Likewise, the Spanish Costas, Greek isles, many Caribbean and South Pacific microstates, Australia's Gold Coast, Brazil's Nordeste, Mexico's two coastlines, and scores of other places on every continent have become resort landscapes of hotels, marinas, time-share developments, and retail strips catering almost exclusively to tourists (figure 1.1). Tourism is also one of the major industries fueling urban growth in the 2000s. Convention centers, hotels, festival marketplaces, sports stadiums, historic preservation, and other developments are now part of many cities' urban revitalization efforts (Judd and Fainstein 1999).

[image: ]
Figure 1.1 Cancún, Mexico
Tourism development is not confined to the First World and the glitzy Third World resorts that Bob Shacochis (1989) refers to collectively as “Gringolandia.” The wealthy countries of Europe, North America, and the Asia-Pacific region account for the largest share of world tourism expenditures but they do not account for the largest share of tourists, especially if we adopt the World Tourism Organization (WTO) definition of a domestic tourist as “any person residing in a country who travels to a place within this same country” (World Tourism Organization 2002b). In India alone, pilgrimage centers such as Vrindavan, Haridwar, and Pushkar attract millions of visitors annually, and the 2001 Kumbha Mela festival held at the confluence of the Ganges, Yamuna, and legendary Saraswati Rivers in the city of Allahabad—the largest gathering of human beings in history—drew upward of 60 million visitors. In Mexico, the world's eighth most popular international tourist destination, domestic tourists make over 94 million business or leisure journeys each year, nearly five times the number of international arrivals reported in 2001 (Secretaría de Turismo 1996; World Tourism Organization 2002c). If we classify such travelers as tourists, the effects of tourism are as pronounced in the Third World as they are in the First, perhaps even more so.


Who Is a Tourist?

The United Nations-affiliated WTO defines an international tourist as “any person who travels to a country other than that in which s/he has his/her usual residence but outside his/her usual environment for a period not exceeding twelve months and whose main purpose of visit is other than the exercise of an activity remunerated from within the country visited” (World Tourism Organization 1998, 263). The WTO's definition is easily expanded to include domestic tourists, defined as any resident of a country traveling to a place within the same country for more than twenty-four hours and less than one year and within which they do not receive work-related remuneration (World Tourism Organization 2002a). As geographer and tourism researcher Douglas Pearce (1995) points out, the difference between domestic and international tourism is not one of distances traveled; Europeans making international journeys rarely travel further than the average domestic journey made by Americans on their vacations (1,335 kilometers).

The WTO also distinguishes between excursionists (day-trippers) and overnight tourists, defining an international same-day visitor as “a visitor who does not spend the night in a collective or private accommodation in the country visited” (World Tourism Organization 1998b, 263). International excursionists include cruise ship passengers and ship employees who return to the ship each night to sleep on board as well as overland travelers visiting a country for fewer than twenty-four hours. As with the WTO's definition of an international tourist, its definition of an excursionist is readily adapted to domestic tourism; domestic excursionists are residents of a country visiting a place other than their own for less than twenty-four hours and for reasons unrelated to employment in that place. Although most tourism statistics exclude same-day visitors, excursionists represent an important market for many international and domestic travel destinations. For instance, most tourists visiting Atlantic City and Manhattan are day-trippers, and a large percentage of Mexico's international tourist traffic takes the form of cross-border, day-long journeys (Port Authority 1994; Secretaría de Turismo 1996). There are approximately three times as many international excursionists as international tourists worldwide but in countries as otherwise diverse as Switzerland, Kuwait, and Slovenia, excursionists outnumber overnight tourists more than ten to one.


Tourist Typologies

Although travel and tourism involves very large flows of people both within and between countries, not all tourists share the same motivations for travel. The stereotype of the camera-toting American, European, or Japanese tourist in Bermuda shorts and a loud shirt is undoubtedly accurate with respect to a great many pleasure travelers from the wealthy countries, but a large number of people also travel on business or to visit family and friends. Even so, the distinction between business and leisure travelers is not hard and fast: Business travelers often combine a business trip with one or more days of pleasure travel, and both business and pleasure travelers stay with family and friends at their destinations. Confounding attempts to typologize tourists are the scores of pilgrims and other religious travelers who do not travel for business reasons and have little in common with most Western holidaymakers.

Or so it may seem. Anthropologists have long held that pleasure travel serves the same functions in industrial societies that pilgrimage serves in more traditional cultures (Graburn 1989; Turner 1973; Turner and Turner 1978). Leisure travel, like pilgrimage, is often liminal (it allows us to relinquish our ordinary social roles and expectations), it is socially and culturally sanctioned, and it often serves as a marker of social status. As anthropologist Nelson Graburn (1989, 28) notes, “For traditional societies the rewards of pilgrimages were accumulated grace and moral leadership in the home community [but] the rewards of modern tourism are phrased in terms of values we now hold up for worship: mental and physical health, social status, and diverse, exotic experiences.”

Notwithstanding the parallels anthropologists have drawn between religious pilgrims and leisure tourists, most tourist typologies apply only to tourists from high-income countries and neglect the majority of travelers in the Third World. For example, Erik Cohen, a sociologist who has written extensively on tourism, classifies a tourist's experience on the basis of how travel relates to that person's “life-center,” or orientation toward the values of Western industrial society. For most people in the First World, travel is recreational and usually undertaken for purposes of enjoyment or pleasure. The weekend trip to Las Vegas or Atlantic City, a week spent cruising around the Caribbean, and other experiences typical of Western tourists are, for Cohen, much akin to watching television or going to the theater. Such activities are consciously intended to “re-create” a person fully committed to the values of his or her own society, or life-center; thus, “recreational tourism is a movement away from the center, which serves eventually to reinforce the adherence to the center” (Cohen 1979, 185). A New York City investment banker returning from a two-week vacation in the Caribbean may very well exclaim that she feels like a new person, ready to rededicate herself to her career and her family with a renewed vigor and sense of purpose.

For smaller numbers of Western tourists alienated from the norms and values of their own societies, travel “becomes purely diversionary—a mere escape from the boredom and meaninglessness of routine, everyday existence, into the for-getfulness of a vacation, which may heal the body and soothe the spirit, but does not ‘recreate’—i.e., it does not re-establish adherence to a meaningful centre, but only makes alienation endurable” (Cohen 1979, 185–186). Diversionary tourists travel not to re-center their lives in a taken-for-granted and existentially acceptable social and cultural reality but rather out of a sense of ennui and boredom.

An even smaller number of travelers, whom Cohen divides into experiential, experimental, and existential categories, differ markedly from mainstream leisure travelers and diversionary tourists. Experiential tourists are alienated from the norms of Western industrial society but look for meaning in the lives of others, seeking out what they take to be authentic places in cultures other than their own. Experimental tourists are similar, but

While the traveler in the “experiential” mode derives enjoyment and reassurance from the fact that others live authentically, while he [sic] remains “disinherited” and content merely to observe the life of others, the traveler in the experimental mode engages in that authentic life, but refuses to commit himself to it; rather, he samples and compares the different alternatives, hoping eventually to discover one which will suit his particular needs and desires. (Cohen 1979, 189)


Cohen, who began writing about tourism in the 1970s during the heyday of the “hippie trail” from London to Kathmandu, points to drifter tourists, or young budget travelers from the West, as the largest contingent of experimental travelers.

Finally, existential tourists are people “fully committed to an ‘elective’ spiritual center, one external to the mainstream of [their] native society and culture” (Cohen 1979, 190). Examples of existential tourists are “the person who encounters in his visit to an Israeli kibbutz a full realization of his quest for human communion; the seeker who achieved enlightenment in an Indian asrama; the traveller who finds in the life of a remote Pacific atoll the fulfilment of his cravings for simplicity and closeness to nature” (Cohen 1979, 190). For Cohen, existential tourism is most similar to the traditional religious pilgrimage, with the important difference that pilgrims are traveling to a hallowed place, or center, of their own cultures and societies. Existential tourists, in contrast, adopt a center other than the one into which they were born or, as Cohen puts it, “[their] pilgrimage is not one from the mere periphery of a religious world toward its centre; it is a journey from chaos into another cosmos, from meaninglessness to authentic existence” (Cohen 1979, 191).

Cohen's is neither the only typology of tourists nor even the only one he has formulated. In an earlier work, he categorizes tourists on the basis of the environmental bubble in which they travel, defined as the degree of novelty or strangeness that a tourist is willing to accept while away from home (Cohen 1972). Mass institutional tourists, who demand the kinds of food, accommodation, and transportation most in keeping with what they are used to at home, stand at one end of the spectrum. Drifters are at the other end, a group of tourists most likely to adopt the practices and lifestyles of the people in the places they visit. Independent tourists and explorers are intermediate tourist types, with the former more closely resembling mass institutional tourists and the latter more similar to drifters.

In yet another tourist typology, travel and tourism consultant Stanley Plog classifies Western tourists according to their psychological dispositions (Plog 1974). The most adventurous and outgoing among them, the “allocentrics,” are the first people to discover a destination and make do with what rudimentary tourist facilities they find there. To the extent that a tourist destination attracts only allocentric tourists, the total number of arrivals remains small, and the tourist infrastructure is relatively undeveloped. As a destination begins to develop its tourist facilities, it begins to attract more mainstream tourists, or “midcentrics,” and the total number of arrivals begins to increase, slowly at first, then rapidly. Midcentric tourists are characterized by their willingness to experience some degree of novelty at their chosen destination, perhaps sampling different types of food or foregoing some of the comforts of home in exchange for a unique travel experience. “Psychocentrics,” the least adventurous type of traveler, closely resemble Cohen's mass institutional tourists. They generally travel on chartered tours, stick to the same kind of food and accommodations they are used to at home, and travel for relatively short periods of time.


An Alternative Formulation of Third World Tourism

Because most tourist typologies deal only with tourists from Western industrial societies, they are hard to apply in China, India, Iran, Mexico, and other Third World countries where many travelers are pilgrims or temporary migrants and do not have the same motivations for travel as tourists from the United States, Western Europe, Australia, New Zealand, and Japan. Consider, for instance, the Himalayan pilgrimage center of Badrinath in the Indian state of Uttar Pradesh. Because it is the source of the Ganges, a river revered by devout Hindus, Badrinath receives hundreds of thousands of tourists annually, even though it lacks any international standard hotels and restaurants, and its tourism infrastructure is in general undeveloped. According to Plog's typology, we should expect most visitors to Badrinath to be adventurous and outgoing allocentrics, with perhaps a few midcentrics and virtually no psychocentric travelers. But virtually the exact opposite is the case: Whereas Plog's typology maybe applicable to Western tourists visiting Badrinath, it is clearly inapplicable to Indian visitors, the majority of whom are poor and middle-class Indians who best fit into the midcentric and psychocentric tourist categories.

What then is an appropriate way of typologizing not only international travelers but all tourists in Third World countries? Because most tourists in low-income countries are domestic tourists, Cohen's idea of an environmental bubble has only limited relevance; hosts and guests share a similar culture, and any culture shock experienced by tourists will be minimal. In other words, there is never any choice but to remain within a cultural framework common to both host and guest.1

Dividing domestic tourists in Third World societies into a privileged sector of Westernized elites and a traditional sector of everyone else (religious pilgrims, informal-sector business travelers, poor people visiting family and friends, and leisure tourists on extremely limited budgets) goes far in accounting for all travelers in low-income countries. It is a typology based essentially on relative wealth and the entrée to the global consumer society that access to such wealth buys in the Third World. In this it differs from the typologies of Western tourists I considered earlier that do not take occupational status, class position, or income levels into account when discussing the varieties of tourist experience and the factors that motivate people to travel in the first place. It is easily extended to business travel, with Third World corporate executives and higher-level government officials more likely to frequent upscale hotels and other formal-sector tourism establishments, whereas informal-sector entrepreneurs and low-level government workers and more likely to patronize budget hotels and other informal-sector tourism businesses.

Typologizing domestic tourists on the basis of how their travel relates to a cultural or religious center is also useful in understanding the motivations of travelers in Third World countries, particularly those with long traditions of religious pilgrimage, such as India, Iran, and Mexico. Cohen employs this approach in his analysis of First World tourism through the concept of a social and cultural life-center, but his typology does not allow for the possibility that tourists might seek out religious centers in their own societies. They are either re-creating adherence to their own societies' ultimate values in leisure pursuits, alienated from those values in diversionary travel, or they are preoccupied with some other culture's values as experimental, experiential, or existential tourists.

Although pilgrimage in Western society is far from an extinct cultural form, relatively few tourists from First World countries go on pilgrimages to religious centers. Indeed, Cohen's tourist typology explicitly assumes that sizable numbers of Westerners are alienated from their own socioreligious traditions; experimental, experiential, and existential tourists are all in one way or another looking for or adopting the values of another culture or subculture. In the Third World, however, large numbers of people are not alienated from their own social and religious traditions and many undertake journeys for spiritual reasons. In India, an entire industry has grown up around this form of travel, complete with specialized travel agencies, particular types of accommodation (dharamshalas, chattis, sarais, gurudwaras 2), specific kinds of eating places, and an array of gift and souvenir shops specializing in religious paraphernalia. The search for authenticity in the lives of others through tourism simply does not play a large role in the Third World, or at least not yet.

There is of course a sense in which a large number of people in low-income countries are adopting the ultimate values of an alien culture, one that has definite implications for how they view leisure and tourism in the most general sense (figure 1.2). The ultimate value is consumerism, which Winin Pereira and Jeremy Seabrook (1994, 221) describe as a new creed, the embodiment of “a conspicuous and garish culture now being projected worldwide, [one] that implicitly bears the promise to the people of the Two-Thirds World that they too can enjoy the material levels of consumption of the West.” It is widely acknowledged by scientists, planners, and even the propagators and chief beneficiaries of the consumer society itself—the large transnational corporations (TNCs) based in the West—that only a minority of the world's citizens can partake of a standard of living now enjoyed by the middle classes of the rich countries. Quite simply, the rampant consumerism most people in the West take as their birthright is outstripping the regenerative capacities of the earth's ecosystems. Even so, the number of people in the Third World who can aspire to such consumption levels is now sufficiently large for TNCs to profitably promote the mythos of the consumer society to them, too.

[image: ]
Figure 1.2 Connaught Place, New Delhi, India
Designer clothes outlets, Kentucky Fried Chicken, McDonald s hamburger restaurants, subcompact automobiles, and other markers of middle-class existence have become highly visible components of urban landscapes from São Paulo to New Delhi. The ideology embraced by the Third World consumers of such items is identical to the one propagated to and generally accepted by their Western counterparts. It should come as no surprise, therefore, that middle-class individuals in Third World societies increasingly view leisure time as an additional item of consumption. Indeed, family vacations taken “to get away from it all” are on the increase in India and other low-income countries, especially among the salaried employees of the large corporations and those in upper-level government positions, and a network of destinations has sprung up in the Third World to cater to this growing market segment. I will consider the connections between a growing middle class and tourism in chapter 5.


Where Does It Occur?

Scholarly estimates of the magnitude of tourism are a lot like the story of the man looking under the streetlight for his lost car keys. Even though he lost them somewhere else, he looks under the light because it is easier to see there. Similarly, most studies of tourism focus on international tourist flows and assume that these represent a true indicator of the growth of the tourism industry because few domestic tourism statistics are available, especially in low-income countries. I have therefore divided the following discussion of tourism's demographic magnitude into two parts. The first part deals with the flow of international tourists, and the second part will take up the question of domestic tourism.


International Tourism

It is safe to say that every country in the world has tourists from abroad traveling within its borders who need to eat, drink, and sleep. Thus, every country has some kind of international tourism industry. Even so, international tourists and the businesses and institutions that serve them are not evenly distributed in space. Certain regions are more specialized in tourism than others, and countries and regions differ in their role as generating regions or markets for international tourism goods and services.

The WTO collects data on international tourist arrivals and departures, tourism receipts, and total tourist expenditure. According to the WTO, the vast majority of tourists, about two-thirds of the total, originate in the Organization of Economic Cooperation and Development (OECD) countries, with most coming from the United States, Western Europe, and Japan. The market for Third World tourism exports is highly concentrated and bears a strong similarity to the structure of other international export markets. Like petroleum, semiconductors, and textiles, the First World accounts for nearly 80 percent of the market for world tourism exports, with the United States and Western Europe together accounting for about 50 percent of all international tourism spending. In other words, tourism production in the Third World is geared to the metropolitan markets of First World countries. An analysis of concentration ratios, a measure of the share of a country's international tourism market accounted for by its three or four largest source markets, underscores this point very clearly and demonstrates that many tourism destinations in the Third World depend on just a few, mainly Western markets for the bulk of their tourism revenue (table 1.2).


Table 1.2 First World Arrivals in Select Third World Countries, 1999 (All Figures % of Country's Total Arrivals)	
Country

	
Region
	
Canada
	
United States
	
Northern Europe
	
Western Europe
	
Southern Europe
	
Europe
	
United Kingdom
	
Japan
	
Australia
	
New Zealand

	
Bahamas
	
4.9
	
82.8
				
8.9
				
	
Barbados
	
11.1
	
20.4
				
47.6
				
	
Costa Rica
	
4.4
	
38.1
				
14.1
				
	
Cyprus
			
59.7
	
19.8
	
4.8
	
95.0
	
47.5
			
	
Fiji
	
3.3
	
15.2
				
16.4
		
8.4
	
36.1
	
21.1

	
Jamaica
	
8.0
	
69.7
				
16.8
				
	
Kenya
			
0.2
	
0.3
		
0.6
				
	
Mexico
		
91.7
								
	
Morocco
			
5.9
	
31.7
	
10.5
	
49.2
				
	
Saint Lucia
	
5.1
	
32.1
				
37.8
				
	
Sri Lanka
			
20.4
	
37.0
		
64.6
				
	
Tunisia
			
7.2
	
49.4
		
71.6
				



Northern Europe = Denmark, Finland, Iceland, Ireland, Norway, Sweden, UK; Western Europe = Austria, Belgium, France, Germany, Luxembourg, Netherlands, Switzerland; Southern Europe = Greece, Italy, Portugal, Spain, Yugoslavia.Source: World Tourism Organization (2001).

Not surprisingly, the same countries supplying most of the world's international tourists also account for most of the world's tourist arrivals and expenditures. The high-income market economies of North America, Western Europe, Japan, and Australia host about 60 percent of the world's international tourists, with the G-7 countries (the United States, Canada, Japan, the United Kingdom, France, Germany, and Italy) accounting for close to 40 percent of the total. Eight of the world's top ten tourism destinations are high-income countries (the exceptions are China and Mexico), and eight of the world's top ten tourism earners are likewise in the First World (here, the exceptions are China and Hong Kong; table 1.3). Accordingly, most tourist flows are between the core capitalist countries; the world's most traversed international boundary is the U.S.—Canadian border, followed by travel between the West European countries (Pearce 1995).


Table 1.3 World's Top Twenty International Tourist Destinations, 2002	
Country
	
Arrivals (millions)
	
Rank
	
Earnings (U.S.$ billions)
	
Rank

	
France
	
77.0
	
1
	
32.3
	
3

	
Spain
	
51.7
	
2
	
33.6
	
2

	
United States
	
41.9
	
3
	
66.5
	
1

	
Italy
	
39.8
	
4
	
26.9
	
4

	
China
	
36.8
	
5
	
20.4
	
5

	
United Kingdom
	
24.2
	
6
	
17.6
	
7

	
Canada
	
20.1
	
7
	
9.7
	
11

	
Mexico
	
19.7
	
8
	
8.9
	
13

	
Austria
	
18.6
	
9
	
11.2
	
8

	
Germany
	
18.0
	
10
	
19.2
	
6

	
Hong Kong (China)
	
16.6
	
11
	
10.1
	
9

	
Hungary
	
15.9
	
12
	
3.3
	
32

	
Greece
	
14.2
	
13
	
9.7
	
10

	
Poland
	
14.0
	
14
	
4.5
	
25

	
Malaysia
	
13.3
	
15
	
6.8
	
19

	
Turkey
	
12.8
	
16
	
9.0
	
12

	
Portugal
	
11.7
	
17
	
5.9
	
20

	
Thailand
	
10.9
	
18
	
7.9
	
15

	
Switzerland
	
10.0
	
19
	
7.6
	
17

	
Netherlands
	
9.6
	
20
	
7.7
	
16




Source: World Tourism Organization 2005c; 2005d.

A clear distance decay function is also at work in the movement of international tourists, with people from the major tourism markets more likely to travel shorter distances and less likely to venture further afield (Pearce 1995). Thus, the United States represents the largest market for the Caribbean and Mexican tourism industries, whereas relatively few Americans but many West Europeans travel to North Africa. Similarly, Germany represents the largest market for Greece but not Mexico or the Caribbean. There are some exceptions (for example, the United States is Israel's largest tourism market), but proximity to major First World markets is an important factor explaining the relative development of the tourism industry in Third World countries, a factor I will explore more fully in chapter 2.

Although the tourism industry in Third World countries has grown rapidly over the last fifty years, not all countries and regions have grown at the same rate and, for many low-income nations, arrivals have grown significantly faster than tourism revenues. Africa and East Asia have increased their share of international arrivals, and North America and Western Europe have seen their shares decline. Overall, Third World international arrivals have grown faster and First World arrivals slower than the growth of world arrivals since 1950, which is not too surprising, given the relatively small number of international visitors to Third World countries prior to the advent of long-haul jet aircraft.

Receipts from tourism have grown more slowly than arrivals in many Third World countries and regions. Africa, for example, increased its share of international arrivals but saw its share of total tourism receipts decline from 1980 to 1993. The same is true of Mexico, one of the world's leading tourist destinations. One explanation for the Third World's declining share of international tourism receipts and rising share of international arrivals is greater competition among receiving countries for a growing but still limited number of First World tourists. Another is the structural adjustment programs imposed on debtor nations by ruling elites in concert with the International Monetary Fund, the World Bank, and other international economic institutions. Over 100 countries in the Third World have adopted some form of structural adjustment since the early 1980s. The purpose is to reprogram the economies of debtor nations to transfer income to the large banks and financial institutions based in the North. In essence, structural adjustment policies depress domestic consumption and investment through currency devaluation and the maintenance of high interest rates. At the same time, exports expand, and the foreign exchange so generated is transferred to the country's foreign creditors. Because international tourism is an export, it should come as no surprise that more people travel from the First World to indebted Third World nations to take advantage of the travel bargains found there. At the same time, total revenues fall because exchange rates and the terms of trade often favor people in high-income countries.

Mexico provides a good example. The impact of structural economic reforms in Mexico, especially the devaluation of the peso, is clearly evident in the country's ranking among international tourism destinations. In 1985, Mexico was the world's ninth most popular destination and the tenth largest tourism exporter; by 1996, it had become the world's seventh most popular international destination but had fallen to sixteenth place in terms of international tourism receipts. Devaluation has had a marked effect on the demographic structure of the country's tourism industry. For example, prior to successive devaluations during the “lost decade” of the 1980s, Cancún, which is currently Mexico's most popular international tourist destination, attracted mostly domestic tourists; it was not until a sharp fall in the price of the peso that Cancún became a center of international tourism.

In summary, the picture that emerges from WTO data is one of a truly global but highly concentrated industry. Most international tourists are from the First World countries, and most of these tourists head for destinations in other First World countries. The vast bulk of tourist dollars originate in the OECD countries, the same places where they are spent. Most international tourists to the Third World are from the First World, and the Third World today accounts for a small but growing share of total international arrivals, although with the exception of East Asia, its share of tourism receipts is either stagnating or declining.


Domestic Tourism

International tourism is only the tip of the iceberg as far as total global tourist arrivals are concerned. An accurate assessment of global tourism must include domestic tourist flows as well, a problematic contention, given the paucity of data on domestic tourism worldwide. As Pearce notes, despite its magnitude, “comparatively little research has been undertaken into domestic tourism Thows” (Pearce 1995, 67). He refers here to domestic tourism in the First World nations. In the Third World, even less is known of the patterns and magnitude of domestic travel. At least a part of the problem in measuring domestic tourism inheres in the very nature of the tourist commodity: Unlike most other commodities, tourism goods and services are largely defined in terms of who consumes them. Because both residents and tourists eat in restaurants, shop in retail stores, stay in hotels, and visit museums, it has been notoriously dif Thcult for social science researchers and industry officials to accurately separate and measure the impact of tourists, particularly domestic tourists. Despite the lack of data, however, it is clear that domestic tourists greatly outnumber international visitors, especially in large Third World countries such as China, Mexico, or Brazil. In this section, I outline the dimensions of domestic tourism in the Third World, paying particular attention to India, a country with a very large domestic tourism component.

Although it is primarily concerned with the collection and publication of international tourism data, the WTO publishes statistics on domestic tourism for select countries and estimates domestic tourism arrivals worldwide as ten times greater than international arrivals, or about 7.5 billion arrivals per year in 2004. For at least two reasons, this is a gross underestimate of the total number of domestic tourists.

First, the WTO does not collect its own data but relies instead on national reporting agencies to supply it with their tourism statistics. International tourism arrivals data are usually compiled on the basis of landing cards passengers complete at the port of entry. Few countries keep records on domestic arrivals, however, and in very few cases do governments or tourism ministries standardize and regularly tabulate data on domestic tourism. Some countries require hotels to report their arrivals to data collection agencies but even in these cases, travel not involving an overnight stay in a hotel or similar establishment is not recorded. What is not recorded is not reported to the WTO.

Second, WTO data include domestic tourism activity in large, formal-sector establishments and exclude informal-sector tourist activity. This is perfectly understandable because one of the hallmarks of informal economic activity is its unregulated, and hence unenumerated, nature. In Mexico, for example, posadas (inns) do not generally require guests to register, and in many cases even the owners do not know how many tourists have stayed at their hotels in a given year. Those who do know rarely report the figures to the federal authorities.

India provides a very good example of how a large domestic tourism industry is compatible with a country that attracts relatively few international tourists.
OEBPS/nav.xhtml


Contents


		Cover Page


		Half Title page


		Title Page


		Copyright Page


		Contents


		Acknowledgements


		Preface


		1 An Overview of Tourism in the 2000s
		Who Is a Tourist?
		Tourist Typologies






		An Alternative Formulation of Third World Tourism


		Where Does It Occur?
		International Tourism


		Domestic Tourism






		What Does It Mean? The History and Cultural Significance of Tourism
		Tourism and Postmodernism


		Tourism and Authenticity










		2 Conceptualizing Travel and Tourism in Third World Countries
		Tourists


		Tourist Establishments


		Formal and Informal Economic Sectors in Low-Income Countries
		The Informal Sector Defined


		The Formal-Informal Continuum


		Formality and Informality in the Tourism Industry


		From the Informal Tourism Sector to Informal Tourism Space






		Size of the Informal Tourism Sector in Low-Income Countries
		The Role of the State


		Access to Foreign Markets


		Integration into the Global Economy


		The General Level of Economic Development






		Measuring Tourist Impact: A Methodological Note






		3 The International Formal Sector Megaresorts and National Tourism Planning in Mexico
		The Political Economy of International Formal-Sector Tourism in the Third World
		Fordism Ascendant


		Fordism in Decline


		Employment


		Sociocultural Impact


		Tourist Enclaves and Spatial Exclusion


		Environmental Impacts


		Third World Tourism and Western Imperialism






		Mexico's International Formal-Sector Tourism Industry
		The Impact of International Formal-Sector Tourism in Mexico


		Tourism Development and Employment Growth


		Employment in Mexico's International Formal-Sector Tourism Resorts






		Conclusion






		4 The International Informal Sector Drifter Tourists in India and Mexico
		Scene One


		Scene Two


		Scene Three


		Scene Four


		The Extent of International Informal-Sector Tourism


		IIS Tourist Types


		Research on the Social Characteristics of Western International Informal-Sector Tourists
		Non-Western International Informal-Sector Tourists






		Research on the Impact of Low-Budget Tourism


		Pahar Ganj


		Zipolite


		Conclusion






		5 The Domestic Formal Sector New Holidays for the New Middle Classes
		Globalization and the New Middle Classes in the Third World
		The Magnitude of the Middle Class in the Third World


		Explanations for the Rise of a Middle Class in Third World Countries


		Peripheral Fordism, the Debt Crisis, and the Transition to a “Global” Political Economy


		From Peripheral Fordism to Globalization






		A New Culture of Consumption: The Growth of India's Consumer Society


		Holidays for the New Middle Classes: Hill Stations in Himachal Pradesh
		The Structure of the Tourism Industry in Himachal Pradesh






		The Case of Kulu-Manali
		The Development and Growth of Tourism in Manali


		Tourists in Manali


		Building Boom in Manali


		Who Benefits from Tourism in Manali?


		Residents' Perceptions of Tourism


		Planning for Tourism in Manali






		Conclusion






		6 The Domestic Informal Sector Migrants, Pilgrims, and Other Poor Travelers
		The Extent of Domestic Informal-Sector Tourism


		Migration and Circulation


		China's Floating Population


		Pilgrimage


		Pilgrimage in India
		Pilgrimage in India Today






		The Case of Pushkar, Rajasthan
		Historical and Mythological Origins


		Caste and Occupational Structure


		Pilgrim and Tourist Arrivals


		Gopal and Vina


		Middle-Class Visitors


		Pushkar's Dual Tourism Industry


		Pandas and Pandagiri


		Change in Pushkar's Tourism Industry


		Residents' Perception of Tourists in Pushkar


		Who Benefits from Tourism in Pushkar?






		Conclusion






		7 An Alternative to the Alternative? Informality and Sustainable Tourism in the Third World
		Alternative Tourists


		Alternative Tourism: Marketing Gimmick or Genuine Article?
		Is Informal-Sector Tourism Ecofriendly?






		Conclusions


		Afterword






		Notes
		Preface


		Chapter 1: An Overview of Tourism in the 2000s


		Chapter 2: Conceptualizing Travel and Tourism in Third World Countries


		Chapter 3: The International Formal Sector


		Chapter 4: The International Informal Sector


		Chapter 5: The Domestic Formal Sector


		Chapter 6: The Domestic Informal Sector


		Chapter 7: An Alternative to the Alternative?






		List of Acronyms


		References


		Index





Book Landmarks


		Cover Page


		Half Title page


		Title Page


		Copyright Page


		Contents


		Preface


		Acknowledgements


		Body Contents









List of Illustration


		Figure 1.1 Cancún, Mexico


		Figure 1.2 Connaught Place, New Delhi, India


		Figure 1.3 Hilton Cancún Beach and Golf Resort


		Figure 2.1 Vrindavan India


		Figure 2.2 Formal and informal tourism sectors in low-income countries


		Figure 2.3 Cohen's tourist typology applied to Third World societies


		Figure 2.4 Plog's tourist typology applied to Third World societies.


		Figure 2.5 Top: Cancύn, Mexico. Bottom: IIS Tourists, Koh Pha Ngan, Thailand.


		Figure 2.6 Third World domestic travelers.


		Figure 2.7 Top: Holiday Inn Crowne Plaza, New Delhi, India. Bottom: Chander Dharamshala, New Delhi, India.


		Figure 3.1 Zipolite, Mexico


		Figure 3.2 Mexico's tourism megaprojects.


		Figure 3.3 Cancún, Mexico


		Figure 4.1 Zipolite, Mexico


		Figure 4.2 Pahar Ganj (Main Bazaar), New Delhi, India


		Figure 4.3 Pahar Ganj, New Delhi, India


		Figure 4.4 Sadhus, Parvati Valley, India


		Figure 4.5 IIS tourist, Chandigarh, India


		Figure 4.6 Traditional roadside dhaba, Uttar Pradesh, India


		Figure 4.7 Zipolite and surrounding municipalities


		Figure 5.1 McDonald's, Delhi-Agra Road, Mathura, India


		Figure 5.2 Parvati Valley, India


		Figure 5.3 Shopping Mall, Gurgaon, India


		Figure 5.4 Shimla, India


		Figure 5.5 Kulu-Manali.


		Figure 5.6 Manali, India


		Figure 6.1 Rishikesh, India


		Figure 6.2 Pilgrims Bathing in the Ganges River, Uttar Pradesh, India


		Figure 6.3 New Delhi, India


		Figure 6.4 Pushkar, India.


		Figure 6.5 Pushkar, India.


		Figure 6.6 Pushkar, India


		Figure 6.7 Camel for Hire, Pushkar, India


		Figure 6.8 Locally Owned Guesthouse, Pushkar, India


		Figure 6.9 Tourist Dos and Don'ts, Pushkar, India


		Figure 7.1 Pulga, India





List of Tables


		Table 1.1 Arrival of Overnight Visitors from Abroad, 1950–2000


		Table 1.2 First World Arrivals in Select Third World Countries, 1999 (All Figures % of Country's Total Arrivals)


		Table 1.3 World's Top Twenty International Tourist Destinations, 2002


		Table 4.1 India 's International Informal-Sector (IIS) Tourist Arrivals 1989 (%)


		Table 5.1 Estimated Size of the Middle Class in Select Third World Countries, 2003


		Table 5.2 Himachal Pradesh Tourist Arrivals by Religious Orientation, 1997


		Table 5.3 Manali Tourist Characteristics, 1987 and 1999


		Table 6.1 China's International and Domestic Tourism, 1980–2000


		Table 6.2 Indian Railways Passengers, 1950–1997


		Table 6.3 Pushkar's Foreign and Domestic Visitor Arrivals, 1998a





Pages


		i


		ii


		iii


		iv


		v


		vi


		vii


		viii


		ix


		x


		xi


		xii


		xiii


		xiv


		xv


		xvi


		1


		2


		3


		4


		5


		6


		7


		8


		9


		10


		11


		12


		13


		14


		15


































































































































































































































OEBPS/images/ch1_page9-01_C.jpg
HE A lald

P—

RE8 152 0K

onal bank
sueas K

| —_—m. ﬁ‘ i.i

m

dona Awaa A3 pur

= WIMPY.






OEBPS/images/coverpage.jpg
Travel and Tourism

in the Third World

David L. Gladstone





OEBPS/images/booklogo.gif
% Routledge

Taylor &Francis Group
NEW YORK AND LONDON





OEBPS/images/ch1_page3-01_C.jpg





