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Introduction

Global digital media explosion and the question
of ethics

Noureddine Miladi

The renewed debate on media ethics is a valid discussion and remains ever needed
due to the unprecedented developments in global communication technologies and
its impact on society. For decades, globalization has firstly meant a growing sense
of interconnected and fast movement of information due to satellite technology
and Internet social media platforms. Recent developments in media and com-
munication technologies have had impact on the everydayness of people around
the world. The unremitting global reach of satellite and mobile technology, the
Internet and social media have meant blurring of geographical boundaries and
shrinking of time and space through which the media message can travel. It can
indiscriminately penetrate and affect every culture and tradition.

Secondly, such technological developments have also meant resistance of the
local and a resilience to sustain native identity in face of the global homo-
genizing forces. Thirdly, the developments of digital platforms on the Internet
and the explosion of global communication have entailed mounting challenges
with regard to controlling disinformation on the web and upholding basic ethos
of media ethics and responsible journalism.

Such unprecedented developments in the global media and communication
scene invite philosophical responses from all disciplines in order to come up
with a holistic view about ethics and the media. The temporal changes on a
global scale beg global considerations for a media ethics approach that
appreciates the sophistication of the global. Stark discrepancies in diverse
worldviews concerning what constitutes ethics in journalism is more evident
nowadays than ever before. Not least, the unmissable differences that exist
between the East and the West in what constitutes responsible journalism
and whether free speech should have limits or not. For instance, the Islamic
perspective regarding limits to free speech especially when it comes to the
sacred compared to the unlimited scope of freedom of expression in the
Western context is a case in point. However, this is not in my view the only
problem. What increases tension and misunderstanding is the inability of
marginalized voices to be heard and appreciated. Also, what adds to the
clash of values are the double standards in some parts of the world in
applying rules about freedom of expression and controlling hate speech in
the media.
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For example, president Macron’s claim in October 2020 (The Telegraph, 2020)
that insulting the Prophet Muhammad is a matter of free speech reminds us that
morality in some parts of the world has reached the end of the tunnel. We are
witnessing the demise of the ethical, what Nietzsche (2014) calls moving beyond
good and evil. In his philosophical views, Nietzsche (2019) overemphasized the
agency of the individual above the group. He attributes an absolute freedom to
man, giving him a total subjective morality, which goes beyond the boundaries of
religion. This view is in line with the growing criticism to the Enlightenment
rationalism, which ‘has been exposed as imperialistic, oppressive of non-western
perspectives’ (Christians, 2010: 7). Nietzsche call the Christian morality as herd
morality as they obstruct the individual’s ‘will to power’. That is why he revolted
against the European puritanical values of the time and instead called to destroy all
moral values and promote Nihilism as a solution. Man according to him should
then break away from the Christian devalued morality and create their own value
system. One may argue that the French approach as a symptom of ethics in crisis
seems caught in this juncture of a nihilistic stance, which does not appreciate
ethical moral values stemming from other cultures or faith groups.

Moving beyond this debate, globally there has been growing interest in
academic research in recent years about ethics in the media. What has been
termed in the work of Garber, Hanssen and Walkowitz (2000) as ‘The Turn
to Ethics’ in social science disciplines has also dominated public debates
especially in liberal democracy. The media coverage of the invasion of Iraq in
2003, coverage of humanitarian crises, as well as coverage of ethnic minority
communities on Western media received lots of criticism during the last few
decades (Hall, 1973; Zulaika and Douglass, 1996; Said, 1997; Poole, 2002;
Richardson, 2004; Shaheen, 2009; Morey and Yakin, 2011) among scores of
other studies. Also, debates about the media and social responsibility are as
old as mass media itself. However, French President, Emanuel Macron, repe-
ated defence of offensive Charlie Hebdo cartoons on Prophet Muhammad in
October 2020 yet again ignited the debate on free speech and social responsi-
bility. The echo of Macron’s stance regarding Islam and French cartoons
moved beyond the French context and took a global scale.

In this global debate on media ethics, an important precursor is the work of
Clifford Christians. Christians (2010) suggests that in the pursuit of global
media ethics we should develop global media values, which he calls ‘ethics of
universal being’. These universally shared values encompass truth, human dig-
nity and non-violence. He writes that these values should be primarily ‘groun-
ded in the sacredness of the human life’ (2010: 6). A credible ethics, argues
Christians (2010: 6), ‘must be transnational in character’.

In this book

Global Media Ethics and the Digital Revolution appears at a strategic time
when debates about the ethical practices in journalism and the challenges of
digital platforms are becoming of a global nature. Approaches to ethics in
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relation to global cultural diversity and considerations of what sensitivities we
should be aware of are paramount (Miladi, 2021).

This book recognizes the fact that global collective ethics standards are
farfetched. Diversity in the world of journalism across cultures, worldviews,
political/ideological interpretations makes a solidly defined and encompassing
set of codes accepted by all is almost impossible. However saying this, it is
not unrealistic to come to a shared ground of respect and understanding.

The challenges of global media outreach entail a global understanding/
approach of ethics. On the one hand, Internet and social media platforms have
been employed by various right-wing and extremists groups around the world
to spread hate speech content. For instance, Apple, Google, Facebook and
Spotify rightly removed material posted by right-wing sites like conspiracy the-
orist Alex Jones, or such extremist groups like Al-Qaida and Daesh. Alex Jones
Infowars on social media channels has been considered a platform to ‘spread
dark and bizarre theories, such as that the Sandy Hook school shooting was a
hoax and that Democrats run a global child-sex ring’ (Nicas, 2018).

On the other hand, Facebook, Twitter, and YouTube have been criticized of
playing a gatekeeping role when it comes to manipulating social media content
to serve their agendas. Fukuyama (2018) asserts that such digital platforms ‘...
craft algorithms that determine what their users’ limited attention will focus on,
driven (at least up to now) not by any broad vision of public responsibility but
rather by profit maximization, which leads them to privilege virality’. Further
examples show that Facebook for instance was accused of allowing Cambridge
Analytica to access its data to help the Trump presidential campaign in October
2020 (Cadwalladr, 2020).

In light of the above challenges, this edited volume attempts to give voice to the
often neglected perspectives of media ethics. It offers a platform where these var-
ious voices expressed and debated. Through a wide range of international experts,
this work broadens the scope and contributes to the enrichment of the discussion
in this regard. Chapters in this edited volume zoom into particular local contexts
where ethics interact with the social, political and philosophical realms.

This book was partly funded through a research grant by Qatar National
Research Fund (QNRF), Grant #: CWSP16-W-0310-19062. This funding support
thankfully helped kick start the book project with an international symposium in
February 2020 on global media ethics.

Book outline

In Chapter 1, Andrew Pilkington discusses political correctness in a global age
and the ethical implications of a hegemonic discourse. The concept of political
correctness, or more accurately, anti-political correctness, argues Pilkington,
has re-emerged in the last decade as a major interpretive framework in the
media. Populist politicians such as Trump in the US and Farage (a key advocate
of Brexit) and Johnson in the UK for example routinely draw upon a discourse
featuring political correctness as a béte noire. Pilkington adopts a Foucauldian
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analysis to argue in this chapter that such an anti-political correctness discourse
has become hegemonic and is frequently routinely reproduced by journalists. This
chapter critically examines the arguments mounted by critics of political correct-
ness and argues that they are not only flawed but that they also constitute an
ideology which delegitimizes an agenda concerned to promote equality, diversity
and inclusion.

Sylvia Harvey (Chapter 2) discusses the principles of ‘impartiality’ and ‘fair-
ness’ as developed in British and American broadcasting, taking as a brief case
study the ‘Suez’ incident of 1956 when a British Conservative Government
attempted to regain control of the Suez Canal following its nationalization by
the President of Egypt, Gamal Abdul Nasser. At that time both the BBC and its
new commercial rival, Independent Television (ITV), faced the challenge of
representing sharply opposing views as Britain began to move slowly beyond
the age of empire.

Harvey suggests that the ‘home’ of impartiality lies within the nation state
and that the implementation of the principle is significantly affected by per-
ceived national interests. She also argues that attachment to the journalistic
value of an even-handed representation of competing beliefs has survived the
abolition in 1987 of the Fairness Doctrine in the United States. Some ten years
later saw the launch in the Arab world of the satellite channel Al Jazeera with a
commitment to representing ‘the opinion and the other opinion’. Thus, a new
lease of life has been given to the principle — once strongly advocated in the
US — of a ‘due regard for the opinions of others’.

Noureddine Miladi (Chapter 3) discusses the notion of freedom of expression
and social responsibility and considers the contested worldviews in this matter.
He approaches the debate through analysing two examples from the cartoons
controversies about Prophet Muhammad from the French newspaper Charlie
Hebdo and Danish newspaper Jyllands-Posten. These cases, which ignited
cross-culture differences regarding the boundaries of free speech and received
inevitably global impact and wide criticism. Miladi’s chapter explores the roots
of such problem of misunderstanding and engendered in the systematic French
attitude towards Muslims. Although the proponents of absolute free speech
may argue that both cases are local in nature and they reflect the fundamental
value of free speech, Miladi contends that their impact have proven global in its
outreach. The repercussions of such media content have been dramatic in light
of the outbreak of dissent from affected communities.

This chapter further analyses these two examples in relation to the con-
troversial responses received and the contested debates about free speech and
social responsibility. It engages with the questions of where should the media
draw the line between the sacred value of free speech and respect of sacred
religious symbols? Should freedom of speech have limits? Does social responsi-
bility come first, or does freedom of the individual supersede all other benefits?

Worldviews regarding this, argues Miladi, have obviously been divergent.
However, in this chapter he suggests that political cartoons as a form of satire
should not be different from any other journalistic genre when it comes to



Introduction 5

raising ethical considerations. The right to freedom of expression should also not
mistaken with the right to freedom of opinion, thought and religion. Freedom of
expression is a right with outward reach and public scope that might well interfere
with the rights of others.

Mazhar Al-Zo’by (Chapter 4) analyses what he terms as the ideology of
difference and Eurocentrism. He argues that the advent of capitalist modernity
in its transnational mass-mediated digital forms has clearly inspired a critical
discussion about the universal ethical virtues of media in modern history. At
the heart of this discussion, he argues, is the emergence of an ideological and
epistemological formation of a hegemonic Western account of media ethics
that is enshrined in Eurocentric philosophical values and professed as the
exclusive domain of European liberal tradition. Conversely, and afflicted by
the doctrinal complicities of colonial and orientalist representations, the non-
Western is presumed to be constrained by the imperatives of cultural irra-
tionality, and therefore is unable to symbolize in universal reason. In order to
analyse this intrinsic and complex interplay between universalization and
localization in the global media ethical discourse, Al-Zo’by seeks to examine
the foundation of universal ethical principles to illustrate its Eurocentric dis-
cursive character. Therefore, to him, in order to disrupt and transform this
prevailing narrative of media ethical ideology, it is insufficient to simply
investigate its polemical Western site of production — additionally, one also
has to seek its fundamental deconstruction and reproduction. More specifi-
cally, he asserts in this chapter that universal ethics must be shaped within the
realm of cultural differences, yet should never remain an exclusive domain of
Western cultural hegemony.

Daya Thussu (Chapter 5) rethinks global media ethics for a ‘Post-American’
world. In the era of digitized and globalized 24/7 media, the one-way vertical
flow of media and communication from the West to the Rest has given way to
multiple and horizontal flows, in which Asian countries play an increasingly
significant role. While the US-led Western domination of the global media and
communication hard and software continues, new actors, harnessing the
potential of digital globalization, have emerged in the past decade to challenge
and contest the Western hegemony in the ‘post-American’ world. In this chap-
ter, Thussu suggests that the change in communication environments warrants
a re-evaluation of how we define the global media and its ethics. The global
communication order, shaped and structured by major Western powers —
notably the United States, is undergoing a transformational change. This change
triggered by the relative decline of the West and the growth of large non-Wes-
tern nations such as China and India, together with the exponential expansion
of digital connectivity. China is already the world’s largest user of the Internet,
followed by India. Apart from being the world’s two most populous countries
and fast-growing large economies, both China and India are also civilizational
powers, with old and distinctive cultures and aspirations for a greater role in a
multipolar world. The Asian giants also have the world’s two largest diasporas,
increasingly connected with their countries of origin and acting as a bridge
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between cultures. Thussu further contends that the notions of ethics based on
Confucian ideas of ‘harmony’ and old Indian concept of Vasudhaiva Kutumbakam
(‘the world is one family’) are also potential alternatives to the Western definition
of media ethics. Given the scope and scale of change in these two countries, he
suggests that a new world communication order may be evolving for the digital
age. The chapter ultimately asks about the possible implications that such digital
connectivity will have for global media and communication flows, media ethics
and broader communication agendas? His chapter suggests that the ascent of Asia
contributes to further internationalizing of media and its study.

Fethi Ahmed (Chapter 6) discusses the relationship between freedom of speech,
responsibility and human rights in Islam. Traditional methods of communication,
he argues, have declined in popularity and new media channels that rely essentially
on digital technology have emerged. However, numerous problems have appeared
due to this including the wrong perception and practice of freedom of speech
and lack or absence of social responsibility. For instance, numerous social
media users believe that freedom of speech is without limitation and thus they
fall into unethical practices such as breach of privacy, hate speech, racism and
defamation. Besides, other social media users, he argues, have been influenced
by funding, political power and ideological influences to serve certain agendas.
These unethical problems in new media have become very complicated due to
many factors particularly globalization, the high Internet speed and frequency
mechanisms that digital technology offers.

Therefore, Ahmed’s chapter examines the correlation between freedom of
speech, responsibility and human rights from an Islamic perspective within the
context of new global media ethics. Ahmed offers a multidisciplinary approach,
which includes media studies, sociology, ethics, human rights, Islamic legal
maxims, and higher objectives of Sharia (Islamic law). He finally asserts that
freedom of speech is a crucial value in Islam, guaranteed for all creations and
tied to responsibility and liability.

Noureddine Khadmi (Chapter 7) analyses the philosophical roots of ethics in
the Islamic tradition. His chapter attempts to discuss the Islamic worldview of
what values should characterize journalism work. These summarized in few
principles such as honesty, truth-telling, efficiency, free will, integrity and positive
neutrality. They also include non-targeting of individuals, protecting privacy,
public order, support of freedom and human rights, rigour in confronting foreign
occupation and internal tyranny/corruption.

The functional Islamic view represents a significant framework, argues
Khadmi, for guiding media performance. He suggests that this vision has three
levels. Firstly, the philosophical vision which is concerned with the belief system
and aims of human existence. This is based on the raison d’étre of the human
life on earth, upholding one’s faith, the protection of human beings, and pro-
tection of dignity. Hence, media ethics should reflect awareness and protection
of these universal values. Secondly, the Islamic jurisprudence vision which is
concerned with the science of Sharia. It is the science of judgements on the one
hand, framing the media moral act, and assigning it to its legal provisions.
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Thirdly, the operational Islamic vision, which is concerned with summoning
the practical side of the Islamic philosophical and scientific vision of media
ethics, in terms of institutional and procedural work, taking into account
diversity in contexts.

Jamel Zran (Chapter 8) discusses ethics of investigative journalism. Zran argues
that journalism ethics relate to how to distinguish between the public interest, the
individual and society’s right to be informed and a journalist’s right to access
information. The judgement depends on the ethics of any decision, on the ethical
framework used to justify it, and on the values adopted in this context. Ultimately,
what journalists and editors need to decide is to determine who will benefit from
the publication of his/her investigative reports in the first place.

Zran also asks if the press is committed to the democratic accountability of
officials, the question to be asked is whether or not the citizen will benefit fairly
from the publication of newspaper investigations. Whose interest does investi-
gative journalism serve when publishing a specific news story? Does the press
fulfil its social responsibility to reveal corruption for instance? Who will be
affected? And whose rights, can be violated?

Most discussions on the ethics of investigative journalism, further argues
Zran, have focused on whether there is an ideal method which can be useful in
exposing the wrong behaviour of officials? Is resorting to deception considered
legitimate when the aim of the journalist is to tell the truth? Finally, is it per-
missible for journalists to use false identities, lying or forging documents in
order to obtain information which is difficult to unblock?

Suzana Zili¢ Fiser and Irena Lovrendi¢ Drzanié (Chapter 9) discuss fake news
as a challenge to media credibility. In this fast transforming digital world, they
argue, the media industry is facing increasing economic, social and technologi-
cal challenges, as well as changing media consumption habits. Social media
consumers, also termed in this chapter the ‘digital natives’, tend to spend most
of their time on social media and multimedia platforms. They are inclined to
substitute traditional media with social media and other online services. In this
chapter, Fiser and Drzanic argue that despite these significant transformations
and the growing standing of online media, online users still perceive traditional
media to be more credible sources of information than user-generated content
on social media. Social media networks, they contend, enable a breadth of ‘fake
news’, which brings the overall perception of media into a different perspective.
The phenomenon of misinformation and mistrust could be a new indicator of a
crisis in the media that led to the post-truth era. FiSer and DrZanic also suggest
that due to the profound negative impact of fake news on individuals and
society, various detection tools can be applied. Their chapter illustrates the
challenges for society and modern democracy that arise from changing media
consumption habits regarding credibility and trust issues.

Moez ben Messaoud (Chapter 10) discusses media ethics and the challenge of
transitional democracy in Tunisia. After decades of authoritarian control, the
Tunisian media witnessed a window of freedom and openness post the 14 Jan-
uary 2011 revolution that it had never experienced before. Despite this, he
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argues, the traditional media sector seems so far unable to keep pace with the
changes that accompanied the democratic transition phase in Tunisia. This
reality has contributed to the development of social media activism as a counter
hegemonic form in light of the development of the flow of information on these
media and the growing power of the public. This situation has led to various
manifestations of falsehood, fabrication of news, false headlines, disguised
advertising, contempt, defamation, violent rhetoric.

Based on the above, Ben Messaoud sought to highlights the fragile media
regulatory frameworks and the challenges of establishing a solid culture of
journalism ethics given the transitional nature and sometimes instability of
political frameworks in the country. He eventually attempts to signpost to the
development of a solid foundation for professional ethics to protect the public
and freedom of expression in the public sphere.

Hala Guta (Chapter 11) discusses in her piece journalism ethics and conflict-
sensitive reporting by analysing Al Jazeera network as a case study. Considering
its importance as a global media player, and its claims of providing an alternative
model of journalism, Guta’s chapter interrogates Al Jazeera’s coverage of the
Syrian conflict taking peace journalism as a frame of reference. It attempts to
establish the ethical standards that guide Al Jazeera in its coverage and investi-
gates if Al Jazeera brings an alternative point of view when it comes to conflict-
sensitive reporting. Through employing a framing analysis method, Guta revealed
that both Al Jazeera Arabic and Al Jazeera English focused on human suffering
and high human cost of the conflict. Guta concludes that Al Jazeera demon-
strated that conflict-sensitive reporting can indeed be achieved without falling
into the trap of sensationalism and propaganda or compromising journalism
ethics. Yet both channels, she argues, fell short in giving agency and voice to the
victims as elite sources dominated the voices represented on both channels. Direct
violence dominated the news discourse and little consideration was given to the
structural and cultural aspects of the reported conflict.

Jairo Lugo-Ocando and Steven Harkins (Chapter 12) discuss the deontology
in news coverage of poverty in the digital age and ask the question why objec-
tivity is bad when reporting on inequality. Their chapter looks at how initial
promises around the Internet for a more participatory and inclusive type of
journalism have never been met. Also, why the digital revolution actually had
very little impact upon the ethics and deontology of Western journalists when it
comes to the news coverage of poverty. In their view, the practices, aesthetics
and overall approach to poverty in the newsroom remain unaltered by the
technological change in the media landscape. The authors argue that this is
because the deontology of journalism in relation to poverty remains linked to
prevalent professional normative aspirations such as ‘objectivity’, which impede
the incorporation of structuralist notions, concepts and worldviews into the
narrative of poverty in the news. Their analysis calls for a move away from the
parochial and traditional ways of understanding journalism ethics and argues
for a more comprehensive framework that challenges the values and goalposts
set by the liberal and positive traditions of journalism in the West.
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Ibrahim Abusharif (Chapter 13) discusses the culture of framing terminolo-
gies vis-a-vis global media ethics. He argues that academic research has shown
that there are uneven usages of key journalistic framing terminologies applied in
the Western coverage of public acts of violence, namely ‘terror’ and ‘terrorism’
(‘domestic’ and ‘international’), which seem to be based on religious or racial
categories of the perpetrators of the acts. While engaging in a critical evaluation
of journalistic practices is valuable, it also has limits because such evaluations
do not include sufficient consideration of the broader ideologies and epistemic
imaginaries that have permeated the public sphere of a given society, in which
journalistic practices have been established. In this chapter, Abusharif, argues
that journalistic practices are best assessed in close colloquy with broader dis-
cursive trends and public discourses, which recently have attracted significant
attention and that have linked news media practices with extra-journalistic
phenomena, such as Islamophobia, racism, Orientalism, and calls for decoloni-
ality. Guided by van Dijk’s conceptual principle of ‘news as discourse’, the
chapter also argues that it is critical to situate news processes within a larger
‘macrosociology’ and the social and political climates in which they exist.

Abdulfatah Mohamed (Chapter 14) discusses in this chapter securitization,
global media and agenda setting. He argues that a new global political regime
was instituted in the aftermath of the 11 September 2001 attacks in the United
States. Launched in response to the attacks, the so-called ‘War on Terror’
increased securitization at the global, regional, and national levels, and this, it is
argued, had significant impact on the global media discourse, as well as on
refugees and non-governmental organizations (NGOs).

In this chapter, Mohamed analyses the speech acts of the securitization process
that have set and framed the agendas, narratives and discourses of global media
conglomerates. Theoretical frameworks of Copenhagen School of securitization
have been analysed through what is known as the speech act to produce secur-
itization outcomes. Even though the speech act securitization does not demonstrate
clearly how it gets to the audience, yet the political communication messages
securitized quite often. Speech act means that expressions are understood in terms
of their performative rulings. Mohamed further debates that the far-reaching
impacts of securitization and the War on Terror have detrimental effects on Isla-
mic NGOs and on refugees in many parts of the world, as highlighted in the find-
ings of several reports, academic papers and case studies. The author asserts that
the securitization discourse is curtailing the operations of Islamic NGOs, with
devastating effects on vulnerable people, whilst negative depictions of refugees by
the mainstream media are driving policies with often grave consequences.

Winston Mano (Chapter 15) discusses what he terms as Afrokology,
Afriethics and African journalism in the digital age. His chapter deploys Afro-
kology in a double gesture: first, Afrokology is positioned in a way that
underpins a critical engagement with remnants of colonial epistemes as well as
to unmask the incompleteness of dominant global North journalism ethical
frameworks. Secondly, Afrokology demands a commitment towards journalism
ethics from an African standpoint, reimagining journalism ethics from an
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African/global South perspective. In essence, Afrokology as deployed in Mano’s
chapter is underpinned by key values of conviviality and incompleteness, with
emphasis on accommodating so-called ‘other’ knowledges and ethical norms
from an African standpoint. Mano argues that the main objective is to build a
resonant framework for ethical values and behaviour of African journalism. His
chapter further reviews debates about ethics of African journalism and builds
on Francis Kasoma’s concept of Afriethics. Mano openly calls for a de-colonial
approach to African journalism ethics. Afrokology according to him helps
centre African ethics, derived from African lived experiences, in their own right
not as appendages or mere add on to global ethics. In sum, the author contends
that the digital age has amplified both the volume of vendetta journalism and its
impact on society in African society. Such necessary corrective builds on Kaso-
ma’s Afriethics and proposes Afrokology as a viable heuristic tool for more
relevant journalism ethics in Africa in the digital age.
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1 Political correctness in a global age

The ethical implications of a hegemonic
discourse

Andrew Pilkington

Introduction: What is political correctness?

We are continually being reminded that we live in a world where political
correctness is pervasive. And yet the concept itself remains unclear and indeed
contested. A few writers embrace the term to signal their belief in the impor-
tance of being inclusive, especially in language, and their concern to redress
the disadvantages faced by minority groups: ‘PC fosters civility between
diverse humans and ... at its best, is sensitivity to the feelings and needs of
others’ (Alibhai-Brown, 2018: 11, 21). More commonly, however, the term is
used in a disparaging way to mock what is seen as a ludicrous attempt to
avoid the real issues (see Ridler below) or warn us of the dangerous new cul-
ture threatening free speech and plain honest speaking (see Hitchens below).
In the process a contrast is often drawn between political correctness and
common sense: ‘Voters seek return to common sense in revolt against political
correctness’ announces a headline in one broadsheet (Shipman, 2020).

Political correctness does not address the real problem faced by ethnic mino-
rities, says head of the National Black Police Association ... Andrew Gaye, an
inspector with the Police Service of Northern Ireland told the Sunday Tele-
graph that this sensitivity may have gone ‘too far in some stages’ such as
leaving people unable to call a black coffee black coffee. (Ridler, 2020)

I fear anyone who dissents from today’s pervasive culture of political
correctness will be visited by the Thought Police ... so how long until
anyone who writes an article like this is dragged away in handcuffs.
(Hitchens, 2020)

In 2017 Trevor Phillips, the first Chair of the Equality and Human Rights
Commission, presented a documentary on British television entitled, ‘Has poli-
tical correctness gone mad?’. This question is commonly asked and answered in
the affirmative (as in Bond, 2018). I shall restrict myself here to two examples
where this common refrain is evident: the lampooning of an analysis of a chil-

dren’s book (Brown, 2019) and the response of a supermarket to a complaint
(Young, 2019).
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