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It is with great enthusiasm that I wholeheartedly endorse the remarkable work, Contemporary Marketing and Consumer Behaviour in Sustainable Tourism, edited by Maria Palazzo and Pantea Foroudi. This book is an indispensable addition to the discourse on sustainable tourism, offering a comprehensive and insightful guide for individuals, professionals and stakeholders invested in fostering a more responsible and ethical approach to travel. The book artfully weaves together a diverse tapestry of topics, ranging from ecological conservation and community engagement to economic viability and innovative technological solutions. By seamlessly interconnecting theory with practical examples and real-world case studies, the editors ensure that readers are equipped with a comprehensive understanding of the complexities involved in sustainable tourism development.

– Prof. Yogesh K. Dwivedi, Professor of Digital Marketing and Innovation, Swansea University

The book Contemporary Marketing and Consumer Behaviour in Sustainable Tourism, edited by Maria Palazzo and Pantea Foroudi, offers a balanced approach to addressing the multifaceted dimensions of the issue surrounding sustainable tourism. Rather than just offering prescriptive solutions, the authors encourage critical thinking and collaboration amongst stakeholders to customize strategies that align with specific destinations and contexts. This approach empowers readers to become proactive agents of change, capable of shaping the future of tourism in ways that respect the environment, preserve local cultures and contribute positively to communities.

– Prof. T. C. Melewar, Professor of Marketing and Strategy, Middlesex University




Contemporary Marketing and Consumer Behaviour in Sustainable Tourism

This book delves into contemporary trends in consumer behaviour and marketing strategies in the field of sustainable tourism. It explores effective promotion methods for sustainable tourism development, emphasizing the involvement of various stakeholders such as communities, local residents, visitors, organizations and governments.

With an international perspective, this interdisciplinary book specifically examines the human aspects of environmental change, covering topics like smart growth; heritage; place identity, place image and reputation; technology and innovation; life-cycle thinking and circular economy; waste management; ecosystems and global change; transitions to low-carbon economy; etc. The book raises several original research questions about the essential nature of sustainable tourism in the post-pandemic era, aiming to fill knowledge gaps and drive transformative change.

Offering a blend of theoretical insights and practical case studies, this book is valuable for students, researchers and academics in business management, marketing, communication and tourism, as well as for managers and decision-makers.

Maria Palazzo (PhD, AFHEA, FHEA, MSc (Honours), MA, BA (Honours)) is an associate professor at Universitas Mercatorum, Rome, Italy. She was a former research fellow at the Department of Political and Communication Studies, University of Salerno (Italy), a lecturer at the University of Bedfordshire, School of Business (London, Luton, UK), a visiting scholar at the University of Granada (Granada, Spain) and a visiting lecturer at the Universidad del Norte, Escuela de Negocios (Barranquilla, Colombia). Her articles have been published in Corporate Social Responsibility and Environmental Management, the International Journal of Hospitality Management, Qualitative Market Research: An International Journal, the Journal of Business-to-Business Marketing, the Journal of Brand Management and other academic outlets.

Pantea Foroudi (PhD, SFHEA, MSc (Honours), MA, BA (Honours)) is the business manager and solution architect at Foroudi Consultancy and a member of Brunel University, London. Her primary research interest has focused on consumer behaviour from a multidisciplinary approach, particularly on the concept of customer perception and its effect on corporate brand identity, design and sustainable development goals (SDGs). Pantea has published widely in international academic journals, such as the British Journal of Management, Journal of Business Research, European Journal of Marketing and so on. She is the associate/senior editor of the International Journal of Hospitality Management, Journal of Business Research, International Journal of Hospitality Management, International Journal of Management Reviews, International Journal of Contemporary Hospitality Management and more.
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Introduction

In the dynamic milieu of tourism marketing, user-generated content (UGC) disseminated via social media channels has emerged as a transformative agent, significantly altering territorial perceptions and behaviors. Scholarly investigations in the domains of communication and marketing underscore the differentiated impact of UGC and branded content, an effect further modulated by digital opinion leaders and influencers who serve as pivotal nodes in the network of content dissemination. As social media platforms such as Facebook, Twitter, Instagram, Flickr, and Pinterest increasingly become the repositories from which individuals form their perceptions of tourist destinations, they concurrently influence territorial dynamics. This influence is multidimensional, manifesting both advantageous outcomes, such as inclusive economic development and promotion of sustainable tourism practices, and deleterious effects, including the drawbacks associated with over-tourism. Within this complex paradigm, the nuanced mechanisms of digital communication acquire heightened importance, especially when framed within the overarching goal of sustainable territorial development.

The central inquiry thereby evolves into how digital strategies can be leveraged to cultivate sustainable tourism behaviors. Initially conceptualized as an environmental management strategy in the 1980s, the discourse on tourism sustainability has burgeoned into a multidimensional construct. It encompasses a plethora of intersecting domains, including ethics, social issue management, green and cause-related tourism, public policy directives, stakeholder engagement, and tourism accountability. This multifaceted nexus renders sustainable tourism a complex phenomenon with expansive ramifications for visitor experiences across diverse geographical contexts – whether developed, developing, or under-developed. Moreover, the imperatives of sustainable tourism transcend environmental considerations to encapsulate broader social and economic dimensions. The scholarly consensus advocates that challenges precipitated by unsustainable human activities can indeed be mitigated through a reorientation towards environmentally sustainable behaviors. This issue gains particular relevance in the context of millennials, who, while expressing concern for sustainability, often prioritize immediate gains over long-term well-being, thus engendering future costs. In light of these complexities, the extant challenge resides in how to think beyond and outside current limitations to understand how to use and manage planetary resources, not just for the short term but with a view to future needs. This overarching dilemma calls for innovative solutions that can align immediate human prosperity with long-term planetary welfare, thereby harmonizing the diverse components of sustainable development.


Insights on sustainable Tourism

In 2017, the United Nations designated the year as the International Year for Sustainable Tourism for Development, thereby catalyzing a re-evaluation of the tourism sector’s role in contributing to the United Nations’ Sustainable Development Goals (SDGs). The notion of sustainable tourism has been a subject of extensive scholarly investigation over the past two decades. Nevertheless, recent critiques have emerged, challenging the viability of sustainable tourism initiatives in the context of prevailing global economic paradigms, which prioritize rapid, albeit ethically questionable, production and accelerated exploitation of natural resources. Additionally, some scholars assert that achieving sustainability remains elusive given contemporary society’s predilection for materialism and rapid consumption, particularly in an era marked by environmental scarcity. Despite these challenges, there is empirical evidence to suggest that modifications in consumption behaviors, particularly the adoption of pro-environmental choices, are imperative for achieving both environmental and social sustainability.

Navigating the complexities of promoting sustainable tourism is an arduous task, yet an indispensable one. Specifically, sustainable tourism practices should be viewed not merely as theoretical concepts but as actionable strategies. This entails a multifaceted approach that accommodates the interests of tourists, the tourism industry, local communities, and the broader ecosystem. Sustainable tourism, therefore, relies heavily on the planning and execution of collaborative efforts among these diverse stakeholders. Through this integrative process, one may aspire to enhance the quality of life for local communities while providing tourists with enriching experiences, ensuring profitable outcomes for the tourism industry, and mitigating the environmental degradation that often accompanies tourism activities. While achieving a perfect alignment of these divergent interests may be improbable, initiatives that involve meaningful stakeholder participation are more likely to approximate sustainable development than those lacking such collaborative engagement.

The institution of the 17 Sustainable Development Goals by the United Nations underscores the imperative for the tourism sector to address these critical issues. Specifically, Sustainable Development Goal 13, which focuses on managing tourism sustainably, outlines several key objectives: (i) fostering inclusive and sustainable economic growth; (ii) promoting social inclusiveness, employment generation, and poverty alleviation; (iii) achieving resource efficiency while mitigating environmental degradation and climate change; (iv) preserving cultural values and diversity and enhancing the value of cultural heritage; and (v) leveraging tourism as a potent instrument for soft diplomacy, thereby facilitating mutual understanding, peace, and security. Realizing these objectives would substantively lessen the tourism sector’s impact on climate change, promote sustainable tourism practices, and dramatically reduce reliance on non-renewable energy sources.

In summary, a nuanced understanding of the intricate relationships between tourism, individual consumption behaviors, cultural norms, economic forces, and environmental constraints is pivotal for the successful promotion of sustainable tourism. Consequently, it is crucial to identify actors capable of employing a diverse array of communication methodologies to disseminate the principles of sustainable tourism. The ultimate aspiration is to encourage an increasing number of stakeholders, visitors, and communities to adopt and actualize these sustainable practices.



The purpose of this book

The central aim of this scholarly volume, conceived in the wake of the severe disruptions to the global tourism sector caused by the COVID-19 pandemic, is to interrogate sustainable development within this sector through a multidisciplinary lens. This lens includes economic, environmental, technological, and sociocultural dimensions. The book aspires to (i) probe and elucidate evolving consumer behavior and marketing strategies in the realm of sustainable tourism, (ii) identify key components of sustainable tourism, underlining the symbiotic relationship between human development and environmental sustainability, (iii) assess the capacity of technological advancements to bolster sustainable tourism, and (iv) investigate mechanisms by which conservation efforts could lead to holistic socioeconomic benefits, such as inclusive growth, social cohesion, employment creation, poverty reduction, resource efficiency, and climate resilience. Further, it examines the potential of tourism as an instrument of soft diplomacy, fostering mutual understanding and global peace.

Additionally, the work explores (v) the transformative potential of understanding human-environment systems on policy formulation, governance, and behavioral practices within the tourism sector. This involves a focus on integrated, adaptable solutions that communicate effectively with a myriad of stakeholders – ranging from end-users and local communities to decision-makers in the hospitality sector, and global citizens. Achievement of these objectives would contribute to a reduction in the tourism sector’s environmental impact, particularly its dependency on non-renewable energy sources, which has significant ecological implications. Additionally, collaborative efforts by key stakeholders could dissolve cultural barriers and engender greater understanding between tourists and host communities. Acknowledging the intricate linkages among tourism, culture, economy, and ecology is pivotal for fostering successful sustainable tourism. As such, it is crucial to identify key communicators who can disseminate the tenets of sustainable tourism via diverse online and offline platforms, thereby encouraging wider adoption of sustainable practices. Navigating the intricacies and multiplicities inherent in the discipline of sustainable tourism, this volume aims to fill existing research gaps by posing innovative research queries and providing multifaceted analyses. It offers nuanced answers to these queries by scrutinizing prevailing themes in existing literature, employing a multidisciplinary approach.

Entitled Contemporary Marketing and Consumer Behaviour in Sustainable Tourism (a book in memory of Dr. Mohammad Mahdi Foroudi), the volume delineates the following objectives:


	It serves as a comprehensive repository, addressing the varied stakeholder groups that sustainable tourism impacts. It explores a multitude of topics including climate resilience, environmental governance, technological innovation, waste stewardship, and ecosystem management, illustrated through case studies spanning diverse industries.

	It facilitates an understanding of research findings from assorted perspectives within sustainable tourism, enabling readers to discern regional adaptability of sustainable tourism practices. This empowers readers to appreciate variances in the management of sustainable brands across different geopolitical contexts.

	In this context, the readership gains not only knowledge and understanding of salient issues in sustainable tourism theories, the necessity for strategic planning, and emerging trends, but also acquires the skills to (i) dissect the complex nexus of stakeholder relationships, (ii) devise and oversee sustainable tourism strategies, and (iii) adapt to the divergent expectations of multiple stakeholders, ranging from tourists and residents to governmental agencies and the media.



The volume commences by exploring multifaceted issues germane to sustainable tourism, such as human impact on environmental change, societal energy needs, multifaceted tourism marketing strategies, smart urban growth, cultural heritage preservation, community identity, brand engagement, technological innovations, circular economic thinking, waste management practices, healthcare and well-being, retail sector impacts, global ecological shifts, low-carbon economic transitions, and environmental jurisprudence. By integrating theoretical and practical insights through case studies, the volume primarily targets academic researchers and graduate students in business and tourism studies, while also serving as a valuable resource for industry professionals and policymakers globally.



Research method-driven approach

One of the most engaging features of this book is that it provides readers with a diverse range of research methodologies and approaches used in the field of sustainable tourism. These include qualitative and quantitative research methods, historical case analyses, case vignettes, interpretive techniques, and social narratives, among others. The contributing authors hail from various academic institutions and have differing expertise, which allows them to structure the book chapters, case studies, and other content in unique ways that reflect their individual perspectives. This results in a rich offering of specialized knowledge spanning multiple industries and geographical regions. The content of the book is globally inclusive, featuring chapters and case studies from around the world. Furthermore, its in-depth critical analysis resonates well with the increasing number of educational programs focused on sustainable tourism in Europe, Asia, and North America.



Target market

The book titled Contemporary Marketing and Consumer Behaviour in Sustainable Tourism, a book in memory of Dr. Mohammad Mahdi Foroudi, offers an in-depth exploration of the intricate ties between the environment, economy, society, corporations, brands, and stakeholders from various global regions. Primarily tailored for doctoral, postgraduate, and graduate students specializing in business and marketing, the book also stands as an invaluable guide for professionals in sustainability, tourism, and hospitality sectors. It furnishes them with concrete examples and actionable insights on the execution of sustainable tourism initiatives. The volume delves into contemporary practices and studies spanning both commercial and non-commercial sectors worldwide, allowing readers to juxtapose brand values across diverse research contexts and approaches. An enlightening feature of this book is the opportunity it provides readers to analyze sustainability aspects in varied tourism markets. Blending theoretical discussions, original research insights, and practical applications, the content resonates with students, scholars, and industry experts, solidifying their understanding and appreciation of global sustainability, tourism, and hospitality issues.






Part 1 Sustainable tourism practices





2  Digitization and green finance, tools for sustainable tourism

Otilia Manta, Ovidiu Folcut, Iuliana Militaru and Tudor Edu

DOI: 10.4324/9781003388593-3



Introduction

Tourism organizations have had to face numerous challenges during the pandemic, including travel restrictions, sudden changes in traveler demand and priorities, and the need to implement strict safety and hygiene measures. Adapting to these changes has been essential for survival in the context of pandemics. Many organizations have had to revise their marketing strategies, invest in technologies that facilitate contactless experiences and focus on destinations or services that can attract safe travelers.

Reinvention also involved creative thinking and innovation in terms of offers and business models, but especially in the direct transition of services into the digitized system and directly oriented toward the concept of collaborative economy and green economy. Companies have looked for ways to diversify their products and services, develop online experiences or offer customized packages to meet the changing needs of travelers.

Overall, continuous adaptation and the ability to anticipate and manage the risks associated with pandemics are essential for the survival and success of organizations in the tourism industry, and in this context, the innovative solutions specific to the digital and green era were solutions for reinventing businesses both in the short term, but especially in the long term specific to sustainable tourism.



Background

It is very obvious in all fields of activity that the Covid-19 pandemic has directly influenced changes and redefinitions at the global level of business models, the behavior of individuals in society, as well as the orientations of government policies in this global context. Each state had complex approaches and different effects on their economies, respectively; some of the states appreciated that closing the borders will stop the multiplication effect of the virus, which is why more and more citizens, residents, and those who wanted to visit the respective states (tourists) encountered server restrictions that led to the almost complete blocking of these tourism-specific activities (travel, visits to open spaces, various other activities).

Empirical research and reports of international bodies published during this period, such as the report1, demonstrated with concrete data the fact that the tourism sector with all supporting activities experienced a decrease of 73 p.p. at the level of air transport services for tourists, the year 2020 being also called the blackest year in this sector of activity. However, after the relaxation of the restrictive conditions imposed, the international tourism sector experienced a timid return, respectively, in 2021 of 4 p.p., but much less compared to the situation recorded before the pandemic. It is well known that as solutions begin to be known and adopted globally (as was the launch and support of the vaccine), the situation of the tourism industry begins to recover, but with changes and different approaches compared to the previous period2.

The value chain related to services in the tourism industry experienced major problems at the level of all states and generated huge losses at the level of companies involved in this sector2. The tourism sector was one of the most dynamic sectors of the economy, and it involved support increases for other sectors that involved the mobility and related services of specialized personnel. What we can say is that following the Covid-19 pandemic, the huge losses suffered by the tourism sector have also impacted other sectors of activity. The decision to close the borders of the states implicitly led to the limitation of flights and the limitation of the program/closure of the waste and public food units, which led to the total stoppage for a certain period of the tourism industry with a multidisciplinary impact on other sectors.

It should be noted that the huge losses suffered by the tourism industry during the pandemic period will be very difficult to recover. Many of the tourism establishments have gone bankrupt or re-profiled their activities in areas such as IT&C. Travel agencies being faced with the fact of canceling flights and booked travelers suffered huge losses, and tourism units in tourist areas hardly coped with the lack of the 2020 season and the impact of which we still find today, especially in areas where tourism is the main livelihood activity.

Jobs in this sector, according to data published by the UNWTO, reached the figure of 62 million lost jobs, which created a negative impact on the global GDP of 4.5 trillion USD. The representatives of the states tried through support policies and measures to limit pandemic risks to reduce the major losses, but they took cognizance of the fact that the losses in the tourism sector affected not only jobs but also the societal environment as a whole, which generated effects on local communities and national economies3. Moreover, if we also analyze the tourism support subsectors such as public catering, transport, commercial services, the activity of renting means of transport, the academic activity of organizing events (which has moved to the online environment), cultural activities, and others4, all of these experienced major losses and had catastrophic effects in the medium and long term.

Starting from the determining elements of the tourism activity field before the pandemic period, this chapter presents systematized and based on personal analyzes the literature identified in international scientific journals on the topics of tourism and the Covid-19 pandemic, in order to be able to reflect in synthesis ways and solutions identified by the academic environment for the interested parties in the tourism sector, namely how, through technology, the main actors of the industry reinvented themselves, adapted through technologies to the pandemic context, and reshaped the business of the entire process in order to withstand the crisis and be able to survive with their activities.

At the level of operators in the tourism sector, it is clear that multiple and relevant questions have arisen and which mainly refer to: Can the role of technology contribute actively to the recovery of tourism? Are there known strategic technologies for tourism industry stakeholders to recover and cope with crises? Can the impact of Covid-19 be reduced through technology? Will the future of travelers be reshaped by technology?


Methodology

The methodology of our research was based on empirical studies existing in specialized scientific literature and published in international scientific journals. This systemic and structural analysis of the scientific literature in the field of tourism allowed us in our investigations to highlight, on the one hand, the current situation of the tourism sector, but above all to identify the potential trends in specialized research related to the field1, 3, 5. Moreover, also within the framework of our investigation process, we aim to highlight which are the relevant scientific publications in the field, which are the most relevant and cited authors who published specialized works during this period, which are the key words in research from the most used tourism field, as well as other data specific to the bibliometric analysis.

Reviewing the scientific literature in our research is based on several stages, respectively6–8: highlighting and structuring the questions related to our research; defining the detailed elements related to the specific research protocol; defining the sample to be analyzed within the work; the bibliometric analysis of the data and the presentation in the synthesis of the identified data, as well as the presentation of the future trends identified in the research works.

The review of scientific studies began with structuring the questions to be answered by the identified research studies, and which are thus structured3 as follows:


	Q1: What is the relevant literature related to the tourism sector and the Covid-19 pandemic?

	Q2: The way in which digital technologies were involved in the tourism industry (especially travel and accommodation services) during the Covid-19 pandemic?

	Q3: Identifying implications in research studies of digital technologies for the consumer of tourism services in the post-Covid-19 pandemic period?



It is clear that the structured answers for each of the above questions help us to develop our study even further, thus: a first answer for the first of the questions is related to the fact that it helps us to understand what the current scientific literature in the field of tourism in the context of Covid-19 is. For the second question, it helps us to identify those scientific studies oriented more on how the use of digital technologies supported the tourism sector to face the challenges generated by the pandemic. Finally, our answer to the last question helps us structure solutions and future trends in studies that have practical application implications.

This descriptive analysis that we detail in the framework of this chapter shows us what are the specific elements and characteristics of the scientific works published in the field of tourism7, such as: the specific trends of the specialized literature: the distribution in space (time) and at the territorial (geographic) level of specialized works; analysis of the destruction of works between specialized scientific journals; bibliometric analysis of citations; the analysis of structured words to be keywords, as well as other topics related to the field of tourism and relevant to the research.

Critical analysis represented the final phase of our study and allowed us to structure topics for future scientific research into key areas of activity. The VOSviewer application used in our analyses helped us to identify, through a rapid process at the level of international scientific bases, the works that share key words9, and the bibliometric analysis that led to the coupling of bibliographic sources10 between works, which have common sources of citations and bibliographic references11.

Carrying out this combined analysis helped us limit errors and increase the analytical value of the research results12. The content analysis within the review process was given by the definition of the cluster with the help of the VOSviewer application, especially for the identification of priority areas and future directions of research related to the field of tourism.

The working hypotheses are strictly related to the research questions structured in the study, respectively:


	I1. The specialized literature in the field of tourism that was supported during the Covid-19 period was directly influenced by the Covid-19 pandemic, as well as by the specialized studies supported in this field of research.

	I2. The digital technologies supported during the Covid-19 pandemic have directly influenced services in the tourism industry.

	I3. Research in the tourism services sector has continued to be directly influenced by digital technologies after the Covid-19 period.





Research findings

The results of our research, based on the methodology mentioned above, are structured in such a way as to highlight, based on our analysis, the clear elements investigated in international scientific databases, with the period of analysis 2020–2022, with a direct focus on the tourism industry, digital technology, and not least of the Covid-19 pandemic. Moreover, as we mentioned in the methodology, the identification of the problem directly from the perspectives that the author researchers have supported and developed in their works, the work that has been published and that constitutes the basis of the study in our bibliometric analysis.


[image: The number of papers from 2019 to 2022 is depicted using a vertical bar graph and the trend is marked using a slanting line.]
Figure 2.1 The main trends identified at the level of publications
Source: Ndou et al., 202213

[image: Nodes of different sizes denoting a country and they are connected using lines.]
Figure 2.2 Graphical representation of the network of authors in each country
Source: Ndou et al., 202213

Systematic analysis of the territorial distribution of scientific works in the analyzed field

In Figure 2.2, we graphically represent the network of authors in each country (from the point of view of membership) for the authors who had published works and who were the object of our bibliometric analysis, and in Figure 2.3, the publications (respectively their numbers) are described for each of the countries where these analyzed works were published.


[image: The number of papers published across 64 countries are depicted using a vertical bar graph.]
Figure 2.3 Distribution of publications by the countries in which they appeared
Source: Ndou et al., 202213

[image: Nodes of different sizes denoting journals are connected to each other in a mind map.]
Figure 2.4 Presentation of the geographical distribution of journals
Source: Ndou et al., 202213


Analysis of the distribution of scientific papers at the level of academic journals from international databases

Figure 2.4 graphically shows how scientific papers are distributed among academic journals from international databases relevant to the field. As we can see in our bibliometric systemic analyses, the publications published in the analyzed field are highlighted in three of the academic journals, respectively, the Journal Sustainability, which has several 21 published publications; the Smart Innovation, Systems and Technologies Journal, which has 11 published publications; and the Current Issues in Tourism Journal, which has 7 publications published in the analyzed field.



Presentation of the clusters and systematic bibliometric analysis of their content

Content analysis based on data identified in international databases (bibliographic content analysis), more precisely content aspect from the point of view of the common elements of bibliographic sources10 and based on the analyzed works and identification within the databases international scientific. This aspect related to the bibliographic content is based on the systemic analysis of the works and the identification of those works that have common bibliographic sources in the bibliographic reference list11. Therefore, within this analysis, we managed to structure a number of 8 clusters, and within them, 48 scientific works were present and analyzed, in which a number of more than 4 citations were identified that are common at the level of published works. Thus, by means of this cluster analysis, those scientific works that address common relevant topics are brought together or can bring together common scientific elements.



Discussions
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