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1
Technological culture and the active ageing
A lifetime of technological advances
D. Bryson     University of Derby, Derby, UK

Abstract
This chapter looks at the changes in technological culture through reflection on the author's personal journey and experience of technology from early manual methods through to increasing use of computers for photography, teaching, and learning. The implications of the multiplicity of changes and their impact on the active ageing are discussed along with the different types of reactions to changing technology. The chapter is very much designed to help new designers, as digital natives, realize the changes that the active ageing have lived through and how this needs to be taken into account with any textile-led designs for the active ageing. However, I also hope others, as either long-term active agers or like myself recently joining the active agers, can see how their journey mirrors or has had similar transitions, if in different workplaces or subject domains, to mine.

Keywords
Active ageing; Aliens; Cultural; Digital; Immigrant; Integrators; Native; Technology; Transitions1.1. Introduction
In an age of rapid textile and technological innovation, we are now at a point when electronics are becoming embedded into textiles and garments, not just as novelties but tried and tested and ready for mass production. It is important, therefore, for designers to understand the challenges and limitations, in terms of the usability of the technology, from the perspective of the rapidly growing ageing community (50+).
This chapter aims to provide an overview of the technological changes that have taken place during the lifetime of the active ageing from the perspective of a personal journey highlighting the changes that have taken place but also looking at the effect of these changes on working practices and living patterns at the time, now and in the future. My experiences, in the workplace and in education, have led me to contribute to cross-disciplinary research and education through enhancing design students’ understanding of human anatomy and physiology, technology, the development of interactive learning materials, program development, and the co-editor’s earlier book Smart Clothing and Wearable Technology.
There have been many authors who have looked at the changes and identified the types of people inhabiting this new world as (1) digital natives, those who have grown up only knowing this new digital world of the past 20 years; and (2) digital immigrants (Prensky, 2001), those who have lived through the changes of the past 50 or so years of rapid change. These changes are not just about availability of technological devices but how working practices have changed and the impact of these on how we go about our daily lives.
As a personal journey, the transitions I have gone through in my career will be different from others growing up at the same time. Hopefully the reflection and thinking about the impact of the changes will be similar to others even if readers who are digital natives find many of the ways we used to work incomprehensible or, as students have expressed it to me, “Just plain weird.”
1.2. Learning and teaching
What we experience in school, college, university, and after in work greatly influences personal directions for both good and ill. The transition for me came full circle as I moved from work as a medical photographer back into education, so learning and teaching and what has occurred in terms of changes is equally part of my working life as well as my formative years.
1.2.1. Transitions in technologies
The transition in technologies is most noticeable in retrospect from using logarithm tables and a slide rule at school for any calculations. We only got to use a manual calculating machine for one day, so the main choice was to use the slide rule (Slipstick, Figure 1.1). King’s School Worcester did build an extension onto the gymnasium to house a computer donated by Metal Box Co. Ltd while I was doing my “A” Levels, with the whole of the computer needing a massive air-conditioned space.
At university, one student had a new calculator in the first year, 1973. In 1976 for an anthropometry project, measuring the head shapes and stature of medical students, the initial calculations were done using Fortran. This calculating machine had a limit on the number of steps, and first you had to load all the steps and then the data you wanted to analyze for regression and correlation. Similarly, the first programmable calculator I bought in 1979 (Figure 1.1) to make calculations easier still required programing before inputting data (Toth, 2012).
A requirement for university was definitely a good set of colored crayons, alongside pens and pencils, whether initially for the geological diagrams and then for embryology, with stages in growth and development illustrated by Professor David Sinclair once I had changed to anatomy. I copied from blackboard or greenboard to paper, and often rewrote so I could read what I had written.
[image: image]
Figure 1.1 Top at angle, Thornton Slide Ruler. Bottom, Casio Programing Calculator FX-501P. Photographer: David Bryson.
There were a range of audiovisual technologies, even if they had been around for a long time: the overhead projector, epidiascope projecting diagrams and radiographs from anatomical texts onto the screen in the anatomy dissection lecture theater with its steeply raked seats at Marischal College, and sets of stereo photographs of dissections that could be viewed with a 3D Stereo Viewmaster (Whiting, 2009). For teaching practice, it was more using the overhead projector and acetates. For creating handouts, it was a Banda machine rather than a photocopier, with the smell of alcohol coming off the sheets from either handwritten or occasionally typed originals for learning activities and handouts.
Training as a clinical photographer at the University Hospital of Wales, Cardiff it was very much conventional technologies for the student trainees with the PET computer and other devices restricted to the Head of Department, Professor Ralph Marshall. Indeed while working as a medical and medicolegal photographer, a computer was very far from a necessity, as manual equipment still worked and was more affordable than computers (see Section 1.3 for changes in Photographic practice).
Before desktop computers, there was a distinct development in typewriters, as technology moved from manual to electric, with work for copying in photography being typed with an IBM golf-ball typewriter with Baryta paper and Helvetica font, and then moving on to electronic computers, or really just an electric computer with a small amount of memory and a one line digital display. There was then a transition to typewriters as word processors before computers with printers attached took over.
1.2.2. The impact of inclusive design and technology on learning and teaching
“Scientists have discovered that digital natives’ lifelong exposure to technology means that their brains are developing differently. Educators are beginning to understand that reaching them requires a new style of education that accommodates the ways in which these students learn. Blended and hybrid learning programs offer powerful benefits in reaching and challenging digital natives” (Rudi, 2011).
Initially back to teaching, first the part-time HNC in Medical and Scientific Photography at Berkshire College of Art & Design and then the BSc(Hons) Biological Imaging at the University of Derby, traditional technologies were used, with an overhead projector with acetates. A computer soon became a key tool to support communication as well as a tool for developing learning materials that with time could overcome one of the barriers to learning—that of needing to have the lecturer in the classroom to be able to listen to and view what was to be learnt.
The aim of inclusive design for learning has become more feasible with technology allowing multiple ways to access the same information. For example, PowerPoint slides as a ppt file or slides saved as a pdf for viewing before, during, or after a lecture or session; videos of lectures as screencasts that can also be listened to as podcasts; handouts as notes, and a series of lecture notes specific to modules brought together into a pdf file or even a course book or booklet.
The difficulty is that all of these are possible, but it is unlikely given time constraints that every possible alternative would be available, so a subset of these is more likely, e.g., screencasts, slide handouts, and links to further resources including quizzes and learning tools or interactive presentations, screencasts, and collated lecture notes. The flexibility of being able to make different materials can leave the lecturer unsure which is the best combination, and many developments can only take place over time as materials are built on and developed further year after year.
The onus on digital immigrants to cope with the requirements of digital natives is for many a step too far and for others a challenge to use the new technology to enhance learning.
Developing active learning materials requires lecturers to use models for learning that are more intensive and absorbing for the student. This was always the best way to learn, but the accessibility to information to back-up and support this style of learning was not as accessible as it is now. Flipping classes where lectures and materials are online and classes are either for practical learning, debates, cases, problem-based learning, or discussions, is going back to experiential learning, and any questions can be asked of the lecturer supervising or looked up online while working in the class.
The move from walking the shelves, to hardwired, to mobile shows the change in accessibility of research material and resources that has reinvigorated experiential learning. Table 1.1 shows the changes in finding a reference to support learning before and after the Internet and e-journals.
The change from one per desk to one or two per pocket or bag, depending on the size of laptop, mobile, or tablet, has freed the Internet from the length of a cable to anywhere with a WiFi, 3G, or 4G signal.
1.2.3. Social networks and communication modalities
The rise of social media from early explorations like Computer Mediated Communications in Higher Education (Steeples, Unsworth, Bryson, et al., 1996) to the massive growth in modern social networks has changed the way we communicate with people in the same organization and other organizations. The change has been from letters, derogatively termed snail mail, to e-mail, to Skype and video built into mobile phones, to business-orientated social media like LinkedIn, to researchers having their own social networks (e.g., academia.edu and ResearchGate) allowing for easy access to papers and Q&A from those who have written papers or are engaged in research.
Table 1.1
Changes in finding references and other resources
	Library-based exploration	Online exploration
	Walk to the library
Locate Index Medicus
Search for your subject
Make a list of references that might be suitable
Check to see which journals are held in stock
Write reference citation details on a card
Walk to where journals are kept
Bring back journals for photocopying
Photocopy, trim, and staple
1 h minimum	Open laptop, mobile phone, or tablet
Username/password to access Internet via WiFi if needed
Open web browser
Go to Google Scholar or University’s search pages
Search for papers
Click on paper; if have access to journal, open in web browser, and read
1–4 min depending on complexity



This has allowed for better subject networks, which is especially useful for smaller disciplines and specializations where there are insufficient numbers to allow collaboration at a local level. The possibility of sending out a request and getting support from anywhere in the world has become a regular occurrence rather than a long-term goal.
This development—from hard-wired and slow to WiFi and fast broadband access—has freed students and lecturers alike. Comments like these from Steeple’s 1996 paper about Computer Mediated Communication (CMC)—“Disciplined patterns of networked activity need to be encouraged, particularly to counterbalance the periods of the day when use of the Internet is busy. Queuing to gain access to PCs can be demotivating too”—are no longer seen in the UK.
The development of virtual learning environments (VLEs) followed by social media tools has led to a split in how these tools are seen with a structured environment of BlackBoard or Moodle for storing and accessing learning materials but social networks like Facebook for peer discussions.
The separate uses of the two types of tools is seen in the paper by Deng (Deng & Tavares, 2013): “The students’ perceived benefits of Facebook over Moodle can be understood by the immediacy of the responses they got since ‘everyone is there’ and so ‘you ask a question, then you get a response quickly.’ This gave the students a strong sense of community within the group, and acted as an impetus for them to visit the Facebook Group, post and exchange more comments. As one student exclaimed, ‘I know there are some listeners, they really enjoy my sharing. I find it very satisfying, then I will keep doing it.’”
1.3. Photography, audiovisual technologies, and e-learning
The relationship between change and technology in retrospect appears in many instances to have been a smooth transition, for example the selling of music from long-playing record to tape cassette to CD to online downloads/cloud storage. However, many technologies have not had a clear path, as the final use of a new technology is often reliant on not one but several innovations and the wide availability of these to a mass market.
The current use of computers in teaching combines many means of access: the lecturer either loads a presentation onto a fixed computer via a flash drive or plugs in a laptop and the presentation can be viewed on screen; students can access the Internet and download a version of the lecture notes, or link to supporting resources. Multiple technological changes have been needed to get to this position.
For most of the twentieth century the mainstay of teaching was the epidiascope, overhead projector, or slide projector. The production of lecture slides was a labour-intensive process that required lecturers to submit work usually two to three weeks in advance of the slides being required for a lecture (Table 1.2).
The key technological changes include the transition from electric to electronic typewriters to computers and computer monitors, the move from silver photographic technology to digital, and the development of data projectors that can be used in the classroom (Hackbarth, 1996). This is indicative of the multiple changes that have taken place that together affect how we now work, teach, and enjoy our leisure time.
These transitions have meant a big change in how presentations are developed; from having a high level of technical support not just for production but also design of presentations, to a situation now where everyone is expected to be able to create their own presentations. Whether or not they are actually taught how to present or how to create a presentation for a lecture or talk is a separate debate.
There is certainly no one who would like to go back to the long, laborious process of slide creation; however, ardent photographers are for retaining black-and-white processing and printing. The difficulty of this transition is an assumption that everyone will know how to structure and design a presentation (Johns, 1995; Simmonds, 1993), and that the time that would have been taken to develop and process the slides is now used to support the development of the lecture. Unfortunately, this is not the case, as many lectures are poorly designed and structured with little consideration for the viewer or the appropriateness of the final projection for clearly viewing the material. This was often the case when slides were created for presenters (Essex-Lopresti, 1998), and the situation has become worse, rather than better, with time.
Standards for audiovisual projection laid down over many years by Kodak are now ignored as data projectors are installed. The commonest fault is the size of screen being too small for the size of the room, so that the text is too small to read unless the problem of small screen size is taken into account by the creator of the presentation, i.e., the lecturer or teacher. The other issue has been the increase in ambient light, as blackout blinds have given way to blinds that let too much light into a room, so the room is suitable for text slides but not for video or photographs.
Table 1.2
Changes in lecture production processes
	Traditional	Interim	Current
	Typed script presented
Retyped in clear font
Photographed using lith film
Film processed and any white spots removed with opaque
Film and Diazo material exposed to ultraviolet light
Diazo processed with ammonia
Film cut and mounted into slides and then labeled for projection
Slides organized with other lecture slides and presented	PowerPoint delivered to department
Presentation slides converted into color transparencies using a slidemaker
Film cut and mounted into slides and then labeled for projection
Slides organized with other lecture slides and presented	PowerPoint projected directly onto screen using a data projector



1.4. Implications for the active ageing
The examples above in my personal experience are not the only transitions that have taken place, but they give an idea of the changes. We also need to look more closely at their effects.
1.4.1. Successive changes
The change in technology has been cumulative, as each successive change has added onto previous changes, and alongside these have been trends in technological improvement, e.g., from cathode ray tube (CRT) televisions to liquid crystal displays (LCD) to the latest versions where televisions have become less and less bulky and cheaper to have larger and larger screens. Designers used to have to assume that a web page would be viewed on a monitor that could view 640 × 480 pixels.
At the same time as screens have been developed to be lighter and larger so they have also been designed to be smaller and lighter such that we have tablets with greater power than computers we used to have on our desktop. Portable computing is a reality, from mobile phones to tablets, and how we use them and support everyone to use and access their capabilities is key to preventing the continuing development of a digital divide in the older age group.
Successive developments in data storage now mean that data storage is very cheap compared to even just 10 years ago. In 1997, I had to buy an extra hard drive; then, a large 6 Gb drive costed £699; now I can buy 1 Tb for about £50. The need for more and more storage has increased, but the cost has rapidly decreased and is continuing to decrease.
1.4.2. Digital technology and the active ageing
The concepts around whether there is or is not a “digital divide” have further developed the nuances surrounding the concepts of digital native and digital immigrant, as in Kaufman’s (2011) separation into digital natives, immigrants, aliens, and integrators:
Digital Natives are called by many names – Millennials and Gen Y. They are approximately ages 10–29 years and born into the digital age. The internet is their default and comfort level in terms of playing games, doing homework, searching for events/information/products, and sending messages.
Digital Immigrants are approximately ages 30–60 years and are the early and late adopters of the Web 2.0 technologies. Most immigrants were born “before the existence of digital technology and adopted it to some extent later in their life.” They were brought up with a variety of computer technologies, used them in different contexts and have varied levels of experience with social media.
Digital Aliens think strategic, need to experience digital value. They are approximately ages 45–70 years and are the late adopters and laggards of the Web 2.0 technologies.
Digital Integrators live digital, innovate strategic, need to integrate. They are approximately ages 25–60 years and are the innovators and early adopters of the Web 2.0 technologies. Some were “Digital Natives,” while others were “Digital Immigrants.” They live the Digital World—experimenting, testing, sharing and implementing new social technologies and evolving their digital knowledge and presence.

These are very much in the way that Kaufman describes them orientated toward marketing, but equally the adoption or non-adoption of smart technologies is influenced by how technology is perceived.
Research papers have reported that “although the use of computers and the Internet among older adults is increasing there is still an age-based digital divide…in 2002 about 34% of people age 65 + accessed the Internet compared to nearly 100% of 16–18 year olds” (Czaja & Lee, 2007; UCLA Center for Communication Policy, 2003).
The issue highlighted above is that there are not two groups of people defined as users and non-users (Gardner, Netherland, & Kamber, 2012) but a large number of variants. This is seen in the breadth of ages that the terms “elderly,” “older age group,” or “active ageing” encompass. We should not clump the active ageing into one group from the ages of 50–100, when we talk about teenagers or twenty-somethings covering only 7 years and 9 years, respectively.
1.5. Conclusions
As we move forward and use more technologies, it is important to learn from the past. It is important to understand that it is not one technology but multiple technological changes that have an impact, and that these changes are not sequential but more often occur at the same time.
The age of one computer per desktop, that at one time was seen as fanciful, is now one per lap or almost one per pocket as another technology, Wi-Fi, frees us from a single desk with an Ethernet cable. This freedom depends not just on Wi-Fi but miniaturization of components from hard drives to screens, such that the power of a full computer is accessible in a mobile phone or a tablet like the iPad.
It is this multiplicity of changes that are a challenge as they have come and continue to come in successive waves, even if many like stereo television rely on earlier technologies. What was the realm of the expert becomes available to everyone not visiting a village hall or lecture theater to see amazing stereo photographs from a slide projector.
Designers of the future need to be aware of the impact of technology on society as a whole and individuals. Innovations and new ways of doing things have a positive impact, but developments need to be for the good of all, such that the active ageing are included in the future of textile and technology-led innovations and are not left behind.
1.6. Sources of further information and advice
For the active ageing I thoroughly recommend a number of books that remind us of how technology was developing before the baby boom. One example is A computer called Leo, about an early Computer used by Lyon’s Coffee shops, by Georgina Ferry (2003). Looking at much older changes, The Book Nobody Read, by Owen Gingerich (2004) , considers how many actually read Copernicus’s work including making annotations in its margins; and Leonardo, by Michael White (2000), looks at what Leonardo Da Vinci was actually doing as a scientist.
Books examining the impact, opportunities, and challenges of digital technologies on the active ageing, the world, and how we engage communities in these changes include Digital Habitats: Stewarding Technology for Communities, by Etienne Wenger et al. (Wenger, White, & Smith, 2009); and Information and Communication Technologies for Active Ageing: Opportunities and Challenges for the European Union, by Cabrera and Malanowski (2009).
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Abstract
Design for the older market needs to be set in the context of the broader meanings of dress in relation to age within the wider clothing code. In this chapter, I will explore the links between clothing and the social expression of age, looking in particular at the tradition of age ordering in dress. There is evidence that this ordering has begun to erode, or has at least taken on different form in recent years. The movement to more casual dress that includes walking and exercise clothes is part of this. The chapter reviews arguments for this erosion, drawing on an empirical study of clothing and dress for older women. The chapter explores the significance of the baby boomer cohort and their adoption of casual dress.

Keywords
Age ordering; Baby boomer; Casual dress; Dress; Identity2.1. Introduction: clothing, social identity and age
Design needs to be set in the context of the wider debates around the role of dress in the constitution of social identities. Much of the sociological literature on fashion and dress has indeed been concerned with questions of identity, exploring the ways in which clothing and dress express larger social structures such as class and gender. Since the time of Veblen (1899) and Simmel (1904), sociologists have analysed fashion in terms of systematic entrenched change, in which competitive emulation and striving between different social classes acts as the driving force of fashion, and in which styles diffuse down the social hierarchy from social elites (Bourdieu, 1984). Though this account has been modified since the 1990s by the recognition of the significance of other sources of fashion, for example, bottom-up influences like street styles (Entwistle, 2000; Evans, 1997; Polhemus, 1994), and by the recognition that the modern fashion system is more fragmented and plural than this suggests, the sense that social class is a significant determinant of dress remains strong. The links between gender identity and dress have similarly been widely theorised within sociological work. Many writers indeed regard gender as the central preoccupation of fashion (Davis, 1992; Entwistle, 2000; Kidwell & Steele, 1989; Tseëlon, 1995), and it is certainly the case that gender is one of the most marked features of dress codes across cultures. Clothing interacts with the body in ways that both obscure and point up sexual difference, thus acting to deliver gender as self-evident or natural, when it is in reality a cultural construct (Butler, 1990, 1993). Dress thus helps to reproduce gender as a form of body style, reinforcing the complex interplay between sexed bodies and gendered identities, and playing a critical part in the way in which femininities in particular are rendered, played out, resisted and understood (Holland, 2004). Similar, though less extensive, analysis has been applied to the links between dress and other ‘master identities’ such as race, ethnicity and sexuality (Holliday, 2001; Khan, 1993; Rolley, 1993).
Age, however, has not received the same level of attention. Sociology and cultural studies, reflecting the wider ageism of the culture, have tended to ignore age, sidelining its significance and treating it as something more relevant to the fields of medicine or social welfare. And yet age is indeed one of the ‘master identities’; how we are perceived, who we socialise with, how we are judged and ordered socially, what deserts are deemed appropriate for us – are all crucially determined by our age or our location in an age categorisation. We should not be surprised, therefore, to find age reflected in norms around dress (Twigg, 2006).
2.2. Age ordering
One way we can understand these norms is in terms of the long-established phenomenon of ‘age ordering’. By this I mean the systematic patterning of cultural expression according to an ordered and hierarchically arranged concept of age. It can clearly be seen in relation to children, where at least since the late eighteenth century, and often before, children have worn distinctive age-related forms of dress. The degree to which childhood is marked out in this way has varied historically (Marshall, 2008; Paoletti, 2012; Paoletti & Kregloh, 1989). Such practices are associated in particular with the Romantic Movement and the new cult of childhood that emerged in the nineteenth century with its emphasis on children as social beings in their own right, expressed through distinctive dress. Cook (2004) traces this development through the early twentieth century with the emergence of retailing, particularly based in department stores, specifically aimed at children. More recently, the trend has been for children’s clothes to be less, rather than more, distinctive, with the spread to young girls in particular of adult female styles, as part of a more general extension of consumption culture to this group.
In relation to old age, there has been a similar pattern of structured expectations, expressing norms about what is appropriate – or more significantly in this context, inappropriate – for people as they age. Though always subject to historical specificity, certain features have recurred in relation to dress and age: more covered-up styles, higher necklines, tighter-drawn linen, longer skirts. Colours tend to be darker or more sombre, with many older women in the past moving permanently into a version of mourning. For men a similar pattern of ‘longer means older’ (Lurie, 1992) has been obtained historically, with older men adopting the long robe in contrast to the short hose of the young. Colours tend to be darker and more sober; styles less showy. Such strictures focus in particular on sexuality. Old women wearing ultra-fashionable or sexually explicit dress have long been the mainstay of misogynistic imagery that draws on the Vanitas tradition (Tseëlon, 1995). In a more muted form it is found in the cultural trope of Mutton Dressed as Lamb (Fairhurst, 1998). The pressure to tone down, to retreat from being visible, was reported even in Holland’s (2004) more recent study of women who had adopted radical, transgressive styles of dress.
One of the ways in which we can understand such patterning is through a recognition of clothes as ideological (Barnard, 1996), one of the ways whereby social groups establish, sustain and reproduce positions of power, relations of domination and subordination. Such cultural processes enable relations of inequity to appear natural, proper and legitimate. This perception has largely been developed in relation to class and gender, but it applies also to age, for there are aspects of the dress of older people that can be said to be ideologically formed, suggesting subordination and social exclusion. I am thinking here of the grey, drab, self-effacing, ‘do not look at me’ dress often associated with age. This reflects the wider ideology of ageism, with its devaluation of the old and its construction of them as a version of the Other (Bytheway, 1995; Gullette, 1997; Laws, 1995; Laz, 1998, 2003; Woodward, 1991). It acts to naturalise and obscure what are essentially social and political processes, underwriting at a visible bodily level of dress, the structural exclusion and poverty experienced by many older people.
2.3. Age-related clothing
There is thus clear historical evidence of the existence of age ordering but does this still apply? There is certainly a widespread cultural assumption today that such ordering has gone, or is at least in sharp decline. It is often asserted that older people no longer expect to dress in distinctly old ways, and that they are free to adopt mainstream styles like everyone else. Evidence from a study I undertook on clothing and age suggests that the situation is more complex, with evidence of both continuity and change with regard to age-related clothing norms. The study was funded by ESRC and based on interviews with women over 55, fashion editors and design directors of branded retail-clothing companies (Twigg, 2013a).
It was clear from comments of the older women themselves that they were fully aware of traditional norms in relation to dress and age, and that these reflected the established structures of meaning referred to above. Respondents, for example, acknowledged, and to a large degree accepted, the pressure to ‘tone down’ with age. Their comments were often marked by a sense of caution. One respondent, in her 70s, who had always been interested in fashion, explained how as an older women she now had to be ‘careful’:
You have to be careful when you get to my age. I always have to have something with long sleeves. I think one or two of the things are perhaps a bit too young for me. I always wear very long skirts. I don’t like showing my legs.

Many of the comments were shaped by a concern to avoid styles that exposed the ageing body to view. Another respondent explained:
I wouldn’t show my knees, because you don’t show your knees after you’re 50. Some people do and they look awful.

The need to adopt covered-up styles, with sleeves in dresses and longer skirts, was endorsed by most respondents. There was also a widespread consensus that very ‘girly’ styles were best avoided. One respondent explained:
I wouldn’t wear a frilly dress … It would make me look silly. I’m too old. I would look really silly.

There was thus clear continuity in their comments with the cultural values that had shaped earlier forms of age ordering, in particular the adoption of quieter, more covered-up styles and the retreat from showy, ultra fashionable dress that exposed the body to view and made claims to sexual attention.
At the same time, however, it was clear that respondents felt that the situation of older people with regard to dress had indeed changed. A number remarked on the difference in their attitude from that of previous generations, contrasting their experiences with those of their mothers and grandmothers.
When my grandmother was older, she wore a pinny and her hair up in braids. And she was the same age as me! I’m 62. And when she was 62, she was walking round in this paisley pinny and her hair up!

She was determined that she was not going to give up more youthful styles or adopt age-coded dress:
I say, ‘What day do I wake up and I really just want a Crimplene skirt?’ ‘What day do I wake up and do that?’ I don’t think I’m ever gonna wake up and do that … I don’t think our generation ever is. I think that generation’s gone… We won’t change a lot. We’ll still be in our jeans, and we’ll still be in our tops.

The sense that this was a generation who would never give up wearing jeans was widely shared, and was reflected in the views of fashion editors who endorsed the view that the current generation was ‘different’, and that magazines and designers needed to recognise this. The fashion editor of Women & Home, a magazine aimed predominantly at middle-class women in their 50s and 60s, explained:
We’ve actually changed the magazine quite radically to move with the times, because women of 55 are not the same as women of 55 a few years ago. And obviously everybody knows this, and we’ve taken this onboard.

Questions of appearance and dress were recognised to be more important than in the past for everyone, including older people, so that a magazine like Yours, predominantly read by working-class women in their 60s and 70s, now covers fashion in a way that it would not have done 20 years ago. The editor explained:
That’s one of the reasons why we do fashion. Because it’s saying you’re not disappearing, you’re out there in the community. Whether you’re a Gran, whether you’re a carer, you might still be working, whatever you’re doing, wanting to make the best of yourself is part of that. And that’s what fashion helps you do.

Fashion was thus seen as having an important role in integrating older women into the mainstream of modern culture in a way that was not the case in the past.
Representatives of the fashion industry also agreed that expectations had changed. The design director for George at Asda commented:
When I first started working, 30 years ago, there was a point in time when people, the majority of people, would switch into that way of dressing, into classic dressing, because they felt that was appropriate to their age. But that is gone … This is a massive change, I mean it’s a huge change in my lifetime.

Even Edinburgh Woollen Mill, the most strongly age-related of the companies in the study, was conscious of the changing market, and was actively moving younger in its styling and presentation. As the marketing manager explained:
We’re sort of, over the years, discovering that the 55-year-old lady is now demanding more than ever before, in terms of the type of fashion that’s she’s looking for… I don’t think people who are in their 50s see themselves as being 50. They actually see themselves as being a lot younger. … Our customer was telling us, you know, we might be 55, we might be 65 but we actually don’t wanna look like grannies, you know, we don’t feel like grannies in our head. We’re looking for something younger, slightly more fashionable.

This sense that older people are moving younger in their clothing styles is widely expressed in the media, carried forward in the popular phrase that ‘60 is the new 50, or 40’.
2.4. The changing cultural location of older people
The shifting nature of clothing expectations clearly reflect larger social changes that have occurred in the circumstances of older people in the late twentieth- and early twenty-first centuries. Sometimes termed the ‘reconstitution of ageing’ thesis, this argues that the nature of later life has changed under the impact of a series of interconnected developments that have occurred across Western societies over the last 50 years (Basting, 1998; Blakie, 1999; Gilleard & Higgs, 2000; Gullette, 1997; Phillipson, 1998). Rising life expectancy and declining family size have together produced a dramatic demographic shift, so that between 1901 and 2003 the proportion of the UK population aged over 50 increased from 15 to 30 percent, and is projected to rise to 41 percent in 2031 (Tomassini, 2005). Similar figures are found in the US and other Western countries. With this have come changes in the nature of the life-course. The normative life-course entrenched in the early years of the twentieth century (Anderson, 1985) and persisting in the West broadly until the 1980s has been destabilised. This was based on a relatively secure pattern of education, followed – for men – by full-time, lifelong work in the same occupation, often the same organisation, accompanied by marriage, family formation and eventually retirement. Women followed a slightly different trajectory. But in the late twentieth- and early twenty-first centuries, this has been replaced by longer and more fragmented periods of education and training, with the possibility of looping back; more ‘flexible’ forms of work and portfolio careers; higher and more persistent rates of female labour market participation; greater fluidity in personal relationships, with partnering and re-partnering; and earlier, more flexible and longer retirement.
Together, these changes have thrown into the air many of the old cultural assumptions about the life-course, underpinning a sense that later years are no longer the clearly defined or scripted period of life they once seemed. Traditional age ordering within society has been weakened, with stages of life, and behaviour appropriate to them, less clearly prescribed. Öberg and Tornstam (1999, 2001) suggest that modern cultures are marked by a declining salience of age ordering at all stages of life, with adulthood an increasingly undifferentiated period between childhood and frail old age, so that later life is better conceptualized as an extended plateau of late middle years, which only ceases with the interruption of ill health and disability.
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